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ᖁᔭᓐᓇᒦᒃ

ᓇᓗᓇᐃᕈᒪᔭᕗᑦ 24 ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐃᓚᐅᓚᐅᖅᑐᑦ ᐊᐱᖅᓱᐃᓂᕐᒥᑦ ᐊᑯᓐᓂᖏᓐᓂᑦ
ᐋᔪᓕᕐᕕᒃ 2019 ᐊᒻᒪᓗ ᓇᑦᑎᐊᑦ 2020. 

ᖁᔭᓐᓇᒦᖅᑕᕗᑦ ᑭᑐᓗᒃᑖᑦ ᐱᕕᖃᕈᖕᓇᓚᐅᖅᑐᑦ ᐊᒻᒪᓗ ᑐᓂᓯᓚᐅᖅᑐᑦ
ᐊᑐᖅᓯᒪᓂᑯᒋᔭᖏᓐᓂᑦ.

ᐹᐱ ᐃᑦᑐᖅ 
ᐃᓚᐃᔾᔭ ᑲᑕᓗᒃ 
ᒍᐊᑕᓐ ᓇᑯᓛᖅ 
ᕼᐋᑎ ᐅᑦᑐᑭ

ᐊᒻᒪᓗ 16 ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᑭᓇᐅᓂᖏᑦ ᖃᐅᔨᔭᐅᖁᓚᐅᖏᑕᖏᑦ.

ᐃᓄᐊᐱᒃ ᐃᐅᓪ
ᓗᐊᓇ ᐃᐅᓪ

ᓘᑲᓯ ᓈᑯᓛᖅ 
ᓴᐃᒨᓂ ᓴᕕᐊᕐᔪᒃ

ᐊᖏᔪᒥᒃ ᐃᑲᔪᖅᑕᐅᓚᐅᖅᑐᒍᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᐱᓕᕆᖃᑎᒋᔭᑉᑎᖕᓂᑦ ᖃᐅᔨᒪᔭᐅᓂᖓ ᓯᑯ﻿
(SmartICE), ᐃᓄᐃᑦ ᒥᑎᓕᒻᒥᐅ (Arctic Eider Society), ᐃᑦᑕᖅ ᐃᑦᑕᕐᓂᓴᓕᕆᓂᕐᒧᑦ ᐊᒻᒪᓗ

ᖃᐅᔨᓴᕐᓂᕐᒧᑦ ᐱᓕᕆᕕᒃ, ᑲᓇᑕᒥᑦ ᐊᕙᑎᓕᕆᔨᒃᑯᑦ ᐊᒻᒪᓗ ᓯᓚᐅᑉ ᐊᓯᔾᔨᖅᐸᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ, ᑳᕈᓪᑕᓐ
ᓯᓚᑦᑐᖅᓴᕐᕕᒡᔪᐊᖅ, ᒥᒨᕆᐊᓪ ᓯᓚᑦᑐᖅᓴᕐᕕᒡᔪᐊᖅ ᓂᐅᕙᓐᓛᓐᒥᑦ, ᐊᒻᒪᓗ ᐋᑐᕚᒥᑦ ᓯᓚᑦᑐᖅᓴᕐᕕᒡᔪᐊᖅ.
ᖁᔭᓐᓇᒦᕈᒪᓗᐊᖅᑕᕗᑦ ᐊᕐᕕᐊᓂ ᐊᖅᑭᐅᒪᕝᕕᒃ ᐃᑲᔪᓚᐅᕐᒪᑕ ᑐᑭᒧᐊᒃᑎᕆᓂᕐᒥᑦ ᐊᐱᖅᓱᐃᓂᕐᓄᑦ

ᖃᓄᐃᓕᐅᕈᑕᐅᔪᓂᑦ ᓄᓇᕗᒻᒥᑦ.

ᐱᓕᕆᐊᖅ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᓚᐅᖅᑐᖅ ᐅᑭᐅᖅᑕᖅᑐᒥᒃ ᑐᑭᓯᓂᐊᖃᑎᒌᑦ (ArcticNet), ᓯᓚᐅᑉ
ᐊᓯᔾᔨᖅᐸᓪᓕᐊᓂᖓᓄᑦ ᐸᕐᓇᒃᓯᒪᓂᖅ ᐅᑭᐅᖅᑕᖅᑐᒥᑦ ᑐᕌᖓᔪᒃᑯᓐᓄᑦ (CIRNAC), ᑲᓇᑕᒥᑦ
ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᐃᒃᓯᕙᐅᑕᐃᑦ ᑐᕌᖓᔪᒧᑦ, ᐊᒻᒪᓗ ᑲᓇᑕᒥᑦ ᐊᕙᑎᓕᕆᔨᒃᑯᑦ ᐊᒻᒪᓗ ᓯᓚᐅᑉ
ᐊᓯᔾᔨᖅᐸᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᖃᐅᔨᓇᓱᒃᑎᖏᑦ ᐊᒻᒪᓗ ᑲᑉᐳᔾᔭᓅᖅᑐᓕᕆᔨᒃᑯᑦ. ᐱᓕᕆᐊᖅ

ᐃᓚᒋᔭᐅᓕᖅᑎᑕᐅᓚᐅᕐᒥᔪᖅ ᐅᑭᐅᕐᒥᑦ ᐅᑭᐅᖅᑕᖅᑐᒥᑦ ᓇᓚᐅᑦᑖᕆᓂᖅ-ᒧᑦ.
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ᐃᒪᓐᓇᐅᖁᔭᕗᑦ, ᑕᐃᒪᑐᖅ
ᖃᓄᐃᖓᓂᐅᔪᑦ ᐱᓕᕆᐊᕐᒥᑦ ᐱᔪᑦ
ᐃᑲᔪᕐᓂᐊᖅᐳᑦ ᐱᔨᑦᑎᕋᐃᔨᐅᔪᓂᒃ

ᐊᒻᒪᓗ ᐃᓱᒪᓕᐅᕆᔨᐅᔪᓂᒃ
ᑐᑭᓯᐅᒪᔾᔪᑎᖏᑦ

ᐱᔾᔪᑎᖃᕐᓂᖅᓴᐅᓕᕐᓗᑎᒃ ᐊᒻᒪᓗ
ᓇᓚᐅᑦᑎᓯᒪᓗᑎᒃ ᓄᓇᕗᒻᒥᐅᓄᑦ,

ᐃᑲᔪᕐᓂᐊᕐᓗᓂ
ᐅᓗᕆᐊᓇᖅᑐᖃᙱᓐᓂᒃᑯᑦ

ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ.
ᐱᓕᕆᖃᑎᒋᔭᑉᑎᖕᓂᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑲᑎᒪᓂᖅ ᐊᕐᕕᐊᓂᑦ, ᓄᓇᕗᒻᒥᑦ.

(ᐅᑭᐅᓖᑦ 2021, ᐊᔾᔨ: ᒌᑕ ᓗᐱᓯᒃ)

01

ᖃᐅᔨᓴᐃᔨᑉᑎᖕᓂᑦ ᐃᓚᐅᔪᑦ ᐃᓄᐃᑦ, ᐅᑭᐅᖅᑕᖅᑐᒥᑦ, ᐊᒻᒪᓗ ᖃᑉᓗᓈᓂᑦ ᖃᐅᔨᓴᐃᔩᑦ
ᐱᓕᕆᖃᑎᒌᒃᓯᒪᔪᑦ ᐊᒥᓱᓄᑦ ᐅᑭᐅᓄᑦ ᓄᓇᕗᒻᒥ ᓄᓇᓕᖕᓂᑦ. ᐅᑭᐅᓂᑦ ᑐᓴᖅᓯᒪᔪᒍᑦ
ᓄᓇᕗᒻᒥᐅᓂᑦ ᐱᔨᑦᑎᕋᐅᑎᖃᖅᑐᑦ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᓯᓚᒧᑦ, ᐃᒪᕐᒧᑦ, ᐊᒻᒪᓗ ᓯᑯᐃᑦ
ᖃᓄᐃᓐᓂᕆᔭᖏᓐᓄᑦ ᐊᔪᕐᓇᙱᑦᑑᖏᑦᑐᑦ ᐊᑐᕐᓂᐊᕐᓗᒋᑦ, ᐱᓂᐊᕐᓗᒋᑦ, ᐅᕝᕙᓘᓐᓃᑦ
ᑐᑭᓯᐊᓂᐊᕐᓗᒋᑦ. ᑐᓴᓚᐅᕐᒥᔪᒍᑦ ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᓇᓚᐅᑦᑏᓐᓇᖃᑦᑕᙱᑦᑐᑦ ᓄᓇᓕᐅᑉ
ᖃᓄᐃᓐᓂᕆᔭᖏᓐᓄᑦ. ᑕᒪᓐᓇ, ᐃᓚᐅᑉᓗᑎᒃ ᐊᖏᒡᓕᕙᓪᓕᐊᓂᖓ ᓂᕆᐅᓇᙱᓐᓂᖓ ᓯᓚᐅᑉ,
ᐊᒻᒪᓗ ᐊᓯᐊᙳᖅᐸᓪᓕᐊᔪᑦ ᓯᑯᐃᑦ ᖃᓄᐃᓐᓂᖏᑦ, ᐊᔪᕐᓇᕐᓂᖅᓴᐅᓕᖅᑎᑦᑎᔪᖅ ᐊᒻᒪᓗ
ᐅᓗᕆᐊᓇᕐᓂᖅᓴᐅᓕᖅᖢᑎᒃ ᓄᓇᕗᒻᒥᐅᓄᑦ ᒪᖃᐃᓐᓂᐊᕐᓗᑎᒃ ᐊᒻᒪᓗ
ᐅᓗᕆᐊᓇᖅᑐᖃᙱᑦᑐᒃᑯᑦ ᐃᖏᕐᕋᔭᖕᓂᐊᕐᓗᑎᒃ. ᐋᖅᕿᓚᐅᖅᑕᕗᑦ ᐱᓕᕆᐊᖅ ᐃᓕᑦᑎᓂᐊᕐᓗᑕ
ᖃᓄᖅ ᓄᓇᕗᒻᒥᐅᑕᐃᑦ ᐊᑐᖃᑦᑕᕐᒪᖔᑕ ᐊᕙᑎᒧᑦ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐃᓱᒪᓕᐅᕆᓂᐊᕐᓗᑎᒃ
ᐅᓗᕆᐊᓇᖅᑐᖃᙱᑦᑐᒃᑯᑦ ᓄᓇᓕᐊᖅᓯᒪᓗᑎᒃ (ᐃᓚᐅᑉᓗᑎᒃ ᐃᒪᕐᒥᑦ ᐊᒻᒪᓗ ᓯᑯᒥᑦ).

ᑐᕌᒐᕆᔭᕗᑦ ᐱᐅᓯᕚᓪᓕᖅᑎᓪᓗᒋᑦ ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᒪᓂᒪᔪᑦ, ᐊᒻᒪᓗ ᖃᓄᖅ
ᑐᓴᖅᑎᑦᑎᔾᔪᑕᐅᖃᑦᑕᕐᓂᖏᑦ ᐅᑭᐅᖅᑕᖅᑐᒥᑦ ᓄᓇᓕᖕᓂᑦ. ᐱᐊᓂᖕᓂᐊᕐᓗᒍ ᑐᕌᒐᐅᔪᖅ,
ᐋᖅᕿᒃᓯᓚᐅᖅᑐᒍᑦ ᐊᐱᖅᓱᐃᓂᕐᒥᒃ ᑐᓴᕐᕕᒋᔪᒪᑉᓗᒋᑦ ᐃᓱᒪᒋᔭᖏᓐᓂᑦ ᓄᓇᓖᑦ ᓄᓇᕗᒻᒥᑦ.
ᐊᐱᖅᖁᑕᐅᔪᑦ ᐋᖅᕿᒃᑕᐅᓚᐅᖅᑐᑦ ᐃᓚᐅᑉᓗᑎᒃ ᐅᖃᐅᓯᐅᔪᑦ ᐱᓕᕆᖃᑕᐅᔪᓗᒃᑖᓂᒃ, ᐊᒻᒪᓗ
ᐊᕙᑎᒧᑦ ᐱᔨᑦᑎᕋᐃᔨᓂᑦ, ᐃᓄᐃᑦ ᐊᐅᓚᑦᑎᔨᓂᑦ, ᐊᒻᒪᓗ ᐅᑭᐅᖅᑕᖅᑐᒥᑦ ᒐᕙᒪᐅᔪᓂᑦ ᐊᒻᒪᓗ
ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᐊᐅᓚᑦᑎᔨᐅᔪᓂᑦ.

ᐊᑕᐅᑦᑎᒃᑯᑦ ᐱᓕᕆᖃᑦᑕᖅᑐᒍᑦ ᒪᓕᒃᖢᒍ ᐋᔩᖃᑎᒌᖕᓂᖅ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᐱᓕᕆᐊᖅ
ᐋᖅᕿᐅᒪᔪᖅ, ᑎᑎᕋᖅᑕᐅᓯᒪᔪᑦ ᐊᕐᕕᐊᓂ ᐊᖅᑭᐅᒪᕝᕕᒃ ᐱᓕᕆᖃᑎᖃᖅᖢᑎᒃ ᐃᓐᓇᕆᔭᐅᔪᓂᒃ
ᓄᓇᕗᒻᒥᑦ. ᐋᖅᕿᐅᒪᔪᖅ ᒪᓕᒃᑎᑦᑎᔪᖅ ᖃᓄᖅ ᐃᓱᒪᓕᐅᕆᖃᑦᑕᕐᓂᑉᑎᖕᓂᑦ, ᐊᒻᒪᓗ
ᐊᖏᕈᑎᖃᕐᓗᑕ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᐊᑐᖅᑕᑉᑎᖕᓂᑦ ᐊᒻᒪᓗ ᖃᓄᐃᖓᓂᐅᔪᓂᑦ. ᐊᐱᖅᓱᐃᓃᑦ
ᑲᒪᒋᔭᐅᓚᐅᖅᑐᑦ ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᑭᒧᐊᒃᑎᑦᑎᔨᓄᑦ ᐱᓕᕆᑉᓗᑎᒃ ᐊᖏᕐᕋᖏᓐᓂᑦ
ᓄᓇᓕᖏᓐᓂᑦ. ᐱᓕᕆᖃᑎᖃᓚᐅᕐᒥᔪᒍᑦ ᒪᕐᕉᖕᓂᑦ ᐱᓕᕆᖃᑎᒋᔭᑉᑎᖕᓂᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑲᑎᒪᓃᑦ ᑐᑭᓕᐅᕐᓂᐊᕐᓗᒋᑦ ᐊᐱᖅᓱᐃᓂᕐᒥᑦ ᖃᓄᐃᖓᓂᐅᔪᑦ ᐊᒻᒪᓗ ᐃᓱᒪᓕᐅᕐᓗᑕ
ᑐᓴᖅᑎᑦᑎᔾᔪᑕᐅᓗᐊᖅᑐᓂᑦ ᐱᔨᑦᑎᕋᐃᔪᓄᑦ ᐊᒻᒪᓗ ᓄᓇᕗᒻᒥ ᓄᓇᓕᖕᓄᑦ.

ᐱᓕᕆᐊᕐᒥᑦ ᐱᔾᔪᑎᖃᖅᑐᖅ

https://www.aqqiumavvik.com/aajiiqatigiingniq-research-methodol
https://www.aqqiumavvik.com/aajiiqatigiingniq-research-methodol


Our research team includes Inuit, northern, and southern researchers
who have worked together for many years in Nunavut communities. Over the
years we have heard that services providing information on weather, water,
and ice conditions are not easy to use, access, or understand. We have also
heard that the information is not always accurate for local conditions. This,
along with increasingly unpredictable weather, and changing sea ice
conditions, has made it harder and riskier for Nunavummiut to hunt and travel
safely. We developed this project to learn how Nunavummiut (people of
Nunavut) are using environmental information to make decisions about safe
travel on the land (including water and ice). 

Our goal is to help improve the information that is available, and how it is
communicated in northern communities. To accomplish this goal, we created a
survey to get feedback from communities across Nunavut. Survey questions
were developed together with input from all team members, as well as from
environmental service providers, Inuit organizations, and northern governments
and research organizations. 

We work together according to the Aajiiqatigiingniq research
framework, outlined by the Aqqiumavvik Society working with Elders from
across Nunavut. This framework guides how we make decisions, and build
consensus on our research approach and results. Surveys were facilitated by
Local Research Coordinators working in their home communities. We also
worked together to interpret survey results and decide on key messages for
service providers and for Nunavut communities.

Ultimately, we hope that
the results of this project

will help service providers
and decision-makers make

their information more
relevant and accurate for

Nunavummiut, in support of
safe travel. 

ABOUT THIS PROJECT
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Collaborative analysis workshop in Arviat, Nunavut 
(October 2021, photo: Gita Ljubicic)

https://www.aqqiumavvik.com/aajiiqatigiingniq-research-methodol
https://www.aqqiumavvik.com/aajiiqatigiingniq-research-methodol


02

ᐱᓕᕆᐊᖅᐳᑦ 8-ᓂᒃ ᓄᓇᓕᖕᓂᑦ ᐃᓚᐅᔪᖃᓚᐅᖅᑐᖅ ᓄᓇᕗᒻᒥᑦ: ᐊᕐᕕᐊᑦ, ᐃᖃᓗᒃᑑᑦᑎᐊᖅ,
ᑲᖏᖅᑐᒑᐱᒃ, ᓴᓪᓕᖅ, ᐅᖅᓱᖅᑑᖅ, ᐃᖃᓗᐃᑦ, ᒥᑦᑎᒪᑕᓕᒃ, ᐊᒻᒪᓗ ᓴᓂᑭᓗᐊᖅ.

Our project involved 8 communities in Nunavut: Arviat, Cambridge Bay, Clyde
River, Coral Harbour, Gjoa Haven, Iqaluit, Pond Inlet, and Sanikiluaq.

ᐱᓕᕆᖃᑎᒋᔭᐅᔪᑦ ᓄᓇᓖᑦ
PARTNER COMMUNITIES
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Training and collaborative analysis workshops with Local Research
Coordinators, Elder mentors, and project partners between
October 2019 and December 2022. 

ᐊᔪᕈᖕᓃᖅᓴᐃᓂᖅ ᐊᒻᒪᓗ ᐱᓕᕆᐊᕐᒥᑦ ᐱᓕᕆᖃᑎᒌᖕᓂᕐᒧᑦ
ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓂᖅ ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑐᑭᒧᐊᒃᑎᑦᑎᔨᓂᒃ, ᐃᓐᓇᕆᔭᐅᔪᓂᒃ ᐅᖃᓪᓚᐅᔾᔨᔨᓂᒃ, ᐊᒻᒪᓗ
ᐱᓕᕆᐊᕐᒧᑦ ᐱᓕᕆᖃᑎᒋᔭᐅᔪᓂᑦ ᐊᑯᓐᓂᖏᓐᓂᑦ ᐅᑭᐅᓖᑦ 2019
ᐊᒻᒪᓗ ᐋᒡᔪᓕᕐᕕᒃ 2022.

ᐊᔨᓕᐅᖅᑐᖅ: 
ᓈᑕᓕ ᑳᕐᑐᕐ, 
ᒌᑕ ᓗᐱᓯᒃ  

Photos: 
Natalie Carter, 

Gita Ljubicic



ᐱᓕᕆᐊᖑᓗᐊᖅᓯᒪᔪᑦ
(2018 - 2022)
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ᖃᖓᒃᑰᖓᔪᖅ ᖃᓄᐃᓕᐅᕐᓃᑦ

ᐋᒡᔪᓕᕐᕕᒃ 2018 ᐱᓕᕆᖃᑎᒌᖕᓂᒃᑯᑦ ᐱᓕᕆᐊᕐᒥᑦ ᐸᕐᓇᐃᓂᖅ ᑲᑎᒪᓚᐅᖅᑐᑦ
ArcticNet-ᑯᑦ ᑲᑎᒪᕝᕕᖓᓐᓂᑦ ᐋᑐᕚ, ᐋᓐᑎᐅᕆᔪᒥᑦ

ᑕᖅᖀᓐᓇᕐᔪᐊᖅ -
ᑲᑕᒑᕆᕝᕕᒃ 2019

ᐱᓕᕆᖃᑎᒌᖕᓂᒃᑯᑦ ᐊᐱᖅᑑᓂᒃ ᐋᖅᕿᒃᓯᓂᖅ (ᐃᓚᐅᑉᓗᑎᒃ
ᐱᓕᕆᐊᕐᒧᑦ ᑐᒃᓯᕋᐅᓯᐅᖅᑎᕗᑦ, ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑐᑭᒧᐊᒃᑎᑦᑎᔩᑦ, ᐊᒻᒪᓗ ᖃᑉᓯᐊᕐᔪᐃᑦ ᓯᓚᑖᓂᑦ ᕿᒥᕐᕈᔩᑦ)

ᑕᐃᒪᓐᓇ ᐊᐱᖅᓲᑎᓂᒃ ᐱᓚᐅᖅᑐᑦ, ᐅᖃᖅᓯᒪᓂᖏᓐᓂᑦ, ᐊᒻᒪᓗ
ᐊᑐᖅᑕᐅᔪᖕᓇᖅᑐᓂᒃ ᓇᓗᓇᙱᓐᓂᖅᓴᐅᓚᐅᖅᖢᑎᒃ,
ᐱᔾᔪᑎᖃᕐᓂᖅᓴᐅᑉᓗᑎᒃ, ᐊᒻᒪᓗ ᐱᔭᐅᔪᖕᓇᖅᑐᓂᒃ ᓄᓇᕗᒻᒥᐅᓄᑦ
ᑐᑭᖃᕐᒥᔪᖅ ᖃᓄᐃᖓᓂᐅᔪᑦ ᑐᑭᖃᕐᓂᖅᓴᐅᔪᖕᓇᖅᑐᑦ ᐊᒻᒪᓗ
ᐊᒃᑐᖅᓯᓂᖃᕐᓂᖅᓴᐅᓗᑎᒃ ᖃᐅᔨᓴᐃᔨᓂᒃ, ᐅᑭᐅᖅᑕᖅᑐᒥᐅᓂᑦ, ᐊᒻᒪᓗ
ᐊᑐᐊᒐᓕᐅᖅᑎᐅᔪᓂᒃ

ᐅᑭᐅᓖᑦ - ᑲᑕᒑᕆᕝᕕᒃ
2019

ᐊᔪᕈᖕᓃᖅᓴᐃᓃᑦ ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᑭᒧᐊᒃᑎᑦᑎᔨᓂᒃ
ᖃᓂᑖᓂᑦ ᒪᓐᑐᕇᔭᓪ, ᑯᐸᐃᒃ ᐊᒻᒪᓗ ᐃᖃᓗᖕᓂᑦ, ᓄᓇᕗᒻᒥᑦ

ᐋᒡᔪᓕᕐᕕᒃ 2019 -
ᓇᑦᑎᐊᑦ 2020

ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᑭᒧᐊᒃᑎᑦᑎᔩᑦ ᑲᒪᔭᖃᓚᐅᖅᑐᑦ
ᐊᐱᖅᓱᐃᓂᕐᓂᑦ ᐊᖏᕐᕋᖏᓐᓂᑦ ᓄᓇᓕᖏᓐᓂᑦ

ᓇᑦᑎᐊᑦ 2020
ᐊᐱᖅᓱᐃᓃᑦ ᓄᖅᖃᖓᑎᑕᐅᓚᐅᖅᑐᑦ ᐱᔾᔪᑎᒋᑉᓗᒍ ᓄᕙᒡᔪᐊᕐᓇᖅ-19
(ᑕᑯᓗᒍ ᒪᒃᐱᖅᑐᒐᖅ 5 ᓇᓗᓇᐃᔭᖅᓯᒪᒃᑲᓐᓂᖅᑐᓂᒃ ᐱᓂᐊᕐᓗᑎᑦ)

ᐊᑕᐅᑦᑎᒃᑯᑦ ᐱᓕᕆᐊᖃᓕᓚᐅᖅᑐᒍᑦ ᐸᕐᓇᐅᑎᒥᑦ ᖃᓄᖅ
ᐅᓗᕆᐊᓇᖅᑐᖃᙱᓐᓂᒃᑯᑦ ᑲᔪᓯᑎᓐᓂᐊᕐᓗᒍ ᐱᓕᕆᐊᖅ

ᒪᓐᓃᑦ 2021

ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᑭᒧᐊᒃᑎᑦᑎᔩᑦ
ᐱᒋᐊᖅᑎᑦᑎᒃᑲᓐᓂᓚᐅᖅᑐᑦ ᐊᐱᖅᓱᐃᓂᕐᒥᑦ

ᑕᐃᒪᓐᓇᐃᑦᑐᖕᓇᖅᑐᖅ ᑭᓯᐊᓂ ᑭᑐᑐᐃᓐᓇᓄᑦ
ᐋᓐᓂᐊᖃᖅᑕᐃᓕᒪᔪᓕᕆᔨᒃᑯᑦ ᐊᒻᒪᓗ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᓚᐃᓴᓐᓯ/
ᐱᑦᑕᐅᔪᒃᑯᑦ ᑭᒡᓕᖃᖅᑎᑦᑎᓂᖅ ᐊᔪᙱᑎᑦᑎᒃᐸᑕ, ᐊᒻᒪᓗ ᓄᓇᓕᖕᒥᑦ
ᐊᐅᓚᑦᑎᔨᐅᔪᑦ ᐃᑲᔪᕈᑎᒃ
ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᑭᒧᐊᒃᑎᑦᑎᔩᑦ ᖃᐅᔨᒋᐊᓚᐅᕐᒥᔪᑦ
ᐃᓚᖏᓐᓂᒃ ᓯᕗᓂᐊᒍᑦ ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᓂᑦ ᓇᓗᓇᐃᕐᓂᐊᕐᓗᒋᑦ
ᑭᐅᔾᔪᑕᐅᔪᑦ

ᐅᑭᐅᓖᑦ 2021 ᐱᓕᕆᖃᑎᒋᔭᑉᑎᖕᓂᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑲᑎᒪᓂᖅ ᐊᕐᕕᐊᓂᑦ, ᓄᓇᕗᒻᒥᑦ

ᑲᑕᒑᕆᕝᕕᒃ 2022 ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᑭᒧᐊᒃᑎᑦᑎᔩᑦ ᑲᒪᔪᖕᓃᓚᐅᖅᑐᑦ
ᐊᐱᖅᓱᐃᓂᕐᓂᑦ ᐊᖏᕐᕋᖏᓐᓂᑦ ᓄᓇᓕᖏᓐᓂᑦ

ᐋᒡᔪᓕᕐᕕᒃ 2022
ᐱᓕᕆᖃᑎᒋᔭᑉᑎᖕᓂᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑲᑎᒪᓂᖅ ᐱᐅᕆᔅ, ᐋᓐᑎᐅᕆᔪᒥᑦ
ᑕᑯᔭᒃᓴᐅᑏᑦ ᐱᐅᓯᒋᐊᖅᑕᐅᓯᒪᔪᑦ ᖃᓄᐃᖓᓂᐅᔪᓂᑦ ArcticNet-ᑯᑦ
ᑲᑎᒪᑎᑦᑎᓂᖏᓐᓂᑦ ᑐᕌᓐᑐ, ᐋᓐᑎᐅᕆᔪᒥᑦ
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KEY PROJECT ACTIVITIES 
(2018 - 2022)

Timeline Activities

December 2018 collaborative project planning meeting at ArcticNet
conference in Ottawa, Ontario

January – November
2019

collaborative survey development (involving our project
proposal team, Local Research Coordinators, and a
number of external reviewers)

this led to survey questions, wording, and options that
were much more clear, relevant, and accessible for
Nunavummiut 
it also means results can be more meaningful and
impactful to researchers, northerners, and policy-
makers

October – November
2019

training sessions with Local Research Coordinators
near Montreal, Quebec and in Iqaluit, Nunavut

December 2019 –
March 2020

Local Research Coordinators facilitated surveys in
their home communities

March 2020
surveys put on hold due to the COVID-19 pandemic
(see page 5 for more details) 

we started working together on a plan for how to
safely continue the project

June 2021

Local Research Coordinators restarted survey
facilitation

this could only happen after public health and research
license/ethics restrictions allowed it, and with local
community organizations’ support
Local Research Coordinators also followed up with
some earlier participants to clarify answers

October 2021 collaborative analysis workshop in Arviat, Nunavut

November 2022 Local Research Coordinators stopped facilitating
surveys in their home communities

December 2022
collaborative analysis workshop in Paris, Ontario, 
presentations of refined results at ArcticNet conference in
Toronto, Ontario



05
ᐊᐱᖅᓱᐃᓂᕐᒧᑦ ᖃᖓᒃᑰᖓᔪᑦ
ᓄᕙᒡᔪᐊᕐᓇᖅ-19-ᖃᖅᑎᓪᓗᒍ
 

ᓄᖅᖃᖅᑎᑕᐅᓯᒪᔪᖅ
ᐊᐱᖅᓱᐃᓂᕐᒧᑦ ᑲᒪᔭᖃᕐᓂᖅ
ᐱᔾᔪᑎᒋᑉᓗᒍ ᓯᓚᑦᑐᖅᓴᕐᕕᒡᔪᐊᑦ
ᐊᔪᖅᑎᑦᑎᓂᖏᑦ ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ
ᐊᒻᒪᓗ ᑕᒡᕙᐅᖃᑎᒋᓗᒋᑦ
ᖃᐅᔨᓴᐃᓂᕐᒥᑦ

ᓇᑦᑎᐊᑦ  
2020

ᑲᑕᒑᕆᕝᕕᒃ
2020  

ᑎᕆᒡᓗᐃᑦ -
ᐅᑭᐅᓖᑦ
2020

 
ᒪᓐᓃᑦ 
2021 

ᑕᖀᓇᕐᔪᐊᖅ
2022

ᓇᑦᑎᐊᑦ 
2022

ᑲᑕᒑᕆᕝᕕᒃ
2022

ᐋᖅᕿᒋᐊᖅᓯᒪᔪᑦ ᓯᓚᑦᑐᖅᓴᕐᕕᒡᔪᐊᕐᒥᑦ
ᐊᒻᒪᓗ ᓄᓇᕗᒻᒥᑦ ᐱᑦᑕᐅᔪᓕᕆᓃᑦ
ᒪᓕᖕᓂᐊᕐᓗᒋᑦ ᑭᑐᑐᐃᓐᓇᓄᑦ
ᐋᓐᓂᐊᖃᖅᑕᐃᓕᒪᔪᓕᕆᔨᒃᑯᑦ
ᒪᓕᒋᐊᓕᖏᑦ ᐊᒻᒪᓗ ᐱᒋᐊᕐᓂᐊᕐᓗᒍ
ᐊᐱᖅᓱᐃᓂᖅ

ᐱᒋᐊᖅᑎᑕᐅᒃᑲᓐᓂᖅᑐᑦ
ᖃᕆᑕᐅᔭᒃᑯᑦ ᐊᐱᖅᓱᐃᓃᕐᒧᑦ
ᑲᒪᒋᔭᐅᓂᖏᑦ ᐊᒻᒪᓗ
ᓄᖅᖃᖅᑎᑕᐅᔪᑦ ᐊᐱᖅᓱᐃᓂᕐᒧᑦ
ᑲᒪᒋᔭᐅᓃᑦ ᐱᔾᔪᑎᒋᑉᓗᒍ
ᓄᓇᕗᓗᒃᑖᖅ ᓄᖅᖃᖅᑎᑕᐅᓂᖓᐱᒋᐊᖅᑎᑕᐅᒃᑲᓐᓂᖅᑐᑦ

ᖃᕆᑕᐅᔭᒃᑯᑦ ᐊᒻᒪᓗ
ᑕᒡᕙᐅᖃᑎᒋᑉᓗᒋᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑲᒪᒋᔭᐅᓃᑦ ᐊᒻᒪᓗ 
ᒪᓕᒃᑕᐅᑉᓗᑎᒃ ᑕᒪᕐᒥᓗᒃᑖᖅ
ᑭᑐᑐᐃᓐᓇᓄᑦ ᐋᓐᓂᐊᖃᖅᑕᐃᓕᒪᓂᕐᒧᑦ
ᒪᓕᒃᑕᐅᔭᕆᐊᓖᑦ

ᓄᖅᖃᖅᑎᑕᐅᔪᖅ ᐊᐱᖅᓱᐃᓂᕐᒧᑦ
ᑲᒪᒋᔭᐅᓂᖅ ᐱᔾᔪᑎᒋᑉᓗᒍ
ᓄᓇᕗᓗᒃᑖᖅ ᓄᖅᖃᖅᑎᑕᐅᓂᖓ

ᐱᒋᐊᖅᑎᑕᐅᒃᑲᓐᓂᖅᑐᑦ
ᖃᕆᑕᐅᔭᒃᑯᑦ ᐊᒻᒪᓗ
ᑕᒡᕙᐅᖃᑎᒋᑉᓗᒋᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑲᒪᒋᔭᐅᓃᑦ ᐊᒻᒪᓗ 
ᒪᓕᒃᑕᐅᑉᓗᑎᒃ ᑕᒪᕐᒥᓗᒃᑖᖅ
ᑭᑐᑐᐃᓐᓇᓄᑦ ᐋᓐᓂᐊᖃᖅᑕᐃᓕᒪᓂᕐᒧᑦ
ᒪᓕᒃᑕᐅᔭᕆᐊᓖᑦ

ᓄᖅᖃᖅᑎᑕᐅᔪᖅ
ᐊᐱᖅᓱᐃᓂᖅ
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SURVEY TIMELINE DURING THE
COVID-19 PANDEMIC
 

PAUSED SURVEY
FACILITATION due to
universities prohibiting
travel and in-person
research 

March 
2020

November 
2020

April -
October

2020

June 
2021

January
2022

March 
2022

November
2022

REVISED UNIVERSITY
AND NUNAVUT ETHICS
to follow public health
protocols and resume
survey

RESUMED ONLINE
SURVEY FACILITATION
then PAUSED SURVEY
FACILITATION due to
territory-wide shutdown

RESUMED ONLINE  AND
IN-PERSON SURVEY
FACILITATION and
followed all public
health protocols 

PAUSED SURVEY
FACILITATION due to
territory-wide shutdown

RESUMED ONLINE  AND
IN-PERSON SURVEY
FACILITATION and
followed all public
health protocols 

ENDED  SURVEY 



ᑲᑎᖦᖢᒋᑦ, 19 ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᑭᒧᐊᒃᑎᑦᑎᔩᑦ ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᑦ ᐱᓕᕆᐊᕐᒥᑦ,
ᐊᒻᒪᓗ ᐱᐊᓂᓚᐅᖅᑐᑦ 360 ᐊᐱᖅᓱᐃᓂᕐᓂᑦ ᐅᑯᓇᓂ 8-ᓂᑦ ᓄᓇᓕᖕᓂᑦ ᓄᓇᕗᒻᒥ.

ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᑭᒧᐊᒃᑎᑦᑎᔩᑦ ᐃᓚᐅᖁᔨᓚᐅᖅᑐᑦ ᓄᓇᓕᖕᒥᐅᓂᒃ ᒪᓕᒡᓗᑎᒃ
ᐃᓚᖏᓐᓂᑦ ᖃᓄᐃᖓᔭᕆᐊᖃᕐᓂᐅᔪᓂᑦ. ᐱᓗᐊᖅᑐᒥᑦ, ᐃᓕᑦᑎᔪᒪᓚᐅᖅᑐᒍᑦ
ᐊᑐᖅᑕᐅᓂᖏᓐᓂᒃ ᐊᒻᒪᓗ ᐱᔭᐅᔭᕆᐊᓕᖕᓂᑦ ᓯᓚᒧᑦ, ᐃᒪᕐᒧᑦ, ᓯᑯᒧᑦ, ᐊᒻᒪᓗ ᓯᓚᐅᑉ ᒥᒃᓵᓄᑦ
ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐊᒻᒪᓗ ᐱᔨᑦᑎᕋᐅᑎᓂᑦ ᓄᓇᓕᖕᒥᐅᓂᑦ ᓄᓇᒧᙵᐅᖃᑦᑕᖅᑐᓂᑦ (ᐃᓚᐅᑉᓗᑎᒃ
ᐃᒪᒃᑯᑦ ᐊᒻᒪᓗ ᓯᑯᒃᑯᑦ) ᐱᖓᓱᐃᑦ ᐅᑭᐅᑦ ᐊᓂᒍᖅᑐᓂᑦ (ᑕᐃᒪᙵᓂᑦ 2017-ᒥᑦ. ᐃᓚᐅᓚᐅᖅᑐᑦ
ᐊᖑᑏᑦ ᐊᒻᒪᓗ ᐊᕐᓇᐃᑦ ᖃᓄᑐᐃᓐᓇᖅ ᐅᑭᐅᓖᑦ ᐊᒻᒪᓗ ᐊᑐᖅᓯᒪᓂᕆᔭᖏᑦ, ᐊᒻᒪᓗ
ᒪᖃᐃᖃᑦᑕᕐᓂᑰᔪᖕᓇᖅᑐᑦ, ᐅᑭᐅᑉ ᐃᓚᖓᓂᑦ ᓄᓇᓕᐊᖃᑦᑕᖅᑐᑦ, ᐅᕝᕙᓘᓐᓃᑦ ᐃᓄᐃᑦ
ᓄᓇᓕᐊᖅᓯᒪᑐᐃᓐᓇᕈᒪᖃᑦᑕᖅᑐᑦ.

ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᑭᒧᐊᒃᑎᑦᑎᔩᑦ ᑲᒪᔭᖃᓚᐅᖅᑐᑦ ᐊᐱᖅᓱᐃᓂᕐᓂᑦ
ᖃᑉᓗᓈᑎᑑᖅᖢᒋᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐃᓄᒃᑎᑑᖅᖢᒋᑦ ᐊᑐᖅᖢᒋᑦ ᐊᑐᖅᑕᐅᔪᒪᔪᑦ. ᐊᑐᓚᐅᖅᑐᑦ
Qualtrics ᐊᐱᖅᓲᑎᓄᑦ ᖃᕆᑕᐅᔭᒃᑯᑦ ᐊᑐᖅᑕᐅᓲᒥᒃ ᑭᐅᔾᔪᑕᐅᔪᑦ ᖃᕆᑕᐅᔭᕋᓛᒧᐊᕐᓂᐊᕐᓗᒋᑦ.
ᑲᒪᓚᐅᖅᑐᑦ ᐊᐱᖅᓱᐃᓂᕐᒥᒃ ᓄᓇᓕᖕᒥᑦ ᑎᑎᕋᕐᕕᖕᒦᖦᖢᑎᒃ ᐅᕝᕙᓘᓐᓃᑦ ᐃᓚᐅᖃᑕᐅᔫᑉ
ᐊᖏᕐᕋᖓᓂᑦ, ᒪᓕᒃᖢᒋᑦ ᐃᓅᑉ ᐃᖢᐊᕆᔭᖓ. ᐃᓚᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᓇᖕᒥᓂᖅ
ᐊᐱᖅᓱᐃᓂᕐᒥᑦ ᑭᐅᒪᓚᐅᖅᑐᑦ ᖃᕆᑕᐅᔭᒃᑯᑦ ᐊᐱᖅᓲᑎᓅᕈᖕᓇᐅᑎᒥᒃ, ᓄᕙᒡᔪᐊᕐᓇᖅ-19-ᒧᑦ
ᑭᑐᑐᐃᓐᓇᓂᒃ ᐋᓐᓂᐊᖃᖅᑕᐃᓕᒪᓂᕐᒧᑦ ᑭᒡᓕᖃᖅᑎᑦᑎᓃᑦ ᐊᔪᖅᑎᑦᑎᑎᓪᓗᒋᑦ ᑕᒡᕙᐅᖃᑎᒋᓗᒋᑦ
ᐊᐱᖅᓱᐃᓂᕐᓂᑦ. ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᑭᓕᖅᑕᐅᖃᑦᑕᓚᐅᖅᑐᑦ ᐱᕕᖃᓚᐅᕐᓂᖏᓐᓄᑦ. ᐱᓚᐅᖅᑕᕗᑦ
ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᐱᑦᑕᐅᔪᓂᒃ ᐊᒻᒪᓗ ᓚᐃᓴᓐᓯᒧᑦ ᓈᒻᒪᒋᔭᐅᔪᓂᒃ ᐊᐱᖅᓱᐃᓂᐊᓵᖅᑎᓪᓗᑕ.

ᐅᓂᑉᑳᒧᑦ, ᑐᓂᓯᔪᒍᑦ ᖃᓄᐃᖓᓂᐅᔪᓂᒃ ᒪᓕᒃᖢᒋᑦ ᐊᐱᖅᓲᑕᐅᔪᓄᑦ ᑭᐅᔾᔪᑕᐅᔪᓂᑦ
ᑲᑎᖦᖢᒋᑦ 24-ᓂᑦ ᓴᓪᓕᕐᒥᐅᑕᓂᒃ = 100%-ᖑᔪᑦ.

ᑐᑭᓯᐅᒪᔾᔪᑎᒃᑲᓐᓂᕐᓂᒃ ᐱᔪᒪᒍᕕᑦ ᐅᓂᑉᑳᑉ ᒥᒃᓵᓄᑦ ᐊᒻᒪᓗ ᐊᖏᓂᖅᓴᐅᔪᖅ ᖃᐅᔨᓴᐃᓂᐅᔪᖅ
ᖃᐅᔨᑎᓪᓗᒍ:
ᓲᕐᓕ ᑕᕐᕋᓕᒃ, ᐊᕐᕕᐊᓂ ᐊᖅᑭᐅᒪᕝᕕᒃ, 204-218-0866, inukpaujaq@gmail.com
ᓈᑕᓕ ᑳᕐᑐᕐ, ᒪᒃᒫᔅᑐ ᓯᓚᑦᑐᖅᓴᕐᕕᒡᔪᐊᖅ, carten7@mcmaster.ca
ᒌᑕ ᓗᐱᓯᒃ, ᒪᒃᒫᔅᑐ ᓯᓚᑦᑐᖅᓴᕐᕕᒡᔪᐊᖅ, gita.ljubicic@mcmaster.ca

ᐊᐱᖅᓱᐃᓂᖅ ᑲᒪᒋᔭᐅᓚᐅᖅᑐᖅ
ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑐᑭᒧᐊᒃᑎᑦᑎᔨᓄᑦ

ᓄᓇᕗᓗᒃᑖᒨᖓᔪᖅ ᐅᓂᑉᑳᖅ ᐱᓂᐊᕐᓗᒍ, ᐊᓯᖏᓪᓗ ᓄᓇᓕᖕᒧᑦ ᐅᓂᑉᑳᑦ,
ᐅᕗᙵᕐᓗᑎᑦ:

https://straightupnorth.ca/community-wwic-uses-and-needs/
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In total, 19 Local Research Coordinators were involved in the project, and
they completed 360 surveys across 8 communities in Nunavut.

Local Research Coordinators invited community members to participate
based on certain criteria. Specifically, we wanted to learn about uses and
needs of weather, water, ice, and climate information and services from
community members who were actively travelling on the land (including water
and ice) in the last three years (since 2017). This included men and women of
all ages and experience levels, and they could be experienced hunters,
seasonal travellers, or people who just like to get out on the land. 

Local Research Coordinators facilitated the surveys in English or Inuktut
based on participant preference. They used Qualtrics survey software to enter
responses on iPads. They facilitated the survey in a community office or in
participants' homes, based on individual comfort level. Some participants did
the survey on their own using an online survey link, when COVID-19 pandemic  
public health restrictions prevented in-person surveys. Participants were
compensated for their time. We obtained research ethics and license
approvals before we started the survey.

For this report, we present the results based on survey answers from a
total of 24 Sallirmiut = 100%.

For more information about this report and the larger study please contact: 

Shirley Tagalik, Aqqiumavvik Society, 204-218-0866, inukpaujaq@gmail.com 

Natalie Carter, McMaster University, carten7@mcmaster.ca 

Gita Ljubicic, McMaster University, gita.ljubicic@mcmaster.ca
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SURVEY FACILITATION BY LOCAL
RESEARCH COORDINATORS 

To access a Nunavut-wide report, and other community reports, 
please visit: 

https://straightupnorth.ca/community-wwic-uses-and-needs/

mailto:inukpaujaq@gmail.com
mailto:carten7@mcmaster.ca
mailto:gita.ljubicic@mcmaster.ca
https://straightupnorth.ca/community-wwic-uses-and-needs/
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2022-ᒥᑦ ᐱᓕᕆᖃᑎᒌᖕᓂᕐᒧᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑲᑎᒪᓂᕐᒥᑦ, ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑐᑭᒧᐊᒃᑎᑦᑎᔩᑦ ᐋᖅᕿᒃᓯᓚᐅᖅᑐᑦ 7-ᓂᒃ ᑐᓴᖅᑎᑦᑎᔾᔪᑎᓂᒃ ᓄᓇᓕᖕᒥᑦ ᐊᐅᓚᑦᑎᔨᓄᑦ:

ᑐᓴᖅᑎᑦᑎᔾᔪᑏᑦ ᓄᓇᓕᖕᓄᑦ
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KEY MESSAGES FOR COMMUNITIES

At the 2022 collaborative analysis workshop, Local Research Coordinators
developed seven key messages for community organizations:



ᓈᓴᖅᑕᐅᔪᑦ
ᓈᓴᖅᑕᐅᔪᖅ = ᖃᑉᓯᐅᓂᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᑭᐅᔪᑦ ᑖᑉᓱᒧᙵ

Snowmobile

96% 46%
ᐃᓛᓐᓂᒃᑯᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ
ᓂᕈᐊᕈᖕᓇᓚᐅᖅᑐᑦ
ᐊᑕᐅᓯᐅᖏᑦᑐᒥᑦ ᑭᐅᓗᑎᒃ,
ᑕᐃᒪᓐᓇᒧᑦ ᑲᑎᖦᖢᒋᑦ ᓈᓴᐅᑏᑦ
100%-ᖑᙱᑦᑐᑦ.

ᐆᒃᑑᑕᐅᔪᒥᑦ ᒪᒃᐱᖅᑐᒐᖅ 16-ᒥᑦ,
ᐃᓚᐅᖃᑕᐅᔪᑦ
ᓂᕈᐊᕈᖕᓇᓚᐅᖅᑐᑦ
ᐊᑕᐅᓯᐅᖏᑦᑐᒥᑦ ᐊᑐᖅᑕᐅᔪᒥᒃ
ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ.

ᐳᓴᓐᑏᑦ
100% - ᑕᒪᕐᒥᓗᒃᑖᖅ 24 ᐃᓚᐅᖃᑕᐅᔪᑦ
ᑕᒪᓗᒃᑖᕐᓚᒃ ᐊᐱᖅᓲᑎᓄᑦ ᖃᓄᐃᖓᓂᐅᔪᑦ ᐅᓂᑉᑳᒥᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᑦ %-ᒥᑦ (ᐳᓴᓐᑎ)
100% ᑐᑭᖃᖅᖢᓂ ᑕᒪᓗᒃᑖᖅ 24ᐃᓚᐅᖃᑕᐅᔪᑦ ᓴᓪᓕᕐᒥᑦ ᐱᐊᓂᓚᐅᖅᖢᑎᒃ
ᐊᐱᖅᓲᑎᓂᒃ

ᑐᑭᓯᐅᓗᒋᑦ ᓈᓴᐅᑏᑦ ᐅᓂᑉᑳᒥᑦ

ᐊᑐᖅᑕᐅᔪᑦ ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᐊᐱᖅᓲᑕᐅᔪᓄᑦ
ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᑐᓚᐅᖅᑐᑦ
ᐃᖏᕐᕋᔭᒍᑎᖏᓐᓂᑦ ᓄᓇᓕᐊᕐᓂᕐᒧᑦ 

ᓯᑭᑑᖅ

ᓇᓂᑐᐃᓐᓇᖅ ᓄᓇᒥᑦ
ᐊᑐᖅᑕᐅᔪᖕᓇᖅᑐᖅ ᓄᓇᒃᑰᕈᑎ83%

ᐅᒥᐊᖅ58%

ᓄᓇᒃᑰᕈᑎ

ᐱᓱᒃᖢᑎᒃ

50%
ᕿᒧᒃᓯᒃᑯᑦ0%

ᐃᓚᖏᑦ ᓇᓗᓇᐃᔭᐅᑏᑦ ᐊᓕᓚᔪᒥᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᑦ ᖃᓄᐃᖓᓂᐅᔪᓂᒃ
ᐳᓴᓐᑎᐅᑉᓗᒋᑦ ᐊᒻᒪᓗ ᓈᓴᖅᑕᐅᔪᑦ (ᓈᓴᐅᑎᓪᓚᑖᑦ ᖃᑉᓯᐅᓂᖏᓐᓄᑦ)
ᐃᓚᐅᖃᑕᐅᔪᑦ ᑭᐅᔭᖏᑦ.
ᐆᒃᑑᑕᐅᔪᒥᑦ ᒪᒃᐱᖅᑐᒐᖅ 15-ᒥᑦ, ᐅᖃᓘᑎᐊᓛᑦ ᓇᖕᒥᓂᕆᔭᐅᔪᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᐊᑐᖅᑕᐅᒐᔪᒃᑐᑦ 67%-ᖑᔪᓄᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ (16 ᐃᓚᐅᖃᑕᐅᔪᑦ).
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 Some of the charts show the results in percent and the count
(actual number) of participants who gave that answer. 
In this example from p. 15, cell phones are owned or regularly
used by 67% of participants (16 participants). 

COUNTS
Count = the number  of participants giving that answer

Snowmobile

96% 46%

Sometimes
participants could
choose more than
one answer, so totals
in some figures don't
add to 100%. 

In this example from
p. 16, participants
could choose more
than one method of
transportation.

PERCENT
100% = all 24 participants
Most of the survey results in this report are shown as % (percent) where 100%
means all 24 participants in Coral Harbour who completed the survey.
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UNDERSTANDING THE NUMBERS IN
THIS REPORT

METHODS OF TRANSPORTATION SURVEY
PARTICIPANTS USE TO TRAVEL ON THE LAND

Snowmobile

ATV

83%
Boat58%

Vehicle

On Foot

50%
Dog Team0%



ᐃᓚᐅᖃᑕᐅᔪᑦ
ᐃᓚᐅᖃᑕᐅᔪᑦ = ᑭᑐᓗᒃᑖᑦ (ᑕᒪᕐᒥᒃ 24 ᐃᓄᐃᑦ) ᐊᐱᖅᓱᐃᓂᕐᒦᖃᑕᐅᔪᑦ ᓴᓪᓕᖅ

ᑭᐅᔪᑦ
ᑭᐅᔪᑦ = ᐃᓚᐅᖃᑕᐅᔪᑐᐃᓐᓇᐃᑦ ᑭᐅᓚᐅᖅᑐᑦ ᖃᐅᔨᒋᐊᕈᑕᐅᔪᑦ ᐊᐱᖅᖁᑎᓄᑦ
ᐊᐱᖅᖁᑎᑕᖃᐅᖅᑐᖅ ᐊᐱᖅᖁᑎᓂᑦ ᑭᐅᔭᐅᖏᑦᑐᓂᒃ ᑭᐅᒪᔪᓄᑦ. ᐃᓚᐅᖃᑕᐅᔪᓂᑦ ᑭᐅᔪᑦ
“ᐋᒃᑲ”-ᒧᑦ ᐊᐱᖅᖁᑕᐅᔪᒧᑦ ᐊᓯᐊᓄᑦ ᐊᐱᖅᖁᑕᐅᔪᒧᐊᖔᖃᑦᑕᓚᐅᖅᑐᑦ. ᑭᓯᐊᓂ
ᐃᓚᐅᖃᑕᐅᔪᑦ ᑭᐅᔪᑦ “ᐄ”-ᒧᑦ ᑖᑉᓱᒧᙵᑦᑕᐃᓐᓇᖅ ᐊᐱᖅᖁᑎᒧᑦ
ᐊᐱᕆᔭᐅᒃᑲᓐᓂᖃᑦᑕᓚᐅᖅᑐᑦ ᐊᔾᔨᖏᓐᓄᑦ ᐊᐱᖅᖁᑕᐅᔪᓄᑦ. ᑕᑯᑎᑦᑎᒑᖓᑉᑕ
ᖃᓄᐃᖓᓂᐅᔪᓂᒃ ᐊᐱᖅᖁᑕᐅᒃᑲᓐᓂᖅᑐᓄᑦ, ᑕᐃᖃᑦᑕᖅᑕᕗᑦ ᑲᑎᒪᔪᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ
“ᑭᐅᔪᑦ", ᑖᑉᑯᐊ ᑭᐅᖃᑦᑕᓚᐅᕐᒪᑕ ᐊᐱᖅᖁᑎᒧᑦ.

15-ᖑᔪᓂᑦ ᑭᐅᔪᓂᑦ ᐅᖃᓗᒍᖕᓇᖅᑐᑦ ᐃᑲᔪᖅᑕᐅᔪᒪᓗᑎᒃ, ᑕᒪᕐᒥᓗᒃᑖᖅ
ᐅᖃᓗᒐᔭᖅᑐᑦ ᖃᑕᙳᑎᒋᔭᖓᓂᑦ (100%), ᑕᒪᕐᒥᓗᒃᑖᕐᓚᒃ ᓄᓇᓕᖕᒥᑦ
ᕿᓂᖅᑎᓄ (65%), ᐊᒻᒪᓗ ᐃᓚᖏᑦ ᐅᖃᓗᒡᕕᒋᓗᒋ ᐱᖃᓐᓈᖓᑦ
(41%), ᐅᕝᕙᓘᓐᓃᑦ ᐅᓇᑕᖅᑐᒃᓴᙳᐊᑦ (29%).

ᐃᓚᐅᖃᑕᐅᔪᑦ ᑭᓯᒥ ᐅᖃᖅᑐᑦ “ᐄ, ᐅᖃᓗᒍᖕᓇᖅᑐᖓ ᐃᑲᔪᖅᑕᐅᔪᒪᓗᖓ",
ᐊᐱᕆᔭᐅᓚᐅᖅᑐᑦ ᐊᐱᖅᖁᑎᒃᑲᓐᓂᕐᒥᑦ, "ᑭᓇᒧᑦ, ᐅᖃᓗᒍᖕᓇᖅᐱᑦ ᐃᑲᔪᖅᑕᐅᔪᒪᓗᑎᑦ?”
ᐊᒥᓲᙱᓐᓂᖅᓴᐃᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᑭᐅᓚᐅᖅᑐᑦ ᐊᐱᖅᖁᑕᐅᒃᑲᓐᓂᖅᑐᒧᑦ ᑕᐃᔭᐅᔪᑦ ᑭᐅᔪᑦ-
ᒥᑦ. ᐳᓴᓐᑎ ᑕᑯᒃᓴᐅᔪᖅ ᑭᐅᔪᓄᑦ ᑲᑎᖦᖢᒋᑦ ᑭᐅᓚᐅᖅᑐᑦ ᐊᐱᖅᖁᑎᒧᑦ, ᐊᒻᒪᓗ ᑲᑎᖦᖢᒋᑦ
ᐃᓚᐅᖃᑕᐅᔫᙱᑦᑐᑦ.

ᐆᒃᑑᑕᐅᔪᒥᑦ
ᒪᒃᐱᖅᑐᒐᖅ 29-ᒥᑦ,
63%-ᖏᑦ
ᐃᓚᐅᖃᑕᐅᔪᑦ
ᐅᖃᓚᐅᖅᑐᑦ
“ᐅᖃᓗᒍᖕᓇᖅᑐᖓ
ᐃᑲᔪᖅᑕᐅᔪᒪᓗᖓ
ᐊᔪᖅᓯᐅᑉᖃᓕᕈᒪ
ᓄᓇᒥᑦ”.

ᑐᑭᓯᐅᓗᒋᑦ ᓈᓴᐅᑏᑦ ᐅᓂᑉᑳᒥᑦ 
(ᑲᔪᓯᔪᖅ)
 

63% ᓴᓪᓕᕐᒥᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᔪᖅᓯᐅᑉᖃᓕᖅᐸᑕ
ᓄᓇᒥᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐱᓂᕐᓗᐊᕿᒃᐸᑕ,
63%-ᖏᑦ (ᑲᑎᖦᖢᒋᑦ 24-ᖑᔪᓂᑦ)
ᐅᖃᓗᒍᖕᓇᖅᑐᑦ ᐃᑲᔪᖅᑕᐅᔪᒪᓗᑎᒃ.

ᖃᐅᔨᒋᐊᕐᕕᐅᔪᑦ ᐊᓯᖏᑦ ᐃᑲᔪᖅᑕᐅᔪᒪᑉᓗᑎᒃ
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PARTICIPANTS
Participants = everyone (all 24 people) who did this survey in Coral
Harbour 

RESPONDENTS
Respondents = only the participants who answered follow-up questions
There are some questions in the survey that not everyone answered.
Participants who answered "no" to a question would skip to the next section.
But participants who answered "yes" to the same question would be asked
some related follow-up questions. When we show the results to follow-up
questions, we call this group of participants "respondents", because they
were the ones who answered the question.

Of the 15 respondents who can call for help, all would call a family
member (100%), most would call local search and rescue (65%),
and some would call a friend (41%), or Canadian Rangers (29%).  

Only the participants who said "Yes, I can call for help", were asked the follow-
up question, "Who, can you call for help?" This smaller group of participants
who answered the follow-up question are called respondents. So the percent
shown for respondents are out of the total who answered the question, and not
the total of participants.

In this example
from p. 29, 63% of
the participants
said  "yes I can call
for help if I get
stranded on the
land".   
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UNDERSTANDING THE NUMBERS IN
THIS REPORT
(CONTINUED)  
 

63% If Sallirmiut participants get stranded or
have an accident on the land, 63% (out of
a total of 24) can call for help.

CONTACTING OTHERS FOR HELP



ᓯᓚᒥᑦ ᓇᓚᐅᑦᑖᕆᔪᑦ ᑕᕆᐅᕐᒥᑦ ᐃᒪᕐᒥᑦ ᓇᓚᐅᑦᑖᕆᔪᑦ ᓯᑯᓄᑦ ᐱᔨᑦᑎᕋᐅᑎᓄᑦ ᐅᓕᑦᑕᕐᓂᕐᒧᑦ
ᑎᓂᑦᑕᕐᓂᕐᒧᑦ

ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᑦ ᐊᔾᔨᓂᒃ

2

ᖃ
ᑉᓯ

ᐅ
ᓂ
ᖏ

ᑦ 
ᑭᐅ

ᔪᑦ
(ᑭ
ᐅ
ᔪᓂ

ᑦ 
ᐊ
ᑐ
ᖅ
ᓯᒪ

ᔪᑦ
 ᐊ

ᒃᓱ
ᕈᕐ
ᓇ
ᖅ
ᑐ
ᓂ
ᒃ)

ᑐᑭᓯᐅᓗᒋᑦ ᓈᓴᐅᑏᑦ ᐅᓂᑉᑳᒥᑦ 
(ᑲᔪᓯᔪᖅ)

ᐱᔾᔪᑕᐅᔪᑦ ᓯᓚᒥᒃ ᓇᓚᐅᑦᑖᕆᓂᕐᒧᑦ
ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᐊᔪᕐᓇᕐᓂᖏᓐᓄᑦ

ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᑭᐅᔪᓄᑦ ᐱᓂᐊᕐᓗᑎᒃ

0

4

6

ᐊᑭᐅᔪᖅ ᑐᑭᓯᐅᒪᔾᔪᑏᑦ
ᐊᔪᕐᓇᖅᑐᑦ

ᑐᑭᓕᐅᕐᓂᐊᕐᓗᒋᑦ

ᑭᐅᔪᑦ
ᑭᐅᔪᑦ = ᐃᓚᐅᖃᑕᐅᔪᑐᐃᓐᓇᐃᑦ ᐊᑐᖃᑦᑕᖅᑐᑦ ᓯᓚᒧᑦ ᓇᓚᐅᑦᑖᕆᔾᔪᑎᓂᒃ

ᐃᓚᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᑐᖃᑦᑕᙱᑦᑐᑦ ᖃᓄᐃᑦᑐᓗᒃᑖᓂᒃ ᓯᓚᒧᑦ ᓇᓚᐅᑦᑖᕈᑎᓄᑦ
ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ (ᓲᕐᓗ ᓯᓚᒥᑦ ᓇᓚᐅᑦᑖᕆᓃᑦ, ᑕᕆᐅᕐᒥᑦ ᐃᒪᕐᒥᑦ ᓇᓚᐅᑦᑖᕆᓃᑦ, ᓯᑯᓄᑦ
ᐱᔨᑦᑎᕋᐅᑎᓄᑦ, ᐅᓕᑦᑕᕐᓂᕐᒧᑦ ᑎᓂᑦᑕᕐᓂᕐᒧᑦ, ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᑦ ᐊᔾᔨᓂᒃ).
ᐆᒃᑑᑕᐅᔪᒥᑦ ᒪᒃᐱᖅᑐᒐᖅ 39-ᒥᑦ, ᑭᐅᔪᓂᑦ ᐅᖃᖅᑐᓂᑦ "ᐄ, ᐊᑐᖅᓯᒪᔪᖓ
ᐊᒃᓱᕈᕐᓇᖅᑐᓂᒃ ᓯᓚᒥᑦ ᓇᓚᐅᑦᑖᕆᔪᓂᒃ ᐱᓂᐊᕐᓗᖓ”, ᒪᕐᕉᒃ ᐊᑐᖅᓯᒪᔪᑦ ᐊᒃᓱᕈᕐᓇᖅᑐᓂᒃ
ᐊᑭᑐᓗᐊᕐᓂᖏᓐᓄᑦ.  ᑭᐅᔪᓂᑦ ᐅᖃᖅᑐᓂᑦ “ᐄ, ᐊᑐᖅᓯᒪᔪᖓ ᐊᒃᓱᕈᕐᓇᖅᑐᓂᒃ
ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐊᔾᔨᓂᒃ ᐱᓂᐊᕐᓗᖓ”, ᒪᕐᕉᒃ ᐊᑐᖅᓯᒪᔪᑦ ᐊᒃᓱᕈᕐᓇᖅᑐᓂᒃ
ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᐊᔪᕐᓇᕐᓂᖏᓐᓄᑦ ᑐᑭᓕᐅᕐᓂᐊᕐᓗᒋᑦ.

. 
ᑐᑭᓯᐅᒪᔾᔪᑏᑦ
ᒪᓂᒪᙱᑦᑐᑦ

ᐅᑭᐅᑉ
ᐃᓚᖓᓄᑦ
ᐅᑐᖅᑐᓄᑦ

ᑐᑭᓯᐅᒪᔾᔪᑏᑦ
ᓄᑖᙳᖅᑎᖅᑕᐅᒐ
ᔪᙱᓗᐊᖅᑐᑦ
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UNDERSTANDING THE NUMBERS IN
THIS REPORT
(CONTINUED)  
 

REASONS WHY ENVIRONMENTAL
FORECASTING INFORMATION IS DIFFICULT FOR

SALLIRMIUT RESPONDENTS TO ACCESS

0

Cost Info.
 is hard

to
interpret

RESPONDENTS
Respondents = only the participants who use forecasting products 

Some participants did not use every type of environmental forecasting
information  (i.e. weather forecasts, marine forecasts, ice services, tide tables,
satellite images). 
In this example from p. 39, of the respondents who said  "Yes, I experience
challenges when accessing weather forecasts", 2  of them experience
challenges due to cost. Of the respondents who said "Yes, I experience
challenges when accessing satellite images", 2 of them experience challenges
because the information is hard to interpret. 

Info. 
is not

available
in right
season 

Info. 
is not

updated
often

enough

2

4

6



ᓄᓇᙳᐊᒥᑦ ᑲᓚᐅᔪᑦ ᐊᒻᒪᓗ ᑐᑭᓕᐅᖅᓯᒪᔪᖏᑦ
ᐊᑐᓂ ᑲᓚᐃᑦ ᑭᑉᐹᕆᒃᑐᒥᑦ ᓄᓇᙳᐊᓂᑦ ᐱᔾᔪᑎᖃᖅᑐᑦ ᐃᓚᖏᓐᓂᑦ ᖃᑉᓯᐅᓂᖏᑦ ᑭᐅᔪᑦ
ᓄᓇᒧᙵᐅᓯᒪᓂᖏᑦ ᐃᓂᐅᔪᒥᑦ, ᐊᒻᒪᓗ ᖃᓄᐃᑦᑐᑐᐃᓐᓇᐃᑦ ᐃᖏᕐᕋᔾᔪᑕᐅᔪᑦ ᐊᑐᖅᑕᖏᑦ
ᑕᐃᑯᙵᐅᑉᓗᑎᒃ (ᓲᕐᓗ ᑭᐅᔪᖅ ᐃᓂᐅᔪᒧᙵᐅᒃᐸᑦ ᕼᐋᓐᑕᒃᑯᑦ ᐊᒻᒪᓗ ᓯᑭᑑᒃᑯᑦ,
ᓈᓴᖅᑕᐅᔪᖅ ᐃᓂᐅᔪᒧᙵᐅᓚᐅᕐᓂᖓᓄᑦ ᒪᕐᕈᐃᖅᖢᓂ).

ᑖᕐᓂᖅᓴᐃᑦ/ᖃᐅᒪᓂᖅᓴᐃᑦ ᑲᓚᐃᑦ = ᐊᒥᓲᓂᖅᓴᐃᑦ ᑭᐅᔪᑦ ᑕᐃᑯᙵᐅᓚᐅᖅᑐᑦ.
ᑲᓚᒋᓗᐊᖏᑦᑐᑦ = ᐊᒥᓲᙱᓐᓂᖅᓴᐃᑦ ᑭᐅᔪᑦ ᑕᐃᑯᙵᐅᓚᐅᖅᑐᑦ.

ᑭᐅᔪᑦ = ᐃᓚᐅᔪᑐᐃᓐᓇᐃᑦ ᐱᐊᓂᒃᓯᓚᐅᖅᑐᑦ ᓄᓇᙳᐊᓂᑦ
ᐃᓚᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐱᐊᓂᒃᓯᓚᐅᖏᑦᑐᑦ ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᓄᓇᙳᐊᓂᒃ (ᐱᔾᔪᑎᒋᑉᓗᒋᑦ
ᐊᔪᓕᖅᓯᒪᓃᑦ ᐊᓯᖏᓪᓗ ᐱᔾᔪᑕᐅᔪᑦ). ᑕᑯᒃᓴᐅᑎᒃᑯᑉᑎᒍᑦ ᓄᓇᙳᐊᑦ, ᑕᐃᔭᕗᑦ
ᐃᓚᐅᖃᑕᐅᔪᑦ “ᑭᐅᔪᑦ", ᑖᑉᑯᐊ ᐱᐊᓂᒃᓯᓚᐅᕐᒪᑕ ᓄᓇᙳᐊᓂᑦ.

ᑐᑭᓯᐊᓗᒋᑦ ᓄᓇᙳᐊᑦ ᐅᓂᑉᑳᒦᑦᑐᑦ

ᖃᑉᓯᐅᓂᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᓄᓇᒧᓕᐊᖅᓯᒪᔪᑦ ᐃᓚᖏᓐᓄᑦ ᐃᓂᐅᔪᓄᑦ

8 
ᑭᐅᔪᑦ 

ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ
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MAP COLOURS AND LEGENDS 
Each coloured box on the maps represents a certain number of respondents
who travelled to that area, and all of the types of transportation they used to
travel there (e.g. if a respondent went to an area by ATV and by snowmobile, it
is counted as having travelled to the area twice).

Darker/brighter colours = more respondents went there.
Lighter colours = less respondents went there.

Respondents = only the participants who completed maps
Some participants did not complete travel maps (due to technical issues and
other reasons). When we show the maps, we call this group of participants
"respondents", because they were the ones who completed maps. 

12

UNDERSTANDING THE MAPS IN THIS
REPORT 

Number of respondents who travelled in the selected area

8 respondents
completed

maps



Identify as an
Indigenous
person

ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐊᐱᖅᓱᖅᑕᐅᔪᓂᑦ
ᐃᓚᐅᖃᑕᐅᔪᑦ ᐃᓄᖕᓂᑦ ᐱᔾᔪᑎᖃᖅᑐᖅ

of Indigenous
respondents
identify as Inuit

71%
29% ᐃᓚᐅᖃᑕᐅᔪᑦ ᓇᓗᓇᐃᓚᐅᖅᑐᑦ

ᐊᕐᓇᐅᑉᓗᑎᒃ

ᐃᓚᐅᖃᑕᐅᔪᑦ ᓇᓗᓇᐃᓚᐅᖅᑐᑦ
ᐊᖑᑕᐅᑉᓗᑎᒃ

ᑕᒪᕐᒥᓗᒃᑖᕐᓚᒃ ᐃᓚᐅᖃᑕᐅᔪᑦ
ᓇᓗᓇᐃᓚᐅᖅᑐᑦ ᐊᖑᑕᐅᑉᓗᑎᒃ
(71), ᐊᒻᒪᓗ 29%-ᖏᑦ
ᓇᓗᓇᐃᓚᐅᖅᑐᑦ ᐊᕐᓇᐅᑉᓗᑎᒃ.

ᐃᓚᐅᖃᑕᐅᔪᓗᒃᑖᑦ
ᓇᓗᓇᐃᓚᐅᖅᑐᑦ
ᓄᓇᖃᖅᖄᖅᑑᑉᓗᑎᒃ, ᐊᒻᒪᓗ
ᐃᓄᐃᑦ-ᖑᑉᓗᑎᒃ.

ᐊᐱᖅᓱᐃᓂᕐᒧᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐅᑭᐊᖃᓚᐅᖅᑐᑦ ᐊᑯᓐᓂᖏᓐᓂᑦ 16 ᐊᒻᒪᓗ 69,
ᐊᒥᓲᓛᖑᓚᐅᖅᑐᑦ ᐅᑭᐅᓖᑦ ᐊᑯᓐᓂᖏᓐᓂᑦ 40-49-ᓂᒃ (25%). ᐅᑭᐅᓕᖕᓂᑦ 16-ᓂᑦ
ᐅᕝᕙᓘᓐᓃᑦ 70-ᓂᒃ ᐅᖓᑖᓄᓪᓗ, ᐃᓚᐅᔪᖃᓚᐅᖏᑦᑐᖅ ᐊᐱᖅᓱᐃᓂᕐᒥᑦ.
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Identify as an
Indigenous
person

SALLIRMIUT SURVEY PARTICIPANT
DEMOGRAPHICS

of Indigenous
respondents
identify as Inuit

71%
29% of participants identify

as female

of participants identify
as male

13

Most participants identify as
male (71%), and 29% identify as
female.  

All participants identify as an
Indigenous person, and as Inuit.

Survey participants ranged in age from 16 to 69 years, with the highest
proportion being between 40-49 years old (25%). No one under the
age of 16 or 70 years and older, participated in the survey. 
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ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᐱᕆᔭᐅᓚᐅᖅᑐᑦ
ᓇᓕᖏᓐᓂᒃ ᐅᖃᐅᓯᕐᒥᑦ
ᐅᖃᓪᓚᖃᑦᑕᕐᒪᖔᑕ

ᐃᓚᐅᖃᑕᐅᔪᓗᒃᑖᑦ ᐅᖃᓪᓚᖃᑦᑕᖅᑐᑦ
ᖃᑉᓗᓈᑎᑐᑦ ᐊᒻᒪᓗ ᐃᓄᒃᑎᑐᑦ.
ᐊᒥᓲᙱᑦᑎᐊᖅᑐᑦ, ᐅᖃᓪᓚᖃᑦᑕᖅᑐᑦ
ᐅᐃ-ᐅᐃ-ᑎᑐᑦ (4%).

ᐱᒻᒪᕆᐅᔪᖅ ᑐᑭᓯᐊᓗᒋᑦ ᖃᓄᖅ ᐊᑯᓂᐅᑎᒋᔪᖅ ᐃᓚᐅᖃᑕᐅᔪᑦ ᓴᓪᓕᕐᒥᐅᑕᐅᓕᕐᒪᖔᑕ
ᐱᔾᔪᑎᖃᕐᒪᑦ (ᖃᐅᔨᔾᔪᑕᐅᓗᓂᐅᖏᑦᑑᒐᓗᐊᖅ) ᖃᓄᑎᒋ ᐊᑐᖅᓯᒪᓂᑯᖏᓐᓂᒃ
ᓄᓇᒧᙵᐅᖃᑦᑕᕐᓂᖏᑦ, ᐃᒪᒃᑯᑦ, ᐅᕝᕙᓘᓐᓃᑦ ᓯᑯᒃᑯᑦ.

ᑕᒪᕐᒥᓗᒃᑖᕐᓚᒃ ᐃᓚᐅᖃᑕᐅᔪᑦ (79%) ᓴᓪᓕᕐᒥᐅᑕᐅᓯᒪᔪᑦ ᐊᕙᑎᑦ ᐅᑭᐅᓄᑦ
ᐅᖓᑖᓄᓪᓘᓐᓃᑦ.

ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ
ᐃᓄᖏᓐᓂᑦ ᐱᔾᔪᑎᓕᒃ 
(ᑲᔪᓯᔪᖅ)

ᐊᑕᐅᓯᐅᑉ ᒥᑭᓵᓂ 1-4 5-9 10-19 20-39 40+
0%

10%
20%
30%
40%
50%

ᐊᑯᓂᐅᑎᒋᔪᖅ ᐊᐱᖅᓱᐃᔪᓂᒃ
ᐃᓚᐅᖃᑕᐅᔪᑦ ᓄᓇᓕᖕᒥᐅᑕᐅᓯᒪᓂᖏᑦ

%
-ᖏ

ᑦ 
ᐃ
ᓚ
ᐅ
ᖃ
ᑕ
ᐅ
ᔪᑦ

ᖃᑉᓯᑦ ᐅᑭᐅᓂᒃ ᓴᓪᓕᕐᒥᐅᑕᐅᔪᖅ

ᐅᖃᐅᓯᖅ ᐊᑐᖅᑕᖓᑦ*

100% 100%

4%

ᐃᓚᐅᖃᑕᐅᔪᑦ
ᐃᓄᒃᑎᑐᑦ

ᐅᖃᓪᓚᖃᑦᑕᖅᑐᓂᑦ

ᐃᓚᐅᖃᑕᐅᔪᑦ
ᐃᓄᒃᑎᑐᑦ

ᐅᖃᓪᓚᖃᑦᑕᖅᑐᓂᑦ

ᐃᓚᐅᖃᑕᐅᔪᓂᑦ
ᐅᖃᓪᓚᖃᑦᑕᖅᑐᑦ
ᐅᐃ-ᐅᐃ-ᑎᑐᑦ

*ᐃᓚᐅᖃᑕᐅᔪᑦ ᓂᕈᐊᕈᖕᓇᖅᑐᑦ ᐊᑕᐅᓯᐅᖏᑦᑐᖅ ᐅᖃᐅᓯᕐᒥᑦ 

10
ᐃᓚᐅᔪᑦ

3
ᐃᓚᐅᔪᑦ

9
ᐃᓚᐅᔪᑦ

1 
ᐃᓚᐅᔪᑦ

1 
ᐃᓚᐅᔪᑦ
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Participants were asked
about which languages
they speak.

All participants speak
English and Inuktitut.
Very few, speak French
(4%).

It is important to understand how long participants have lived in Coral Harbour
as this relates to (although does not necessarily determine) how much
experience they have with travel on the land, water, or ice. 

Most participants (79%) have lived in Coral Harbour for 20 or more years. 

SALLIRMIUT PARTICIPANT
DEMOGRAPHICS 
(CONTINUED)

Under 1 1-4 5-9 10-19 20-39 40+
0.00%

10.00%
20.00%
30.00%
40.00%
50.00%

LENGTH OF TIME SURVEY PARTICIPANTS
HAVE LIVED IN THE COMMUNITY

%
 o

f 
pa

rt
ic

ip
an

ts
  

 Number of years living in Coral Harbour

LANGUAGES SPOKEN*

100% 100%

4%

of participants
speak English

of participants
speak Inuktitut

of participants
speak French

*Participants could choose multiple languages

10
participants

3
participants

9
participants

1 
participant

1 
participant



0% 10
%

20
%

30
%

40
%

50
%

60
%

70
%

ᐅᖃᓘᑎᐊᓛᑦ

ᓯᑭᑑᖅ

ᖃᕆᑕᐅᔭᕋᓛᖅ

ᖃᕆᑕᐅᔭᖅ

GPS*

ᐅᒥᐊᖅ

ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐅᖃᓘᑎᒥᑦ

ᓈᓚᐅᑎ*

ᐹᒻᐸᑎᐅ

ᕿᒧᒃᓯᖅ

79%
ᐃᓚᐅᖃᑕᐅᔪᓂᑦ

ᖃᕆᑕᐅᔭᒃᑰᕈᖕᓇᐅᑎᖃᖅᑐᓄᑦ
ᐊᖏᕐᕋᖏᓐᓂᑦ

ᐃᖏᕐᕋᔭᒍᑕᐅᔪᑦ
ᖃᓄᐃᑦᑑᓂᖏᑦ ᐱᖁᑏᑦ ᓴᓪᓕᕐᒥᐅᑦ ᐊᐱᖅᓱᐃᓂᕐᒧᑦ

ᐃᓚᐅᖃᑕᐅᔪᓄᑦ ᓇᖕᒥᓂᕆᔭᐅᔪᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᐊᑐᕋᔪᒃᑕᖏᑦ
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%-ᖏᑦ ᐊᐱᖅᓱᐃᓂᕐᒧᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ

ᐅᖃᓘᑎᐊᓛᑦ ᐊᒻᒪᓗ ᓯᑭᑑᑦ ᐱᖁᑕᐅᔪᑦ ᓇᖕᒥᓂᕆᔭᐅᒐᔪᒃᑐᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐊᑐᖅᑕᐅᒐᔪᒃᑐᑦ
ᐃᓚᐅᖃᑕᐅᔪᓄᑦ, ᑭᖑᓂᐊᓃᖦᖢᑎᒃ ᕼᐋᓐᑕᐃᑦ ᐊᒻᒪᓗ ᖃᕆᑕᐅᔭᕋᓛᑦ.
 
ᑕᒪᕐᒥᖅᖃᔭᐃᑦ (79%) ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᖏᕐᕋᖏᓐᓂᑦ ᖃᕆᑕᐅᔭᒃᑰᕈᖕᓇᐅᑎᖃᖅᑐᑦ.
ᑕᒪᓐᓇ ᐱᒻᒪᕆᐅᔪᖅ ᖃᐅᔨᒪᓗᒍ ᐊᒃᑐᖅᓯᖕᒪᑦ ᖃᓄᐃᑦᑑᓂᖏᑦ ᐊᕙᑎᒥᒃ ᓇᓚᐅᑦᑖᕆᓂᕐᒧᑦ
ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐱᖃᑦᑕᕈᖕᓇᕐᓂᖏᓐᓄᑦ.

12 ᐃᓚᐅᔪᑦ

14 ᐃᓚᐅᔪᑦ

16 ᐃᓚᐅᔪᑦ

12 ᐃᓚᐅᔪᑦ

9 ᐃᓚᐅᔪᑦ

6 ᐃᓚᐅᔪᑦ

4 ᐃᓚᐅᔪᑦ

4 ᐃᓚᐅᔪᑦ

3 ᐃᓚᐅᔪᑦ

3 ᐃᓚᐅᔪᑦ

*ᔩᐲᐊᔅ (GPS): ᓄᓇᕐᔪᐊᕐᒥᑦ ᐃᓂᐅᔪᒦᓐᓂᕐᒧᑦ ᐋᖅᕿᐅᒪᔪᖅ; ᕿᑎᐊᓃᖓᔪᖅ: ᕿᑎᐊᓃᖓᔪᖅ ᓄᓇᒃᑰᕈᑎ;
ᓇᓗᓇᐃᖅᓯᔾᔪᑏᑦ ᐃᓂᐅᔪᒦᓐᓂᕐᒧᑦ (SPOT): ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᓇᖕᒥᓂᕐᒧᑦ ᖃᐅᔨᓴᐃᓲᖅ; ᓈᓚᐅᑎ, ᓲᕐᓗ

ᓰᐲᑦ (CB), SBX, ᐆᕚᕆᐊᓕᒃ (VHF)

9 ᐃᓚᐅᔪᑦ

ᓇᓂᑐᐃᓐᓇᖅ ᓄᓇᒥᑦ 
ᐊᑐᖅᑕᐅᔪᖕᓇᖅᑐᖅ ᓄᓇᒃᑰᕈᑎ 

ᓄᓇᒃᑰᕈᑎᕐᔪᐊᖅ, ᓄᓇᒃᑰᕈᑎ, 
ᕿᑎᐊᓃᖓᔪᖅ ᓄᓇᒃᑰᕈᑎ*

ᓇᓗᓇᐃᖅᓯᔾᔪᑏᑦ ᐃᓂᐅᔪᒦᓐᓂᕐᒧᑦ 
InReach ᐅᕝᕙᓘᓐᓃᑦ SPOT*
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Cell phone

Snowmobile

All-Terrain Vehicle (ATV)

Tablet

Truck, car, SUV*

Computer

GPS*

Boat

InReach or SPOT*

Satellite phone

Short-wave radio*

Bombardier

Dog team

79%
OF PARTICIPANTS

HAVE ACCESS TO THE
INTERNET IN THEIR

HOME

TRAVEL EQUIPMENT

TYPES OF EQUIPMENT SALLIRMIUT SURVEY
PARTICIPANTS OWN OR REGULARLY USE
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% of survey participants 

Cell phones and snowmobiles are the types of equipment most often owned or
regularly used by participants, followed by ATVs and tablets.
 
Most participants (79%) have access to the internet in their home. This is
important to know because it affects what kinds of information they might be
able to access.

12 participants

14 participants

16 participants

12 participants

9 participants

6 participants

4 participants

4 participants

3 participants

3 participants

* GPS: Global Positioning System; SUV: Sport Utility Vehicle; SPOT:  Satellite Personal Tracker;
Short-wave radio e.g. CB, SBX, VHF

9 participants
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ᐃᑲᕐᕋᓂᑦ

ᐅᑉᓗᓂᑦ

ᐱᓇᓱᐊᕈᓯᓂᑦ

ᑕᖅᕿᓂᑦ

ᐅᑭᐅᑉ
ᐃᓚᖓᓂᓗᒃᑖ

ᖅ (ᒪᕐᕉᒃ
ᑕᖅᖀᖕᓄᑦ)

Snowmobile

ᐊᑐᖅᑕᐅᔪᑦ ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᐊᐱᖅᓲᑕᐅᔪᓄᑦ
ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᑐᓚᐅᖅᑐᑦ ᐃᖏᕐᕋᔭᒍᑎᖏᓐᓂᑦ
ᓄᓇᓕᐊᕐᓂᕐᒧᑦ 

ᖃᓄᑎᒋ ᐊᑯᓂᐅᑎᒋᔪᒥᑦ ᓄᓇᓕᐊᖅᓯᒪᖃᑦᑕᖅᑐᑦ
ᐊᔾᔨᒌᙱᑦᑐᓂᑦ ᐅᑭᐅᑉ ᐃᓗᐊᓂᑦ.

ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᐊᑐᖅᑕᐅᓚᐅᖅᑐᑦ
ᖃ
ᑉᓯ

ᐅ
ᓂ
ᖏ

ᑦ 
ᐃ
ᓚ
ᐅ
ᖃ
ᑕ
ᐅ
ᔪᑦ

ᐊᐱᖅᓱᐃᓂᕐᒧᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ
ᓄᓇᒧᙵᐅᔭᕌᖓᑕ, ᓯᑭᑑᖅ
ᐊᑐᖅᑕᐅᒐᔪᓛᖑᔪᖅ.
ᑭᖑᓂᐊᓃᖦᖢᑎᒃ ᕼᐋᓐᑕᐃᑦ ,
ᐊᒻᒪᓗ ᐅᒥᐊᑦ. ᐃᓚᐅᖃᑕᐅᔪᑦ
ᐱᓱᖃᑦᑕᕐᒥᔪᑦ, ᐊᒻᒪᓗ
ᓄᓇᒃᑰᕈᑎᓂᒃ ᐊᑐᖅᖢᑎᒃ.

ᐊᐱᖅᓱᐃᓂᕐᒧᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᑐᖃᑦᑕᖅᑐᑦ ᐊᔾᔨᒌᙱᑦᑐᓂᒃ ᐃᖏᕐᕋᔭᒍᑎᓂᒃ ᐊᔾᔨᒌᙱᑦᑐᓂᑦ
ᖃᖓᒃᑰᖓᓂᖓᓂᑦ ᐅᑭᐅᕐᒥᑦ. ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᑐᖃᑦᑕᖅᑐᑦ ᓯᑭᑑᓂᒃ ᐊᒥᕋᐃᔭᕐᕕᖕᒥᑦ ᒪᓐᓃᑦ-ᒧᑦ.
ᕼᐋᓐᑕᐃᓪᓗ ᐅᒥᐊᓪᓗ ᐊᑐᖅᑕᐅᖃᑦᑕᖅᑐᑦ ᒪᓐᓃᑦ-ᒥᑦ ᐊᒥᕋᐃᔭᕐᕕᖕᒧᑦ. ᓄᓇᒃᑰᕈᑎᓂᒃ ᐊᑐᖃᑦᑕᖅᑐᑦ
ᑕᖅᕿᓗᒃᑖᓂᑦ, ᐊᒻᒪᓗ ᐱᓱᒃᖢᑎᒃ ᒪᓐᓃᑦ-ᒥᑦ ᐅᑭᐅᓖᑦ-ᒧᑦ.

ᐊᔾᔨᒌᙱᑦᑐᓂᑦ ᐅᑭᐅᑉ ᐃᓗᐊᓂᑦ, ᐊᐱᖅᓱᐃᓂᕐᒥᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᔾᔨᒌᙱᑦᑐᓂᑦ
ᐊᑯᓂᐅᑎᒋᔪᒥᑦ ᓄᓇᒦᖃᑦᑕᖅᑐᑦ. ᐊᑐᖅᑕᐅᒐᔪᓛᖅ, ᐃᓚᐅᖃᑕᐅᔪᑦ ᓄᓇᓕᐊᖅᓯᒪᖃᑦᑕᖅᑐᑦ
ᐃᑲᕐᕋᓄᑦ ᐅᕝᕙᓘᓐᓃᑦ ᖃᑉᓯᐊᕐᔪᐃᑦ ᐅᑉᓗᓄᑦ. ᓄᕐᕋᐃᑦ-ᒥᑦ ᐊᑯᓪᓕᕈᕐᕕᖕᒧᑦ, ᖃᑉᓯᐅᓂᖏᑦ
ᐃᓚᐅᖃᑕᐅᔪᑦ ᓄᓇᓕᐊᖅᓯᒪᔪᑦ ᖃᑉᓯᐊᕐᔪᖕᓄᑦ ᐱᓇᓱᐊᕈᓯᕐᓄᑦ, ᐊᒥᓱᙳᖅᐸᓪᓕᐊᖃᑦᑕᖅᑐᖅ.
ᐃᓚᖏᑦ ᐊᑯᓂᐅᔪᒥᑦ ᐃᖏᕐᕋᖃᑦᑕᖅᑐᑦ.

96% 46%
ᓯᑭᑑᖅ

ᓇᓂᑐᐃᓐᓇᖅ ᓄᓇᒥᑦ
ᐊᑐᖅᑕᐅᔪᖕᓇᖅᑐᖅ ᓄᓇᒃᑰᕈᑎ 

83%
ᐅᒥᐊᖅ58%

ᓄᓇᒃᑰᕈᑎ

ᐱᓱᒃᖢᑎᒃ

50%
ᕿᒧᒃᓯᒃᑯᑦ0%

ᑕᖅᖀᓐᓇᕐᔪᐊ/
ᐊᕗᓐᓂᕕᒃ

ᓇᑦᑎᐊᑦ/
ᑎᕆᒡᓗᐃᑦ
ᑕᖅᑭᖏᓐᓂᑦ

ᓄᕐᕋᐃᑦ/
ᒪᓐᓃᑦ

ᓴᒡᒐᕈᑦ/
ᐊᑯᓪᓕᕈᕐᕕᒃ

ᐊᒥᕋᐃᔭᕐᕕ/
ᐅᑭᐅᓖᑦ

ᑲᑕᒑᕆᕝᕕᒃ/
ᐋᒡᔪᓕᕐᕕᒃ
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Snowmobile

METHODS OF TRANSPORTATION SURVEY
PARTICIPANTS USE TO TRAVEL ON THE LAND

TIME SPENT ON THE LAND AT DIFFERENT TIMES OF YEAR

TRAVEL HABITS
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When survey participants
travel on the land,
snowmobile is the most
common method of
transportation used. This is
followed by ATV, and boat.
Participants  also travel by
on foot, and by vehicle
(truck, car, SUV).

Survey participants use different types of transportation at different times of
year. Participants use snowmobiles in November to June. They use ATVs and
boats in June to November. They use vehicles in every month, and travel on foot
from June to October.

In different times of year, survey participants spend different lengths of time
on the land. Most commonly, participants are on the land for hours or days at
a time. In May through August, the number of participants that are out on the
land for weeks at a time, increases. Some travel for longer periods of time. 

96% 46%
Snowmobile

ATV

83%
Boat58%

Vehicle

On Foot

50%
Dog Team0%

16



ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᐊᑐᖅᑕᐅᓚᐅᖅᑐᑦ
17

ᐱᔾᔪᑎᒋᔭᖏᑦ ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ
ᓄᓇᓕᐊᖅᓯᒪᓂᕐᒧᑦ

0% 20% 40% 60% 80% 100% 120

ᒪᖃᐃᖦᖢᑎᒃ - ᓄᓇᒥᑦ (ᓄᓇᖅᐸᓯᒃᑐᖅ)

ᓂᕆᔭᒃᓴᓂᒃ ᑲᑎᑦᑎᑉᓗᑎᒃ

ᐃᖃᓪᓕᐊᖅᖢᑎᒃ - ᑕᓯᕐᓂᑦ

ᒪᖃᐃᖦᖢᑎᒃ - ᑕᕆᐅᕐᒥᑦ ᐃᒪᕐᒥᑦ

ᒪᖃᐃᖦᖢᑎᒃ - ᑕᕆᐅᑉ ᓯᑯᖓᓂᑦ

ᐃᖃᓪᓗᐊᖅᖢᑎᒃ - ᑕᕆᐅᕐᒥᑦ ᐃᒪᕐᒥᑦ

ᐃᒥᖅᑕᕆᐊᖅᖢᑎᒃ

ᑲᑎᑦᑎᑉᓗᑎᒃ ᐅᔭᖅᖃᓂᒃ

ᑮᔭᖃᑦᑎᕆᓂᖅ

ᐱᖏᖕᓇᖅᑐᓕᕆᔨᒃᑯᑦ ᐸᖅᓴᐃᔨᓪᓗ

ᑲᑎᑦᑎᑉᓗᑎᒃ ᐱᕈᖅᑐᓂᑦ

ᐊᐅᓪᓚᕈᔾᔨᑉᓗᑎᒃ

ᐊᓯᖏᓐᓄᑦ ᓄᓇᓕᖕᓄᙵᐅᑉᓗᑎᒃ

ᐅᓇᑕᖅᑐᒃᓴᕋᓛᒃᑯᓐᓄᑦ

ᐃᖃᓪᓕᐊᖅᖢᑎᒃ - ᓂᐅᕕᐊᒃᓴᓂᒃ

ᕿᔪᒃᑕᖅᖢᑎᒃ

%-ᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ

ᐊᐱᖅᓱᐃᓂᕐᓄᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᓄᓇᒧᙵᐅᖃᑦᑕᖅᑐᑦ, ᐃᒪᒃᑯᑦ, ᐊᒻᒪᓗ ᓯᑯᒃᑯᑦ ᐊᒥᓱᓂᒃ
ᐱᔾᔪᑎᖃᐅᖅᖢᑎᒃ. ᓄᓇᓕᖕᒥᑦ ᐊᐅᓚᕐᓂᐊᖅᖢᑎᒃ/ᐃᒡᓗᕐᔪᐊᕋᓛᒧᙵᐅᓗᑎᒃ ᐅᕝᕙᓘᓐᓃᑦ
ᑕᖕᒫᕐᓂᐊᕐᓗᑎᒃ, ᒪᖃᐃᓪᓗᑎᒃ ᓄᓇᒥᑦ (ᓄᓇᖅᐸᓯᒃᑐᒥᑦ), ᐅᕝᕙᓘᓐᓃᑦ
ᓂᕿᒃᓴᖅᓯᐅᖅᖢᑎᒃ.

ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ
ᐱᔾᔪᑕᐅᓗᐊᖅᑐᖅ

ᐃᓛᓐᓂᒃᑯᑦ
ᐱᔾᔪᑎᒋᑉᓗᒍ
ᐃᖏᕐᕋᔭᖃᑦᑕᖅᑐᑦ

ᐃᖏᕐᕋᔭᒐᔪᙱᑦᑐᑦ
ᐱᔾᔪᑎᒋᑉᓗᒍ ᐅᓇ

ᐃᖏᕐᕋᔭᒍᖕᓇᙱᑦᑐᑦ
ᐱᔾᔪᑎᒋᑉᓗᒍ ᐅᓇ

ᐊᑐᙱᑦᑐᖅ
ᓄᓇᓕᖕᓄᑦ

ᓄᓇᓕᖕᒥᑦ ᐊᐅᓚᕐᓂᐊᕐᓗᑎᒃ, ᐃᒡᓗᕐᔪᐊᕋᓛᓕᐊᖅᖢᑎᒃ
ᐅᕝᕙᓘᓐᓃᑦ ᑕᖕᒫᕆᐊᖅᑐᖅᖢᑎᒃ

ᐃᓕᓐᓂᐊᕐᕕᖕᒥᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐱᓕᕆᐊᒥᑦ
ᐱᑎᑕᐅᔪᑦ ᓄᓇᓕᐊᖅᑕᕐᓂᕐᓄᑦ

ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᐊᕙᑎᒥᒃ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
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REASONS SALLIRMIUT USUALLY TRAVEL ON
THE LAND

0% 20% 40% 60% 80% 100% 120

To get out of town, go to cabin or camp

Hunting - on land (inland)

Gathering food

Fishing - in lakes

Hunting - in ocean

Hunting - on sea ice

Fishing - in ocean

Collecting drinking water

Gathering stone

Trapping

Search and Rescue

Gathering plants

Guiding or outfitting

Travel to other communities

Canadian Rangers

Fishing - commercial

Gathering wood

School or work sponsored land trips

Research or environmental monitoring

% of participants 

Survey participants travel on the land, water, and ice for many reasons. Most
often they travel to get out of town/go to a cabin or camp, hunt on land
(inland), or to gather food. 

Usually
travel for
this reason

Sometimes
travel for 
this reason

Rarely 
travel for 
this reason 

Never
travel for
this reason

Not
applicable
in my
community
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ᓇᒧᙵᐅᖃᑦᑕᕐᓂᖏᑦ ᓴᓪᓕᕐᒥᐅᑕᐃᑦ
ᑭᐅᔪᑦ (ᑲᑎᖦᖢᒍ ᐃᖏᕐᕋᔭᖕᓂᖅ)

ᖃᑉᓯᐅᓂᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᓄᓇᒧᓕᐊᖅᓯᒪᔪᑦ ᐃᓚᖏᓐᓄᑦ ᐃᓂᐅᔪᓄᑦ

ᐃᓗᐃᑦᑐᖅ ᒪᒃᐱᖅᑐᒐᕐᒦᑦᑐᖅ ᓄᓇᙳᐊᖅ ᐱᓂᐊᕐᓗᒍ ᐅᕗᙵᕐᓗᑎᑦ:
https://straightupnorth.ca/community-wwic-uses-and-needs/

ᓄᓇᒥᑦ ᐃᓂᐅᔪᓄᑦ ᐋᖅᕿᐅᒪᔪᖅ GCS WGS 1984; ᓄᓇᙳᐊᖅ: ᓛᒻᐳᑦ ᐊᔨᒧᑕᓪ ᐊᔾᔨᒌᖓᔪᖅ ᐃᓂᐅᔪᖅ (Lambert Azimuthal Equal Area);
ᓄᓇᙳᐊᓕᐊᖑᔪᖅ ᕆᔾᔩᓇ ᓯᖕᑭᓕᐅᕐ-ᒧᑦ (Regena Sinclair) ᒪᓐᓃᑦ 28, 2023; ᖃᓕᕇᖓᔪᑦ ᐱᔭᐅᔪᑦ: ᐅᕙᓂ, ᒑᕐᒥᓐ (Garmin), FAO, NOAA,

USGS, © OpenStreetMap ᑐᓂᓯᔪᑦ, ᐊᒻᒪᓗ GIS-ᒥᑦ ᐊᑐᖃᑦᑕᖅᑐᑦ

8 ᑭᐅᔪᑦ 
ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ

https://straightupnorth.ca/community-wwic-uses-and-needs/
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WHERE SALLIRMIUT RESPONDENTS
TRAVEL (TOTAL TRAVEL)

Number of respondents who travelled in the selected area

To access full-page maps visit: 
https://straightupnorth.ca/community-wwic-uses-and-needs/ 

Geographic Coordinate System: GCS WGS 1984; Projection: Lambert Azimuthal Equal Area; Map created by Regena Sinclair, June 28,
2023; Service Layer Credits: HERE, Garmin, FAO, NOAA, USGS, © OpenStreetMap contributors, and the GIS User Community

8 respondents completed maps

https://straightupnorth.ca/community-wwic-uses-and-needs/
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ᓇᒧᙵᐅᖃᑦᑕᖅᐸᑦ ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐊᖑᑏᑦ
ᐊᒻᒪᓗ ᐊᕐᓇᐃᑦ ᑭᐅᔪᑦ ᐃᖏᕐᕋᔭᖕᓂᖅ

ᐃᖏᕐᕋᓂᖏᑦ ᐊᕐᓇᐃᑦ

ᐃᖏᕐᕋᓂᖏᑦ ᐊᖑᑏᑦ

ᖃᑉᓯᐅᓂᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᓄᓇᒧᓕᐊᖅᓯᒪᔪᑦ ᐃᓚᖏᓐᓄᑦ ᐃᓂᐅᔪᓄᑦ

6 ᑭᐅᔪᑦ 
ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ

2 ᑭᐅᔪᑦ 
ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ
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WHERE SALLIRMIUT MEN AND
WOMEN RESPONDENTS TRAVEL

TRAVEL BY WOMEN

TRAVEL BY MEN

Number of respondents who travelled in the selected area

6 
respondents 
completed 

maps

2 
respondents 
completed 

maps
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ᓇᒧᙵᐅᖃᑦᑕᖅᐸᑦ ᓴᓪᓕᕐᒥᐅᑕᐃᑦ
(ᐅᑭᐅᖏᑦᑎᒍᑦ)

ᖃᑉᓯᐅᓂᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᓄᓇᒧᓕᐊᖅᓯᒪᔪᑦ ᐃᓚᖏᓐᓄᑦ ᐃᓂᐅᔪᓄᑦ

ᐅᑭᐅᓖᑦ 16-ᓂᑦ 24-ᒧᑦ
ᓄᓇᒧᙵᐅᖃᑦᑕᖅᑐᑦ

ᐅᑭᐅᓖᑦ 35-ᓂᑦ 49-ᒧᑦ
ᓄᓇᒧᙵᐅᖃᑦᑕᖅᑐᑦ 

ᐅᑭᐅᓖᑦ 50-ᓂᑦ 69-ᒧᑦ
ᓄᓇᒧᙵᐅᖃᑦᑕᖅᑐᑦ

ᐅᑭᐅᓖᑦ 25-ᓂᑦ 34-ᒧᑦ
ᓄᓇᒧᙵᐅᖃᑦᑕᖅᑐᑦ 

1 ᑭᐅᔪᑦ 
ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ

1 ᑭᐅᔪᑦ 
ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ

5 ᑭᐅᔪᑦ 
ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ

1 ᑭᐅᔪᑦ 
ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ
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WHERE SALLIRMIUT TRAVEL 
(BY AGE)

Number of respondents who travelled in the selected area

AGES 16 TO 24 TRAVEL 

AGES 35 TO 49 TRAVEL AGES 50 TO 69 TRAVEL 

AGES 25 TO 34 TRAVEL 

1 respondent completed maps 1 respondent completed maps

5 respondents completed maps 1 respondent completed maps
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ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᑭᐅᔪᑦ ᓇᒧᙵᐅᖃᑦᑕᖅᑐᑦ 
(ᐊᑐᖅᖢᑎᒃ ᐃᖏᕐᕋᔾᔪᑎᒥᒃ) 

ᖃᑉᓯᐅᓂᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᓄᓇᒧᓕᐊᖅᓯᒪᔪᑦ ᐃᓚᖏᓐᓄᑦ ᐃᓂᐅᔪᓄᑦ

8 
ᑭᐅᔪᑦ 

ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ

ᓄᓇᒃᑰᕈᑎᒃᑯ 

ᕼᐋᓐᑕᒃᑯᑦ 

5 
ᑭᐅᔪᑦ 

ᐱᔭᕇᖅᑐᑦ 
ᓄᓇᙳᐊᓂ
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WHERE SALLIRMIUT TRAVEL 
(BY MODE OF TRAVEL)

Number of respondents who travelled in the selected area

8 
respondents 
completed 

maps

5 
respondents 
completed 

maps

VEHICLE TRAVEL 

ATV TRAVEL 



0% 20% 40% 60% 80% 100% 12

ᒪᖁᖃᑦᑕᕐᓂᖅ

ᑕᒃᓯᖅ

ᖁᐊᖃᑦᑕᕐᓂᖓ ᒪᖁᒃᑐᖅ

ᒪᖁᒃᑎᒋᓂᖓ

ᖃᑯᕐᓇᖅᑐᖅ

ᓯᓚᑦᑎᐊᕙᐅᓂᐊᕐᓂᖓ

ᓇᑕᖅᖁᖕᓇᐃᑦ

ᖁᐊᖅᓯᒪᔪᒥᑦ ᒪᖁᒐᓛᒃᑐᖅ

ᑲᓪᓕᖅᑐᑦ

ᓇᑎᕈᕕᐊᖅᑐᖅ

ᖃᓐᓂᖅᑎᒋᓂᖓ

ᓯᑯᒥᒃ ᑕᒃᓯᙳᖅᑐᖅ

ᐊᓄᕆᑐᓂᖓ

ᑕᑯᒃᓴᐅᑦᑎᐊᕐᓇᙱᑦᑐᖅ

ᖃᓐᓂᖅᑕᐅᔫᑉ ᐊᖏᑎᒋᓂᖓ

ᓯᓚᐅᑉ ᐊᑦᑎᖕᓂᖓ

ᐊᓄᕆᖃᕐᓂᖓ ᓇᑭᑦ

ᐆᓇᕐᓂᖅ/ᓂᒡᓕᓇᕐᓂᖅ

ᐃᒪᕐᒥᑦ ᖃᓄᐃᖓᓂᐅᔪᑦ ᓴᓪᓕᕐᒥᐅᓂᑦ
ᐃᓚᐅᖃᑕᐅᔪᓄᑦ ᖃᐅᔨᔭᐅᒋᐊᖃᑦᑕᖅᑐᑦ
ᐊᐅᓪᓚᕐᓂᐊᓵᕐᓗᑎᒃ

ᓯᓚ

%-ᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ

ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᔾᔨᒌᙱᑦᑐᓂᒃ ᖃᐅᔨᒋᐊᖃᑦᑕᖅᑐᑦ
ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓᓂᑦ ᐊᐅᓪᓚᕐᓂᐊᓵᖅᑎᓪᓗᒋᑦ ᓄᓇᒧᑦ, ᐃᒪᒃᑯᑦ,
ᑕᕆᐅᕐᒥᑦ ᓯᑯᒃᑯ ᐊᒻᒪᓗ ᐊᐳᑎᒃᑯᑦ. ᒪᖁᒃᑎᒋᓂᖓ, ᑕᒃᓯᖅᑐᖅ, ᒪᖁᒃ
ᖁᐊᖅᐸᓪᓕᐊᓂᖅ ᐊᖏᑎᒋᓂᖓ, ᐊᒻᒪᓗ ᒪᖁᒃᑎᒋᓂᖅ ᓯᓚᐅᑉ
ᖃᓄᐃᓐᓂᕆᔭᖏᑦ ᖃᐅᔨᒋᐊᖅᑕᐅᓗᐊᖃᑦᑕᖅᑐᑦ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ.

ᐱᔭᕆᐊᖃᖅᑐᖅ:
ᐊᐅᓪᓚᕋᔭᖏᑦᑐᖓ
ᖃᐅᔨᒪᙱᓪᓗᒍ 
ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓ 

ᖃᐅᔨᒪᓗᓂ ᐱᑦᑕᐅᔪᖅ: 
ᐃᑲᔫᑎᐅᔪᖅ ᖃᐅᔨᒪᓗᓂ
ᖃᓄᐃᖓᓂᐅᔪᒥᑦ, 
ᐃᑲᔪᖅᑐᖅ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕆᓂᕐᓄᑦ 

ᐃᓱᒪᒃᓴᖅᓯᐅᕈᑎᒋᙱᓪᓗᒋᑦ: 
ᐃᒪᓐᓇᐃᑎᓪᓗᒍ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕈᑕᐅᔭᕆᐊᖃᙱᑦᑐᖅ 

ᐊᑐᕈᓐᓇᖏᑦᑐ: 
ᐃᒪᓐᓇᐃᑦᑐᖅ
ᐊᑐᙱᑦᑐᖅ 
ᓄᓇᓕᒻᓂᑦ
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0% 20% 40% 60% 80% 100% 1

Rainfall amount

Fog

Freezing rain intensity

Rainfall intensity

Whiteout

Window of clear weather

Ice pellets

Freezing drizzle

Thunderstorms

Blowing snow

Snow fall intensity

Ice fog

Wind strength

Low visibility

Snow fall amount

Atmospheric pressure

Wind direction

Temperature

WEATHER CONDITIONS SALLIRMIUT
PARTICIPANTS CHECK BEFORE THEY
TRAVEL

W
EA

TH
ER

% of participants

Sallirmiut participants check many types of weather
conditions before they travel on the land, water, sea ice
and snow. Rainfall amount, fog, freezing rain intensity, and
rainfall intensity are the weather conditions most commonly
considered necessary to check before travelling. 

Necessary: 
I would not
travel without
knowing about
this condition 

Good to know: 
It is helpful to
know about this
condition, it
informs travel
decisions 

Don't consider: 
I don't consider  
this condition to
make travel
decisions 

Not applicable:  
This condition is
not applicable in
my community

22



0% 20% 40% 60% 80% 100%

ᓴᙱᔪᒥᑦ ᐊᐅᓚᓂᖃᕐᕕᐅᔪᑦ

ᒪᓖᑦ ᖁᑦᑎᖕᓂᖏᑦ

ᖃᖓᒃᑯᑦ ᐅᓕᑦᑕᕐᓃᑦ ᑎᓂᑦᑕᕐᓃᑦ

ᒪᓖᑦ ᓇᒧᙵᐅᓂᖏᑦ

ᑰᑦ ᑯᕕᑎᒋᓂᖏᑦ

ᓯᓚᕐᓘᑕᐅᓂᖅ

ᓯᑯᐃᑦ ᑲᑎᓯᒪᔪᑦ

ᐃᒻᒥᕐᔪᐊᕐᓂᖅ

ᐅᓕᓐᓂᐅᑉ ᖁᑦᑎᒃᑎᒋᓂᖓ

ᑰᑉ/ᑕᓯᐅᑉ ᖁᑦᑎᖕᓂᖓ

ᐃᒪᕐᒥᑦ ᖃᓄᐃᖓᓂᐅᔪᑦ ᓴᓪᓕᕐᒥᐅᓂᑦ
ᐃᓚᐅᖃᑕᐅᔪᓄᑦ ᖃᐅᔨᔭᐅᒋᐊᖃᑦᑕᖅᑐᑦ
ᐊᐅᓪᓚᕐᓂᐊᓵᕐᓗᑎᒃ

ᐃ
ᒪᖅ

%-ᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ

ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᔾᔨᒌᙱᑦᑐᓂᒃ ᖃᐅᔨᒋᐊᖃᑦᑕᖅᑐᑦ
ᐃᒪᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓᓂᑦ ᐊᐅᓪᓚᕐᓂᐊᓵᖅᑎᓪᓗᒋᑦ ᑕᕆᐅᒃᑯᑦ
ᐃᒪᒃᑯᑦ. ᓴᙱᔪᓂᒃ ᐊᐅᓚᓂᖃᕐᕕᐅᔪᑦ, ᐊᒻᒪᓗ ᒪᓖᑦ ᖁᑦᑎᖕᓂᖏᑦ
ᐃᒪᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖏᑦ ᖃᐅᔨᒋᐊᖅᑕᐅᓗᐊᖃᑦᑕᖅᑐᑦ
ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ.

ᐱᔭᕆᐊᖃᖅᑐᖅ:
ᐊᐅᓪᓚᕋᔭᖏᑦᑐᖓ
ᖃᐅᔨᒪᙱᓪᓗᒍ 
ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓ 

ᖃᐅᔨᒪᓗᓂ ᐱᑦᑕᐅᔪᖅ: 
ᐃᑲᔫᑎᐅᔪᖅ ᖃᐅᔨᒪᓗᓂ
ᖃᓄᐃᖓᓂᐅᔪᒥᑦ, 
ᐃᑲᔪᖅᑐᖅ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕆᓂᕐᓄᑦ 

ᐃᓱᒪᒃᓴᖅᓯᐅᕈᑎᒋᙱᓪᓗᒋᑦ: 
ᐃᒪᓐᓇᐃᑎᓪᓗᒍ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕈᑕᐅᔭᕆᐊᖃᙱᑦᑐᖅ 

ᐊᑐᕈᓐᓇᖏᑦᑐ: 
ᐃᒪᓐᓇᐃᑦᑐᖅ
ᐊᑐᙱᑦᑐᖅ 
ᓄᓇᓕᒻᓂᑦ
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0% 20% 40% 60% 80% 100%

Strong current areas

Wave height

Tide timing

Wave direction

Flow rate of rivers

Storm surge

Ice jams

Flooding

Tide height

River/lake water level

WATER CONDITIONS SALLIRMIUT
PARTICIPANTS CHECK BEFORE THEY
TRAVEL

W
AT

ER

% of participants 

Sallirmiut participants check many types of water
conditions before they travel on the water. Strong
current areas, and wave height are the water conditions
most commonly considered necessary to check before
travelling. 

Necessary: 
I would not
travel without
knowing about
this condition 

Good to know: 
It is helpful to
know about this
condition, it
informs travel
decisions 

Don't consider: 
I don't consider  
this condition to
make travel
decisions 

Not applicable:  
This condition is
not applicable in
my community
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0% 20% 40% 60% 80% 100%

ᓯᑯᐃᑦ ᑲᑎᑦᑐᑦ ᑎᑯᓕᐊᖅᖢᑎᒃ

ᐃᓂᒋᔭᖓ ᓯᓈᑉ

ᑕᕆᐅᑉ ᓯᑯᖓᑕ ᐃᑉᔪᓂᖓ

ᓯᑰᑉ ᑲᓚᖓ

ᓯᑰᑉ ᒪᓂᙱᓐᓂᖓ

ᐃᓂᖓᑕ ᐊᒥᓱᑦ ᐅᑭᐅᓄᑦ ᓯᑯᐃᑦ

ᐃᒻᒥᖅᑐᖅ

ᐊᐳᑎᐅᑉ ᐃᑎᓂᖓ ᓯᑯᒥᑦ

ᑰᖕᒥᑦ ᐊᒻᒪᓗ ᑕᓯᕐᓂᑦ ᓯᑰᑉ ᐃᑉᔪᓂᖓ

ᓯᑯ ᓯᖁᒥᓴᕋᐃᑎᒋᓂᖓ

ᐃᓂᖓᑕ ᐃᒃᑲᕐᕆᓯᒪᔪᑦ ᐱᖃᓗᔭᐃᑦ

ᓯᑯ
ᓯᑯᐃᑦ ᖃᓄᐃᓐᓂᕆᔭᖏᑦ ᓴᓪᓕᕐᒥᐅᑕᐃᑦ
ᐃᓚᐅᖃᑕᐅᔪᑦ ᖃᐅᔨᒋᐊᖃᑦᑕᖅᑕᖏᑦ
ᐊᐅᓪᓚᕐᓂᐊᓵᕐᓗᑎᒃ

%-ᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ

ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᖃᐅᔨᒋᐊᖃᑦᑕᖅᑐᑦ ᐊᒥᓱᓂᒃ ᐊᑐᖅᖢᑎᒃ ᓯᑯᐃᑦ
ᖃᓄᐃᓐᓂᕆᔭᖏᓐᓂᒃ ᓄᓇᒧᑦ ᐊᐅᓪᓚᕐᓂᐊᓵᖅᑎᓪᓗᒋᑦ. ᓯᑯᐃᑦ ᑲᑎᑦᑐᑦ
ᑎᑯᓕᐊᖅᖢᑎᒃ, ᐃᓂᖏᑦ ᐋᔪᕋᐃᑦ ᐊᒻᒪᓗ ᓯᑯᐃᑦ ᐊᐅᓚᓂᐅᔪᑦ,
ᐃᓂᒋᔭᖓ ᓯᓈᑉ, ᑕᕆᐅᕐᒥᑦ ᓯᑰᑉ ᐃᑉᔪᓂᖓ, ᓯᑰᑉ ᑲᓚᖓ, ᓯᑯ
ᒪᓂᙱᓐᓂᖓ, ᐃᓂᒋᔭᖓ ᐊᒥᓱᑦ ᐅᑭᐅᓄᑦ ᓯᑰᔫᑉ, ᐊᒻᒪᓗ ᐃᒻᒥᕐᓂᑯᐃᑦ
ᓯᑯᐃᑦ ᖃᓄᐃᓐᓂᕆᔭᖏᑦ ᖃᐅᔨᒋᐊᖅᑕᐅᒐᔪᒃᑐᑦ ᐊᐅᓪᓚᕐᓂᐊᓵᕐᓗᓂ.

ᐃᓂᖓ ᐊᒻᒪᓗ ᐊᖏᑎᒋᓂᖏᑦ ᐋᔪᕋᐃᑦ
ᐊᒻᒪᓗ ᓯᑯᐃᑦ ᐊᐅᓚᓃᑦ

ᐱᔭᕆᐊᖃᖅᑐᖅ:
ᐊᐅᓪᓚᕋᔭᖏᑦᑐᖓ
ᖃᐅᔨᒪᙱᓪᓗᒍ 
ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓ 

ᖃᐅᔨᒪᓗᓂ ᐱᑦᑕᐅᔪᖅ: 
ᐃᑲᔫᑎᐅᔪᖅ ᖃᐅᔨᒪᓗᓂ
ᖃᓄᐃᖓᓂᐅᔪᒥᑦ, 
ᐃᑲᔪᖅᑐᖅ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕆᓂᕐᓄᑦ 

ᐃᓱᒪᒃᓴᖅᓯᐅᕈᑎᒋᙱᓪᓗᒋᑦ: 
ᐃᒪᓐᓇᐃᑎᓪᓗᒍ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕈᑕᐅᔭᕆᐊᖃᙱᑦᑐᖅ 

ᐊᑐᕈᓐᓇᖏᑦᑐ: 
ᐃᒪᓐᓇᐃᑦᑐᖅ
ᐊᑐᙱᑦᑐᖅ 
ᓄᓇᓕᒻᓂᑦ
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0% 20% 40% 60% 80% 100%

Ice ridges

Location and size of leads and polynyas

Position of floe edge

Sea ice thickness

Ice colour

Ice roughness

Position of multi-year ice

Over flow

Snow depth on ice

River and lake ice thickness

Ice brittleness

Position of grounded icebergs

IC
E

ICE CONDITIONS SALLIRMIUT
PARTICIPANTS CHECK BEFORE THEY
TRAVEL 

% of participants 

Sallirmiut check many types of ice conditions before they
travel on the land. Ice ridges, location and size of leads
and polynyas, position of the floe edge, sea ice thickness,
ice colour, ice roughness, position of multi-year ice, and
over flow are the ice conditions most commonly
considered necessary to check before travelling. 

Necessary: 
I would not
travel without
knowing about
this condition 

Good to know: 
It is helpful to
know about this
condition, it
informs travel
decisions 

Don't consider: 
I don't consider  
this condition to
make travel
decisions 

Not applicable:  
This condition is
not applicable in
my community
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0% 20% 40% 60% 80% 100%

ᐃᓃᑦ ᖃᓄᐃᓐᓂᖏᑦ

ᐊᐱᓯᒪᔪᑦ

ᐊᖕᒪᓗᖅᑐᓕᒃ ᑕᖅᕿᖅ

ᐃᑲᕐᕋᓄᑦ ᖃᐅᒪᖃᑦᑕᕐᓂᖅ ᐅᑉᓗᕐᒥᑦ

ᓂᕐᔪᑏᑦ/ᑎᖕᒥᐊᑦ ᐅᑎᖅᑕᕐᓂᖏᑦ

ᑕᖅᕿᖅ ᓇᒦᓐᓂᖓ

ᐊᐳᑎᐅᑉ ᖃᓄᐃᓐᓂᖓ/ᓂᐱᖃᕐᓂᖓ

ᐅᑉᓗᕆᐊᑦ

ᓄᕗᔭᐃᑦ ᖁᑦᑎᖕᓂᖏᑦ/ᐋᖅᕿᒃᓯᒪᓂᖏᑦ

ᓯᕿᓂᖅ

ᑲᓚᖓ ᓯᕿᓂᖅ ᓂᐱᑎᓪᓗ/ᓴᖅᕿᓵᖅᑎᓪᓗᒍ

ᕿᒧᒃᓯᒃᑯᑦ

ᐊ
ᓯᖏ

ᑦ
ᐊᓯᖏᑦ ᓯᓚᒥᑦ ᖃᓄᐃᖓᓂᐅᔪᑦ
ᓴᓪᓕᕐᒥᐅᓄᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ
ᖃᐅᔨᒋᐊᖅᑕᐅᒐᔪᒃᑐᑦ ᐊᐅᓪᓚᕐᓂᐊᓵᕐᓗᓂ

%-ᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ

ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐊᒥᓱᓂᒃ ᐊᓯᖏᓐᓂᒃ ᖃᐅᔨᒋᐊᖃᑦᑕᕐᒥᔪᑦ ᓄᓇᒧᑦ
ᐊᐅᓪᓚᕐᓂᐊᓵᕐᓗᑎᒃ. ᐃᓃᑦ ᖃᓄᐃᓐᓂᖏᑦ, ᐊᐱᓯᒪᔪᑦ, ᐊᒻᒪᓗ
ᐊᖕᒪᓗᖅᑐᖅ ᑕᖅᕿᒥᑦ ᐱᒻᒪᕆᐅᒋᔭᐅᓗᐊᖅᑐᑦ ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᖓᓄᑦ
ᐊᐅᓪᓚᕐᓂᐊᓵᖅᑎᓪᓗᒋᑦ.

ᓂᕐᔪᑏᑦ/ᑎᖕᒥᐊᑦ ᐱᖅᖁᓯᖏᑦ
ᖃᓄᐃᓕᐅᕐᓂᕆᔭᖏᑦ

ᐱᔭᕆᐊᖃᖅᑐᖅ:
ᐊᐅᓪᓚᕋᔭᖏᑦᑐᖓ
ᖃᐅᔨᒪᙱᓪᓗᒍ 
ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓ 

ᖃᐅᔨᒪᓗᓂ ᐱᑦᑕᐅᔪᖅ: 
ᐃᑲᔫᑎᐅᔪᖅ ᖃᐅᔨᒪᓗᓂ
ᖃᓄᐃᖓᓂᐅᔪᒥᑦ, 
ᐃᑲᔪᖅᑐᖅ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕆᓂᕐᓄᑦ 

ᐃᓱᒪᒃᓴᖅᓯᐅᕈᑎᒋᙱᓪᓗᒋᑦ: 
ᐃᒪᓐᓇᐃᑎᓪᓗᒍ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕈᑕᐅᔭᕆᐊᖃᙱᑦᑐᖅ 

ᐊᑐᕈᓐᓇᖏᑦᑐ: 
ᐃᒪᓐᓇᐃᑦᑐᖅ
ᐊᑐᙱᑦᑐᖅ 
ᓄᓇᓕᒻᓂᑦ
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0% 20% 40% 60% 80% 100% 120%

Trail conditions

Snow drifts

Ring around the moon

Number of daylight hours

Animal/bird migration

Moon stage

Snow texture/sound

Stars

Cloud height/formation

Sun

Colour of sunset/rise

Animal/bird behaviour

Dog team

OT
H
ER

OTHER ENVIRONMENTAL
CONDITIONS SALLIRMIUT
PARTICIPANTS CHECK BEFORE
THEY TRAVEL 

% of participants 

Sallirmiut check many other environmental conditions
before they travel on the land. Trail conditions, snow
drifts, and ring around the moon are the most important
environmental conditions to check before travelling.  

Necessary: 
I would not
travel without
knowing about
this condition 

Good to know: 
It is helpful to
know about this
condition, it
informs travel
decisions 

Don't consider: 
I don't consider  
this condition to
make travel
decisions 

Not applicable:  
This condition is
not applicable in
my community
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ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐱᕝᕕᐅᖃᑦᑕᖅᑐᑦ
ᓴᓪᓕᕐᒥᐅᓄᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ
ᐊᑐᖅᑕᐅᖃᑦᑕᖅᑐᑦ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᑎᒃ
ᐸᕐᓇᒃᑎᓪᓗᒋᑦ
 

%-ᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ

ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ ᐸᕐᓇᒃᑎᓪᓗᒋᑦ, ᓴᓪᓕᕐᒥᐅᓂᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᒥᓱᓂᒃ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐱᖃᑦᑕᖅᑐᑦ
ᓄᓇᒧᑦ ᐊᐅᓪᓚᕐᓂᐊᓵᖅᑎᓪᓗᒋᑦ. ᐃᓄᐃᑦ ᐃᓂᐅᔪᒥᙶᓵᖅᑐᓂᑦ, ᓯᓚᒥᒃ ᓇᓚᐅᑦᑖᕆᓂᕐᓂᑦ, ᓄᓇᓕᖕᒥᑦ
ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᕌᖓᔪᓂᑦ, ᐃᓄᐃᑦ ᓄᓇᓕᐊᖅᓯᒪᔪᓂᑦ, ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐊᔾᔨᓂᑦ, ᐃᖕᒥᖕᓂᒃ
ᖃᐅᔨᔭᐅᔪᓂᑦ, ᐊᒻᒪᓗ ᑕᕆᐅᕐᒥᑦ ᐃᒪᖓᓄᑦ ᓇᓚᐅᑦᑖᕆᓂᕐᓂᑦ ᑐᑭᓯᐅᒪᔾᔪᑎᑖᕈᑕᐅᓲᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ
ᐃᓱᒪᒋᔭᐅᔪᑦ ᑕᑯᔭᐅᒋᐊᖅᑕᐅᔭᕆᐊᖃᖅᖢᑎᒃ.

ᓄᓇᓕᐊᖅᓯᒪᑎᓪᓗᒋᑦ ᐊᒻᒪᓗ ᐊᖏᕐᕋᐅᕙᓪᓕᐊᓂᐊᖅᑎᓪᓗᒋᑦ ᓯᓚᒧᑦ ᓇᓚᐅᑦᑖᖅᑕᐅᔪᑦ, ᐃᓄᐃᑦ
ᐊᑐᓵᖅᑕᖏᑦ ᐊᑉᖁᑎᒋᔭᖓᑦ ᐅᕝᕙᓘᓐᓃᑦ ᖃᓂᑖᓃᓚᐅᖅᑐᑦ ᐃᓂᐅᔪᒧᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ
ᐅᕐᓂᒃᑕᐅᓂᐊᖅᑐᒥᑦ, ᐃᓄᐃᑦ ᓄᓇᒦᑦᑐᓂᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ ᐅᕐᓂᒃᑕᐅᔪᒪᔪᒧᑦ, ᐃᓄᐃᑦ ᑲᑎᑕᐅᔪᑦ
ᓄᓇᒦᑎᓪᓗᒋᑦ, ᐊᒻᒪᓗ ᓇᖕᒥᓂᖅ ᖃᐅᔨᔭᐅᔪᑦ ᑐᑭᓯᐅᒪᔾᔪᑎᑖᖑᖃᑦᑕᖅᑐᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ
ᖃᐅᔨᒋᐊᖅᑕᐅᖁᔭᐅᖃᑦᑕᖅᑐᑦ.

0% 20% 40% 60% 80% 100% 120%

ᐃᓄᖕᓄᑦ ᐃᖏᕐᕋᔭᒡᕕᐅᓵᕐᓂᑯᐃᑦ

ᓯᓚᒧᑦ ᓇᓚᐅᑦᑖᖅᑕᐅᔪᖅ

ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᕌᖓᔪᖅ

ᐃᓄᐃᑦ ᓄᓇᓕᐊᖅᓯᒪᔪᑦ (ᓄᓇᓕᖕᒥᑦ)

ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᑦ ᐊᔾᔨᓂᒃ

ᓇᖕᒥᓂᖅ ᖃᐅᔨᔭᐅᔪᑦ

ᑕᕆᐅᕐᒥᑦ ᐃᒪᕐᒧᑦ ᓇᓚᐅᑦᑖᖅᑕᐅᔪᑦ

ᐃᓄᖕᓂᑦ ᐊᖏᕐᕋᐅᒪᔪᑦ ᓄᓇᓕᖕᒥᑦ

ᐅᓕᑦᑕᕐᓂᕐᒧᑦ ᑎᓂᑦᑕᕐᓂᕐᒧᑦ

ᐃᓄᐃᑦ ᑲᑎᑕᐅᔪᑦ ᐊᐅᓪᓚᖅᓯᒪᑎᓪᓗᒋᑦ (ᓄᓇᒥᑦ)

ᐃᓅᖃᑎᒌᓄᑦ ᐱᕙᓪᓕᐊᔪᖃᕐᕕᒃ

ᓯᑯᓄᑦ ᓇᓗᓇᐃᔭᐅᑏᑦ/ᐱᔨᑦᑎᕋᐅᑎ

ᐃᓄᖕᓂᑦ ᐊᓯᖏᓐᓂᑦ ᓄᓇᓕᖕᓂᑦ

ᐊᓯᖏᑦ

ᐱᔭᕆᐊᖃᖅᑐᖅ:
ᐊᐅᓪᓚᕋᔭᖏᑦᑐᖓ
ᖃᐅᔨᒪᙱᓪᓗᒍ ᓯᓚᐅᑉ
ᖃᓄᐃᓐᓂᕆᔭᖓ 

ᖃᐅᔨᒪᓗᓂ ᐱᑦᑕᐅᔪᖅ: 
ᐃᑲᔫᑎᐅᔪᖅ ᖃᐅᔨᒪᓗᓂ
ᖃᓄᐃᖓᓂᐅᔪᒥᑦ, ᐃᑲᔪᖅᑐᖅ
ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕆᓂᕐᓄᑦ 

ᐃᓱᒪᒃᓴᖅᓯᐅᕈᑎᒋᙱᓪᓗᒋᑦ: 
ᐃᒪᓐᓇᐃᑎᓪᓗᒍ 
ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ
ᐃᓱᒪᓕᐅᕈᑕᐅᔭᕆᐊᖃᙱᑦᑐᖅ 

ᐊᑐᕈᓐᓇᖏᑦᑐ: 
ᐃᒪᓐᓇᐃᑦᑐᖅ
ᐊᑐᙱᑦᑐᖅ ᓄᓇᓕᒻᓂᑦ
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Necessary: 
I would not
travel without
knowing having
this information 

Good to know: 
This information
is helpful to
have, it informs
travel decisions 

Don't consider: 
I don't consider  
this information
to make travel
decisions 

Not applicable:  
This information
is not applicable
in my community

INFORMATION SOURCES
SALLIRMIUT PARTICIPANTS USE
WHEN PLANNING A TRIP
 

% of participants 

When planning a trip, Sallirmiut participants access many sources of information
before they travel on the land. People who recently travelled in  the area, weather
forecast, local monitoring program, people who are on the land, satellite images,
personal observations, and marine forecast are information sources that
participants most often consider necessary to check. 

While on the land and when deciding to return home weather forecast, people
who have recently taken the route or been close to the area where participants
are going, people who are on the land in the area where participants are planning
to travel to, people met while out on the land, and personal observations are
information sources that participants most often consider necessary to check. 

0% 20% 40% 60% 80% 100% 120%

People who recently traveled in the areas

Weather forecast

Local monitoring program

People who are on the land (from town)

Satellite images

Personal observations

Marine forecast

People in home community

Tide tables

People met during travel (on the land)

Social media

Ice charts/service

People in other communities

Other
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ᖃᐅᔨᒋᐊᕐᕕᐅᔪᑦ ᓄᓇᓕᖕᒥᑦ
ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐱᕝᕕᐅᔪᑦ

27

ᖃᐅᔨᒋᐊᕐᓗᓂ ᐃᓄᖕᓂᑦ ᓄᓇᒦᑦᑐᓂᒃ ᐊᐱᖅᖁᑎᓄᑦ ᑭᐅᔪᑦ ᓴᓪᓕᕐᒦᑎᓪᓗᒋᑦ

ᖃᐅᔨᒋᐊᕐᕕᐅᔪᑦ ᐃᓄᐃᑦ ᓴᓪᓕᕐᒥᑦ ᓄᓇᓕᐊᖅᓯᒪᑎᓪᓗᒋᑦ

0% 10% 20% 30% 40% 50% 60%

ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐅᖃᓘᑎᓂᒃ

ᐅᖃᓘᑎᐊᓛᑦ

ᐊᖏᕐᕋᒥᑦ ᐅᖃᓘᑎ

%-ᑎᖏᑦ ᑭᐅᔪᑦ (16-ᖑᔪᓂᑦ ᑭᐅᔪᓂᑦ ᖃᐅᔨᒋᐊᖅᓯᒪᔪᑦ ᐃᓄᖕᓂᑦ ᓄᓇᒦᑦᑐᓂᒃ)

0% 20% 40% 60% 80% 100%

ᐅᖃᓘᑎᐊᓛᑦ

ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐅᖃᓘᑎᓂᒃ

ᓰᐲᑦ, ᓈᓚᐅᑏᑦ (SBX), ᐆᕚᕆᐊᓖᑦ

%-ᑎᖏᑦ ᑭᐅᔪᑦ (13-ᖑᔪᓂᑦ ᑭᐅᔪᓂᑦ ᖃᐅᔨᒋᐊᖅᓯᒪᔪᑦ ᐃᓄᖕᓂᑦ ᓴᓪᓕᕐᒥᑦ) 

ᐊᐱᖅᓲᑎᓄᑦ ᑭᐅᒪᔪᑦ ᖃᐅᔨᒋᐊᖅᓯᒪᔪᑦ ᐃᓄᖕᓂᑦ ᓴᓪᓕᕐᒦᑦᑐᓂᒃ ᐊᐱᕆᓂᐊᕐᓗᒋᑦ
ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓᓂᑦ ᐃᖕᒥᖕᓂᒃ ᓄᓇᒦᑎᓪᓗᒋᑦ ᐊᑐᖃᑦᑕᖅᑐᑦ ᐅᖃᓘᑎᐊᓛᒥᒃ,
ᐊᒻᒪᓗ ᐃᓂᐅᔪᒥᑦ ᓇᓗᓇᐃᖅᓯᔾᔪᑎᓂᑦ inReach ᐅᕝᕙᓘᓐᓃᑦ SPOT.

ᐊᐱᖅᓲᑎᓄᑦ ᑭᐅᒪᔪᑦ ᖃᐅᔨᒋᐊᖅᓯᒪᔪᑦ ᐃᓄᖕᓂᑦ ᓄᓇᓕᐊᖅᓯᒪᔪᓂᒃ ᐊᐱᕆᓂᐊᕐᓗᒋᑦ
ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓᓂᑦ ᐃᖕᒥᖕᓂᒃ ᓴᓪᓕᕐᒦᑎᓪᓗᒋᑦ ᐊᑐᖃᑦᑕᖅᑐᑦ
ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐅᖃᓘᑎᒥᒃ, ᐅᖃᓘᑎᐊᓛᒥᒃ, ᐊᒻᒪᓗ ᓈᓚᐅᑎᓂᒃ (ᓰᐲ, HF(SBX),
ᐆᕚᕆᐊᓕᒃ)

9 ᑭᐅᔪᑦ

4 ᑭᐅᔪᑦ

8 ᑭᐅᔪᑦ

8 ᑭᐅᔪᑦ

7 ᑭᐅᔪᑦ

11 ᑭᐅᔪᑦ

10 ᑭᐅᔪᑦ

9 ᑭᐅᔪᑦ

11 ᑭᐅᔪᑦ

ᓰᐲᑦ, ᓈᓚᐅᑏᑦ (SBX), ᐆᕚᕆᐊᓖᑦ

ᐃᓂᐅᔪᒥᑦ ᓇᓗᓇᐃᖅᓯᔾᔪᑏᑦ inReach
ᐅᕝᕙᓘᓐᓃᑦ SPOT

ᐃᓂᐅᔪᒥᑦ ᓇᓗᓇᐃᖅᓯᔾᔪᑏᑦ
inReach ᐅᕝᕙᓘᓐᓃᑦ SPOT
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Contacting people on the land while in Coral Harbour

Contacting people in Coral Harbour while on the land

0% 10% 20% 30% 40% 50% 60%

Satellite phone

Cell phone

CB, HF (SBX), VHF

inReach or SPOT

Home phone (land line)

% of respondents (out of a total of 16 respondents who contact people on the land) 

0% 20% 40% 60% 80% 100%

Cell phone

inReach or SPOT

Satellite phone

CB, HF (SBX), VHF

% of respondents (out of a total of 13 respondents who contact people in Coral Harbour) 

Respondents who contact people in Coral Harbour to ask about
environmental conditions while they themselves are on the land mostly
use cell phones, and inReach or SPOT devices. 

Respondents who contact people on the land to ask about environmental
conditions while they themselves are in Coral Harbour mostly use satellite
phones, cell phones, and short-wave radios (CB, HF(SBX), VHF).  

9 respondents

4 respondents

8 respondents

8 respondents

7 respondents

11 respondents

10 respondents

9 respondents

11 respondents



ᖃᐅᔨᒋᐊᕐᕕᐅᔪᑦ ᓄᓇᓕᖕᒥᑦ
ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐱᕝᕕᐅᖃᑦᑕᖅᑐᑦ
(ᑲᔪᓯᔪᖅ)
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ᖃᐅᔨᒋᐊᕐᕕᐅᔪᑦ ᐃᓄᐃᑦ ᐊᓯᖏᓐᓂᑦ ᓄᓇᓕᖕᓂᑦ

0% 20% 40% 60% 80% 100%

ᐅᖃᓘᑎᐊᓛᑦ

ᐊᖏᕐᕋᒥᑦ ᐅᖃᓘᑎ

ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐅᖃᓘᑎᒥᑦ

ᓰᐲᑦ, ᓈᓚᐅᑏᑦ (SBX), ᐆᕚᕆᐊᓖᑦ

ᐳᓯᓐᑎᖓ ᑭᐅᓚᐅᖅᑐᑦ ᐊᐱᖅᓱᒐᐅᓚᐅᖅᑐᑦ ᑲᑎᓪᓗᒋᑦ 2 ᑭᐅᓚᐅᖅᑐᑦ 
ᐃᓄᖕᓂᒃ ᓄᓇᓕᖕᓂ ᐊᓯᖏᓐᓂ ᖃᐅᔨᒋᐊᓚᐅᕐᒪᑕ)

ᐊᐱᖅᓲᑎᓄᑦ ᑭᐅᒪᔪᑦ ᖃᐅᔨᒋᐊᖅᓯᒪᔪᑦ ᐃᓄᖕᓂᑦ ᐊᓯᖏᓐᓂᑦ ᓄᓇᓖᖕᓃᑦᑐᓂᒃ
ᐊᐱᕆᓂᐊᕐᓗᒋᑦ ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓᓂᑦ ᐊᑐᖃᑦᑕᖅᑐᑦ ᐅᖃᓘᑎᐊᓛᒥᒃ, ᐊᒻᒪᓗ
ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐅᖃᓘᑎᓂᒃ.

ᓄᓇᓖᑦ ᐅᖃᖃᑎᒋᔭᐅᑕᖅᑐᑦ ᐅᑯᐊ: ᓇᐅᔮᑦ ᐊᒻᒪᓗ ᑲᖏᖅᖠᓂᖅ.

2 ᑭᐅᔪᑦ

ᐃᓂᐅᔪᒥᑦ ᓇᓗᓇᐃᖅᓯᔾᔪᑏᑦ
inReach ᐅᕝᕙᓘᓐᓃᑦ SPOT

ᑎᑎᕋᐅᔭᕐᓂᖅ ᐆᒧᖓ: ᕉᑕ ᕼᐃᕿᓂᖅ
Art work by: Rhoda Hiqiniq
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Contacting people in other communities 

0% 20% 40% 60% 80% 100%

Cell phone

Home phone (land line)

Satellite phone

CB, HF (SBX), VHF

InReach or SPOT

% of respondents (out of a total of 2 respondents who contact people in other communities)

Respondents who contact people in other communities to ask about
environmental conditions mostly use cell phones and satellite phones to
contact them. 

The other communities most commonly contacted are: Naujaat and 
Rankin Inlet

2 respondents

ᑎᑎᕋᐅᔭᕐᓂᖅ ᐆᒧᖓ: ᕉᑕ ᕼᐃᕿᓂᖅ
Art work by: Rhoda Hiqiniq



ᐅᖃᓗᒃᑐᑦ ᐃᑲᔪᖅᑕᐅᔪᒪᑉᓗᑎᒃ
ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᑭᐅᔪᓂᑦ ᐊᑐᖃᑦᑕᖅᑐᖅ...

15-ᖑᔪᓂᑦ ᑭᐅᔪᓂᑦ ᐅᖃᓗᒍᖕᓇᖅᑐᑦ ᐃᑲᔪᖅᑕᐅᔭᕆᐊᖃᕈᑎᒃ, ᑕᒪᕐᒥᓗᒃᑖᖅ
ᐅᖃᓗᖃᑦᑕᖅᑐᑦ ᖃᑕᙳᑎᖏᓐᓄᑦ (100%), ᑕᒪᓗᒃᑖᕐᓚᒃ ᐅᖃᓗᖃᑦᑕᖅᑐᑦ ᓄᓇᓕᖕᒥᑦ
ᕿᓂᖅᑎᓄᑦ (65%), ᐃᓚᖏᓪᓗ ᐅᖃᓗᖃᑦᑕᖅᑐᑦ ᐱᖃᓐᓈᖓᓄᑦ (41%), ᐅᕝᕙᓘᓐᓃᑦ
ᐅᓇᑕᖅᑐᒃᓴᙳᐊᓄᑦ (29%). ᑭᐅᔪᑦ ᐅᖃᓗᖃᑦᑕᕐᒥᔪᑦ ᐆᒪᔪᓕᕆᔨᐊᓛᒃᑯᓐᓄᑦ (6%),
ᐊᒻᒪᓗ ᓄᓇᕗᒻᒥ ᑐᐊᕕᓇᖅᑐᓄᑦ ᐊᐅᓚᑦᑎᔨᒃᑯᓐᓄᑦ (6%) ᐃᑲᔪᖅᑕᐅᔪᒪᑉᓗᑎᒃ.

ᑭᐅᔪᓂᑦ ᐅᖃᓗᖃᑦᑕᖅᑐᑦ ᐃᑲᔪᖅᑕᐅᔪᒪᑉᓗᑎᒃ, ᑕᒪᓗᒃᑖᕐᓚᒃ ᐊᑐᖃᑦᑕᖅᑐᑦ ᐃᓂᐅᔪᒥᑦ
ᓇᓗᓇᐃᖅᓯᔾᔪᑎᓂᒃ inReach ᐅᕝᕙᓘᓐᓃᑦ SPOT-ᓂᒃ (65%), ᐊᒻᒪᓗ
ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐅᖃᓘᑎᓂᒃ (59%). ᐅᖃᓘᑎᐊᓛᓂᒃ ᐊᑐᖃᑦᑕᕐᒥᔪᑦ (47%),
ᐊᒻᒪᓗ ᓈᓚᐅᑎᓂᒃ (41%).
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63% ᓴᓪᓕᕐᒥᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐊᔪᖅᓯᐅᑉᖃᓕᖅᐸᑕ
ᓄᓇᒥᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐱᓂᕐᓗᐊᕿᒃᐸᑕ, 63%-
ᖏᑦ (ᑲᑎᖦᖢᒋᑦ 24-ᖑᔪᓂᑦ) ᐅᖃᓗᒍᖕᓇᖅᑐᑦ
ᐃᑲᔪᖅᑕᐅᔪᒪᓗᑎᒃ.
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ᖃᐅᔨᒋᐊᕐᕕᐅᔪᑦ ᐊᓯᖏᑦ
ᐃᑲᔪᖅᑕᐅᔪᒪᑉᓗᑎᒃ

%-ᖏᑦ ᑭᐅᔪᑦ ᑲᑎᖦᖢᒋᑦ
15-ᖑᔪᓂᑦ

ᐅᖃᓗᒍᖕᓇᖃᑦᑕᖅᑐᑦ
ᐃᑲᔪᖅᑕᐅᔭᕆᐊᖃᕈᑎᒃ

ᓰᐲᑦ, ᓈᓚᐅᑏᑦ
(SBX),

ᐆᕚᕆᐊᓖᑦ 

 
ᐅᖃᓘᑎᐊᓛᑦᐃᓂᐅᔪᒥᑦ

ᓇᓗᓇᐃᖅᓯᔾᔪᑏᑦ
inReach

ᐅᕝᕙᓘᓐᓃᑦ
SPOT 

ᖃᖓᑦᑕᖅᑎᑕᐅ
ᓯᒪᔪᒃᑯᑦ

ᐅᖃᓘᑎᒥᑦ

ᐅᖃᕈᒪᙱᑦᑐᖓ

11 ᑭᐅ
ᔪᑦ 2

ᑭᐅᔪᑦ10 ᑭᐅ
ᔪᑦ

8
ᑭᐅ

ᔪᑦ 7
ᑭᐅ

ᔪᑦ



TO CALL FOR HELP SALLIRMIUT
RESPONDENTS USE ...

Of the 15 respondents who can call for help, all would call a family member
(100%), most would call local search and rescue (65%), and some would call a
friend (41%), or Canadian Rangers (29%). Respondents would also call the  
Hunters and Trappers Organization (6%), and Nunavut Emergency
Management (6%) for help. 

Of the respondents who can call for help, most inReach or SPOT devices (65%),
and satellite phones (59%). They also use cell phones (47%), and short-wave
radios (41%). 
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63% If Sallirmiut participants get stranded or
have an accident on the land, 63% (out of
a total of 24) can call for help.
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CONTACTING OTHERS FOR HELP

% of
respondents  
out of a total
of 15 who can
call for help

CB, 
HF (SBX), 
VHF, or 
other 
radio

Cell 
phone

inReach or 
SPOT

Satellite 
phone

Prefer not to
answer

11
re

sp
on

de
nt

s

2
respondents10
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8
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7
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ᑐᓂᓯᖃᑦᑕᕐᓂᖅ ᐊᓯᖏᓐᓄᑦ ᓴᓪᓕᕐᒥᑦ
ᖃᐅᔨᔭᐅᔪᓂᒃ ᓯᓚᐅᑉ ᒥᒃᓵᓄᑦ, ᐃᒪᐅᑉ,
ᓯᑯᐃᑦ, ᐅᕝᕙᓘᓐᓃᑦ ᐊᐳᑎᐅᑉ
ᖃᓄᐃᓐᓂᕆᔭᖏᓐᓂᑦ 
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ᓴᓪᓕᕐᒥᑦ ᐃᓄᖕᓂᒃ
ᑐᓂᓯᔪᖃᖃᑦᑕᖅᐸᑦ
ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ
ᖃᓄᐃᖓᓂᐅᔪᓂᒃ

ᐊᒻᒪᓗ ᐅᔾᔨᖅᑐᖁᔨᓂᕐᓂᑦ
ᓄᓇᓕᖕᒥᑦ

ᓈᓚᒡᕕᐊᓛᑎᒍᑦ?

ᑕᒪᓗᒃᑖᕐᓚᒃ (96%) ᐃᓚᐅᖃᑕᐅᔪᑦ
ᑐᓂᓯᖃᑦᑕᖅᑐᑦ ᖃᐅᔨᔭᖏᓐᓂᒃ
ᐊᓯᖏᓐᓄᑦ ᓴᓪᓕᕐᒥᐅᓄᑦ
ᖃᐅᔨᔭᐅᔪᓂᒃ ᓯᓚᐅᑉ ᒥᒃᓵᓄᑦ,
ᐃᒪᐅᑉ, ᓯᑯᐃᑦ, ᐅᕝᕙᓘᓐᓃᑦ ᐊᐳᑎᐅᑉ
ᖃᓄᐃᓐᓂᕆᔭᖏᓐᓂᑦ

ᐄ
50%

ᖃ
ᐅᔨᒪᙱ

ᑦᑐᖓ

37%
ᐋᒃᑲ
13%

ᐅᕝ
ᕙ
ᓘ
ᓐᓃ

ᑦ
25

%

ᐄ
71%

ᐋᒃᑲ
 4%

ᓇᑉᐸᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ (50%)
ᐅᖃᓚᐅᖅᑐᑦ ᐃᓄᐃᑦ
ᓈᓚᒡᕕᐊᓛᒃᑰᖃᑦᑕᖅᑐᑦ ᓴᓪᓕᕐᒥᑦ,
ᐅᕝᕙᓘᓐᓃᑦ ᓰᐲᒃᑯᑦ/ᐅᕚᕆᐊᓕᒃᑯᑦ,
ᐅᔾᔨᖅᑐᖁᔨᑉᓗᑎᒃ ᐅᖃᐅᔾᔨᑉᓗᑎᒡᓘᓐᓃᑦ
ᓯᓚᐅᑉ ᒥᒃᓵᓄᑦ, ᐃᒪᐅᑉ, ᐅᕝᕙᓘᓐᓃᑦ
ᓯᑯᐃᑦ ᖃᓄᐃᓐᓂᖏᓐᓂᑦ.

ᐃᓚᖏᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ (37%)
ᖃᐅᔨᒪᓚᐅᖏᑦᑐᑦ ᐃᓄᐃᑦ
ᓈᓚᐅᑎᒃᑰᖃᑦᑕᕐᒪᖔᑕ ᓴᓪᓕᕐᒥᑦ,
ᐅᕝᕙᓘᓐᓃᑦ ᓰᐲᒃᑯᑦ/ᐅᕚᕆᐊᓕᒃᑯᑦ,
ᐅᔾᔨᖅᑐᖁᔨᑉᓗᑎᒃ ᐅᖃᐅᔾᔨᑉᓗᑎᒡᓘᓐᓃᑦ
ᓯᓚᐅᑉ ᒥᒃᓵᓄᑦ, ᐃᒪᐅᑉ, ᐅᕝᕙᓘᓐᓃᑦ
ᓯᑯᐃᑦ ᖃᓄᐃᓐᓂᖏᓐᓂᑦ.

ᖃᐅᔨᔭᑎᑦ
ᑐᓂᐅᑎᒋᖃᑦᑕᖅ
ᐱᒋᑦ ᐊᓯᖏᓐᓄᑦ

ᓴᓪᓕᕐᒥᑦ?



SHARING OBSERVATIONS OF
WEATHER, WATER, ICE, OR SNOW
CONDITIONS WITH OTHERS IN
CORAL HARBOUR
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Are there people  in
Coral Harbour who

share travel
conditions and

warnings on
community radio?

The majority (96%) of the
participants share their
observations of weather, water,
ice, or snow conditions with
others in Coral Harbour.

Yes
50%

I Don't
 Know
37%

No
13%

So
m

et
im

es
 

25
%

Yes 
71%

No
 4%

Half of the participants (50%) said
there are people regularly going on  
community radio in Coral Harbour, or
CB/HF(SBX)/VHF radio, to share
warnings or provide advice about
weather, water, or ice conditions. 

Some participants (37%) did not
know if people regularly go on
community radio in Coral Harbour, or
CB/HF(SBX)/VHF radio, to share
warnings or provide advice about
weather, water, or ice conditions. 

Do you share
your

observations
with others in

Coral Harbour?



Sometimes
11%

ᑕᖕᒫᕐᕕᖕᒥᑦ ᑲᑎᒃᑳᖓᑕ 
ᐃᓪᓗᕋᓛᑦ
ᕿᑎᒡᕕᖕᒥᑦ ᑲᑎᑎᓪᓗᒋᑦ ᐃᓄᐃᑦ ᑐᒡᒐᕆᐊᖅᑐᖅᑐᑦ ᐅᕙᓘᓐᓃᑦ ᕿᑎᒋᐊᖅᑐᖅᑐᑦ 
ᐃᒡᓗᓂᑦ
ᓯᒡᔭᒥᑦ ᐅᕝᕙᓘᓐᓃᑦ ᓯᓚᑖᓂᑦ ᓄᓇᓕᐅᑉ 
ᓯᑯᒥᑦ ᒪᖃᐃᑎᓪᓗᒋᑦ 
ᓯᓚᒥᑦ
ᓈᓚᒡᕕᐊᓛᖅ

7 (47%)

6 (40%)
ᑐᓂᓯᓂᐊᕐᓗᑎᒃ ᖃᐅᔨᔭᐅᔪᓂᒃ
ᐅᖃᐅᔾᔨᓗᑎᒡᓘᓐᓃᑦ

ᑕᐃᑯᙵᐅᖃᑦᑕᖅᑐᑦ ᑐᓵᓂᐊᕐᓗᑎᒃ
ᐅᖃᐅᔾᔭᐅᔪᒪᓗᑎᒡᓘᓐᓃᑦ

15-ᖑᔪᓂᑦ ᐃᓚᐅᖃᑕᐅᔪᓂᑦ ᑭᐅᓚᐅᖅᑐᓂᒃ
“ᐄ ᓇᒧᙵᐅᕝᕕᒃᑕᖃᖅᑐᖅ”-ᒥᑦ

ᑲᑎᓐᓂᖅ ᐅᖃᐅᓯᖃᕐᓂᐊᕐᓗᑎᒃ
ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᖃᓄᐃᖓᓂᐅᔪᓂᒃ
ᐊᓯᖏᓐᓄᑦ ᐃᓄᖕᓄᑦ ᓴᓪᓕᕐᒥᑦ
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ᐋᒃᑲ
8%

Yes
26%

No
63%

15 ᐃᓚᐅᖃᑕᐅᔪᑦ ᐅᖃᓚᐅᖅᑐᑦ ᓇᒧᙵᐅᕝᕖᑦ ᓴᓪᓕᕐᓂᑦ ᐃᓄᐃᑦ ᑲᑎᕝᕕᒋᖃᑦᑕᖅᑕᖏᑦ
ᐊᒻᒪᓗ ᐅᖃᐅᓯᕆᓂᐊᕐᓗᒋᑦ ᒫᓐᓇᓵᖑᓚᐅᖅᑐᒥᑦ ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᖃᓄᐃᖓᓂᐅᔪᑦ,
ᐅᕝᕙᓘᓐᓃᑦ ᓯᓚᐅᑉ ᒥᒃᓵᓄᑦ, ᐃᒪᐅᑉ, ᓯᑯᐃᑦ ᐊᓯᖏᓐᓂᓪᓗ ᐊᕙᑎᒥᑦ ᖃᓄᐃᖓᓂᐅᔪᑦ,
ᐊᒻᒪᓗ ᑕᓪᓕᒪᐃᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᖃᐅᔨᒪᓚᐅᖏᑦᑐᑦ ᓇᒧᙵᐅᕝᕕᒃᑕᖃᕐᒪᖔᑦ. 63%-
ᖑᔪᓂᑦ ᐃᓚᐅᖃᑕᐅᔪᓂᑦ ᐅᖃᓚᐅᖅᑐᓂᒃ ᓇᒧᙵᐅᕝᕕᒃᑕᖃᕐᓂᖓᓄᑦ ᐃᓄᐃᑦ
ᑲᑎᖃᑦᑕᖅᖢᑎᒃ, ᐃᓚᖏᑦ ᐅᕐᓂᒍᑎᖃᑦᑕᖅᑐᑦ ᑐᓵᓂᐊᕐᓗᑎᒃ ᐅᕝᕙᓘᓐᓃᑦ ᐅᖃᐅᑎᔭᐅᓗᑎᒃ
(47%), ᐊᒻᒪᓗ ᐃᓚᖏᑦ ᐅᖃᐅᓯᕆᓂᐊᕐᓗᒋᑦ ᖃᐅᔨᔭᖏᓐᓂᑦ ᐅᖃᐅᔾᔨᓗᑎᒡᓘᓐᓃᑦ (40%).

ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᑲᑎᕝᕕᒋᖃᑦᑕᖅᑕᖏᑦ ᐅᖃᐅᓯᖃᕐᓂᐊᕐᓗᑎᒃ
ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᖃᓄᐃᖓᓂᐅᔪᓂᒃ

ᐄ
63%ᖃᐅᔨᒪᙱᑦᑐᖓ

21%

ᓇᒧᙵᐅᕝᕕᒃᑕᖃᖅᐸ ᓴᓪᓕᕐᒥᑦ ᐃᓄᐃᑦ
ᑲᑎᕝᕕᒋᖃᑦᑕᖅᑕᖏᓐᓂᑦ ᐊᒻᒪᓗ
ᐅᖃᐅᓯᖃᕐᓗᑎᒃ ᒫᓐᓇᓵᖑᔪᖅ

ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᖃᓄᐃᖓᓂᐅᔪᓂᒃ?*

*8% ᐅᖃᕈᒪᓚᐅᖏᑦᑐᑦ



Sometimes
11%

At camp when gathering
Cabins
Community hall while gathering for pool table and board games
Igloos
On the beach or outside of town
Out on the ice when hunting
Outside
Radio station

7 (47%)

6 (40%)
go to share observations or
advice

go to these places to listen or ask
for advice

Of the 15 participants  who
answered "yes there are places"

GATHERING TO TALK ABOUT TRAVEL
CONDITIONS WITH OTHERS 
IN CORAL HARBOUR

31

No
8%

Yes
26%

No
63%

15 participants said there are places in Coral Harbour where people tend to
meet and talk about recent travel conditions, or weather, water, ice and other
environmental conditions, and 5 participants did not know if there are places.
Of the 63% of participants who said there are places where people meet,
some go to those places to listen or ask for advice (47%), and some go to
those places to share observations or advice (40%). 

PLACES SALLIRMIUT GATHER TO TALK ABOUT TRAVEL
CONDITIONS

Yes
63%I Don't Know

21%

Are there places in Coral Harbour
where people tend to meet and talk

about recent travel conditions?*

*8% prefer not to say



ᐃᓄᖕᓄᑦ ᑐᕌᖓᔪᑦ ᖃᕆᑕᐅᔭᒃᑯᑦ
ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᑐᓂᓯᖃᑦᑕᖅᑐᑦ
ᐃᖏᕐᕋᔭᖕᓂᐊᕐᓗᓂ ᓯᓚᐅᑉ
ᖃᓄᐃᓐᓂᕆᔭᖏᓐᓂᑦ
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ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐊᑐᖃᑦᑕᖅᐸᑦ ᑭᑐᑐᐃᓐᓇᓄᑦ
ᑐᕌᖓᔪᓂᒃ ᖃᕆᑕᐅᔭᒃᑯᑦ ᐅᖃᐅᓯᕆᑉᓗᒋᑦ

ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ ᖃᓄᐃᖓᓂᐅᔪᑦ?

11 ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ
ᓇᓗᓇᐃᓚᐅᖅᑐᑦ ᖃᐅᔨᒪᓂᖏᓐᓂᒃ
ᐃᓄᖕᓄᑦ ᑐᕌᖓᔪᓂᒃ ᒪᒃᐱᖅᑐᒐᕐᓂᑦ
ᐅᕝᕙᓘᓐᓃᑦ ᑲᑎᒪᔪᓂᑦ ᐃᓄᐃᑦ
ᑐᓴᖅᑎᑦᑎᑉᓗᑎᒃ ᖃᐅᔨᔭᖏᓐᓂᑦ
ᐅᕝᕙᓘᓐᓃᑦ ᐅᖃᐅᔾᔨᑉᓗᑎᒃ ᓯᓚᐅᑉ
ᒥᒃᓵᓄᑦ, ᐃᒪᐅᑉ, ᐊᒻᒪᓗ ᓯᑯᐃᑦ
ᖃᓄᐃᓐᓂᕆᔭᖏᓐᓂᑦ.

ᐱᒻᒪᕆᐅᔪᖅ ᖃᐅᔨᒪᔭᐅᓗᓂ ᐃᓚᖏᑦ
ᑭᐅᔪᑦ ᓇᖕᒥᓂᖅ ᖃᐅᔨᒪᓂᖃᖅᑐᑦ ᓯᓚᒥᑦ,
ᐃᒪᕐᒥᑦ, ᓯᑯᓂᒃ, ᐊᒻᒪᓗ ᐊᐳᑏᑦ
ᖃᓄᐃᓐᓂᕆᔭᖏᓐᓂᒃ ᑕᐃᒪᓐᓇᒧᑦ
ᐃᓄᖕᓄᑦ ᑐᕌᖓᔪᒃᑯᑦ ᖃᕆᑕᐅᔭᒃᑯᑦ
ᖃᐅᔨᒋᐊᖃᑦᑕᙱᑦᑐᑦ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ.

ᐄ
46%

ᖃᐅᔨᒪᙱ
ᑦᑐᖓ

29%
ᐋᒃᑲ
 25%

11-ᖑᔪᓂᑦ ᑭᐅᔪᓂᑦ
ᐅᖃᖅᑐᑦ “ᐄ”-ᒥᒃ

ᐊᑐᖃᑦᑕᖅᑐᑦ 
ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᑐᓂᔭᐅᔪᓂᒃ

ᐃᓄᖕᓄᑦ ᑐᕌᖓᔪᓄᑦ
ᖃᕆᑕᐅᔭᒃᑯᑦ

Facebook
ᓄᓇᕗᒻᒥ ᒪᖃᐃᑦᑐᑦ ᐅᓂᑉᑳᖏᑦ
ᐅᑉᓗᕐᒥᑦ 
ᓴᓪᓕᕐᕙᓗᒃ Facebook 
ᖃᓂᒋᔭᐅᔪᑦ ᐱᖃᓐᓈᕆᔭᐅᔪᑦ ᐊᒻᒪᓗ
ᐱᖃᓐᓈᕆᔭᐅᔪᑦ ᑎᑎᕋᖅᓯᒪᔪᑦ

ᐊᑐᖅᑕᐅᒐᔪᒃᑐᖅ ᐃᓄᖕᓄᑦ
ᑐᕌᖓᔪᑦ ᖃᕆᑕᐅᔭᒃᑯᑦ ᐱᔾᔪᑕᐅᔪᓂᑦ ᐃᓚᐅᔪᑦ 

ᑲᓇᑕᒥᑦ ᐊᕙᑎᓕᕆᔨᒃᑯᑦ 
ᒪᖃᐃᓐᓂᕐᒧᑦ ᐅᓂᑉᑳᖑᔪᑦ 
ᓯᑯᐃᑦ ᖃᓄᐃᓐᓂᖏᑦ, ᐃᓚᐅᑉᓗᓂ NASA
Worldview
ᖃᓄᐃᓐᓂᕆᔭᖓ ᓄᓇᐅᑉ 
ᐅᔾᔨᖅᑐᖁᔨᔪᑦ ᐅᓗᕆᐊᓇᕐᓂᐅᔪᓂᒃ ᐊᒻᒪᓗ
ᐊᐅᓪᓚᓵᓚᐅᖅᑐᓂᒃ ᓯᑯᒃᑯᑦ, ᑰᒃᑯᑦ, ᐊᒻᒪᓗ
ᐃᒪᒃᑯᑦ 
ᓯᓚᐅᑉ ᖃᓄᐃᓐᓂᕆᔭᖓ ᐊᒻᒪᓗ
ᓇᓚᐅᑦᑖᖅᑕᐅᔪᑦ 
Windy.com

9 (82%)



SOCIAL MEDIA SALLIRMIUT USE TO
SHARE TRAVEL CONDITIONS 
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Do Sallirmiut use social media to
talk about travel conditions?

There were 11 Sallirmiut
participants who identified being
aware of social media pages or
groups where people share
observations or advice about
weather, water, and ice
conditions.

It is important to note that some
respondents have their own
knowledge of the weather, water,
ice, and snow conditions so do not
check social media for this
information.  

Yes
46%

I Don't 
Know 
29%

No 25%

9 (82%)

Of the 11 respondents
who said "yes" 

use the information
shared over social

media

Facebook
Nunavut hunting stories of the day

Salliqvaluk Facebook

Close friends and friends list

Commonly used
social media Topics include

Environment Canada

Hunting stories

Ice conditions, including NASA 

The conditions of the land

Warnings of unsafe and recent travel

on ice, rivers, and water 

Weather conditions and forecasts

Windy.com



ᓄᓇᓕᖕᒧᑦ ᐃᒪᕐᒥᑦ/ᓯᑯᒥᒃ
ᖃᐅᔨᓴᐃᓂᕐᒧᑦ

ᑐᕌᖓᔪᖃᖅᐸ ᓴᓪᓕᕐᒥᑦ?

ᐋᒃᑲ
63
%

ᐄ 4%

ᖃᐅᔨᒪᙱ
ᑦᑐᖓ

33% 

ᐊᑐᖃᑦᑕᖅᑕᖓ
ᐃᒪᕐᒥᑦ/ᓯᑯᒥᒃ
ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑐᑭᓯᐅᒪᔾᔪᑏᑦ

ᐊᑕᐅᓯᖅ ᑭᐅᔪᖅ
ᑭᐅᓚᐅᖅᑐᖅ “ᐄ

ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᒪᓂᒪᔪᑦ
ᓄᓇᓕᖕᒧᑦ”

ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᕌᖓᔪᑦ
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ᓄᓇᓕᖕᒧᑦ
ᓯᓚᓕᕆᕝᕕᒃᑕᖃᖅᐸ

ᓴᓪᓕᕐᒥᑦ?

ᐄ
17%ᖃᐅᔨᒪᙱ

ᑦᑐᖓ
 12%

ᐄ
100% 4 (100%)

ᓄᓇᓕᖕᒧᑦ ᐃᒪᕐᒥᑦ/ᓯᑯᒥᒃ
ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᕌᖓᔪᖃᖅᐸ

ᓴᓪᓕᕐᒥᑦ?

ᓯᑕᒪᐃᑦ ᑭᐅᔪᑦ
ᑭᐅᓚᐅᖅᑐᑦ “ᐄ

ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᒪᓂᒪᔪᑦ
ᓄᓇᓕᖕᒧᑦ”

ᓄᓇᓕᖕᒧᑦ ᓯᓚᓕᕆᕝᕕᖕᒥᑦ
ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᒪᓂᒪᕙᑦ

ᓄᓇᓕᖕᒧᑦ?

ᐊᑐᖃᑦᑕᖅᐱᐅᒃ ᓄᓇᓕᖕᒧᑦ
ᓯᓚᓕᕆᕝᕕᖕᒥᑦ
ᑐᑭᓯᐅᒪᔾᔪᑏᑦ?

ᐃᒪᕐᒥᑦ/ᓯᑯᒥᒃ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᒪᓂᒪᕙᑦ

ᓄᓇᓕᖕᒧᑦ?

ᐊᑐᖃᑦᑕᖅᐱᐅᒃ ᐃᒪᕐᒥᑦ/
ᓯᑯᒥᒃ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ

ᑐᑭᓯᐅᒪᔾᔪᑏᑦ?

ᐋᒃᑲ
71%

ᐊᐱᕆᔭᐅᖕᒪᑕ ᓄᓇᓕᖕᒧᑦ ᐃᒪᕐᒥᑦ ᐊᒻᒪᓗ ᓯᑯᒥᒃ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᕌᖓᔪᑦ
ᖃᐅᔨᓐᓇᖅᑐᖅ ᐊᑕᐅᓯᖅ ᐃᓚᐅᖃᑕᐅᔪᖅ ᐅᖃᓚᐅᖅᑐᖅ ᓄᓇᓕᖕᒧᑦ ᑐᕌᖓᔪᑦ
ᑕᐃᒪᐅᔪᑦ, 15 ᐅᖃᖅᖢᑎᒃ ᐱᑕᖃᙱᓐᓂᕋᐃᑉᓗᑎᒃ, ᐊᒻᒪᓗ 8 ᐃᓚᐅᖃᑕᐅᔪᑦ
ᖃᐅᔨᒪᙱᓐᓂᕋᓚᐅᖅᑐᑦ. ᐊᑕᐅᓯᖅ ᐃᓚᐅᖃᑕᐅᔪᖅ ᐅᖃᖅᑐᖅ ᓄᓇᓕᖕᒥᑦ ᐃᒪᕐᒥᑦ/
ᓯᑯᒥᒃ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᕌᖓᔪᓂᒃ ᐱᑕᖃᕐᓂᕋᐃᑉᓗᓂ, ᐅᖃᓚᐅᕐᒥᔪᖅ ᑐᑭᓯᐅᒪᔾᔪᑏᑦ
ᒪᓂᒪᔪᑦ ᓴᓪᓕᕐᒥᑦ, ᐊᒻᒪᓗ ᐊᑐᖃᑦᑕᖅᑕᖏᑦ ᑐᑭᓯᐅᒪᔾᔪᑏᑦ

ᐊᐱᕆᔭᐅᖕᒪᑕ ᓄᓇᓕᖕᒧᑦ ᓯᓚᓕᕆᕝᕕᖕᓂᑦ ᑕᒪᓗᒃᑖᕐᓚᒃ ᐃᓚᐅᖃᑕᐅᔪᑦ (17)
ᐅᖃᓚᐅᖅᑐᑦ ᓄᓇᓕᖕᒧᑦ ᓯᓚᓕᕆᕝᕕᒃᑕᖃᙱᑦᑐᖅ ᐊᒻᒪᓗ ᐃᓚᖏᑦ (4) ᐅᖃᖅᖢᑎᒃ
ᓄᓇᓕᖕᒧᑦ ᓯᓚᓕᕆᕝᕕᒃᑕᖃᖅᑐᖅ. ᓯᑕᒪᐃᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐅᖃᓚᐅᖅᑐᑦ ᓄᓇᓕᖕᒧᑦ
ᓯᓚᓕᕆᕝᕕᒃᑕᖃᖅᑐᖅ, ᐅᖃᓗᒃᑖᓚᐅᖅᑐᑦ ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᒪᓂᒪᔪᑦ ᓴᓪᓕᕐᒥᑦ, ᐊᒻᒪᓗ
ᐅᖃᓗᒃᑖᖅᖢᑎᒃ ᐊᑐᖃᑦᑕᖅᑕᖓᑦ ᑐᑭᓯᐅᒪᔾᔪᑏᑦ.

ᐄ
100%



Are there local water/ice
monitoring programs in

Coral Harbour? 

No 
63%

Yes 4%

I Don't
Know
33% 

uses the local
water/ice  information 

The 1 respondent
who answered "yes

the info. is available
to the community"

COMMUNITY MONITORING PROGRAMS
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Are there local
weather stations in

Coral Harbour? 

Yes
17%

I Don't
Know

12%

Yes
100% 4 (100%)

use the local
weather station

information 

Of 4 respondents
who answered "yes

the info. is available
to the community"

Is the local weather station
information available to the

community?

Do you use the local
weather station

information?

Is the water/ice monitoring
information available to the

community?

Do you use the
local water/ice

information?

No
71%

When asked about local water and ice monitoring programs it is notable
that 1 participant said that local programs exist, 15 said they do not exist,
and 8 participants did not know. The 1 participant who said there are local
water/ice monitoring programs, also said the information is available in
Coral Harbour, and that they use the information.  

When asked about local weather stations most participants (17) said that
there are no local weather stations and some (4) said that local weather
stations do exist. Of the 4 participants who said there are local weather
stations, they all said the information is available in Coral Harbour, and they
all said they use the information.  

Yes
100%



ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ ᑐᕌᖓᔪᑦ 
(ᑲᔪᓯᔪᖅ)
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ᐅᖓᓯᒃᑐᒦᑦᑐᓂᒃ ᐊᔾᔨᓕᐅᕈᑎᓂᒃ
ᓂᐱᓕᐅᕆᖃᑦᑕᖅᑐᓂᒃ ᐊᕙᑎᐅᑉ

ᖃᓄᐃᓐᓂᖏᓐᓂᑦ ᓴᓪᓕᕐᒥᑦ ᐱᑕᖃᖅᐸ? 

ᖃᐅᔨᒪᙱᑦᑐᖓ
42%

use the remote  
camera information 

No
31

Yes
26

I don't
know

58 Yes
23

IDK 1*

No 2 19 (83%)
use the local

water/ice  information 

ᐋᒃᑲ
58%

ᐅᖓᓯᒃᑐᒦᑦᑐᑦ ᐊᔾᔨᓕᐅᕈᑏᑦ ᐊᔾᔨᓕᐊᕈᑏᑦ ᐃᓕᔭᐅᖃᑦᑕᖅᑐᑦ ᐃᓂᐅᔪᓂᑦ
ᐊᔾᔨᓕᐅᕆᔨᐅᑉ ᐊᔾᔨᓕᐅᕆᕝᕕᒋᓂᖅ ᐊᔪᖅᑕᖏᓐᓄᑦ. ᐅᖓᓯᒃᑐᒦᑦᑐᑦ ᐊᔾᔨᓕᐅᕈᑏᑦ
ᐃᖕᒥᖕᓂᒃ ᖃᐅᔨᓴᐅᑎᖃᕋᔪᒃᑐᑦ ᐊᔾᔨᓕᐅᕈᑎᒦᖦᖢᑎᒃ ᐊᔾᔨᓕᐅᕆᔪᖕᓇᖃᑦᑕᕐᓂᐊᕐᒪᑕ
ᖃᖓᒃᑰᖓᔪᒃᑯᑦ. ᐆᒃᑑᑎᐅᔪᖅ ᐅᖓᓯᒃᑐᒦᑦᑐᑦ ᐊᔾᔨᓕᐅᕈᑏᑦ ᐃᓕᔭᐅᓯᒪᔪᑦ ᓇᓂᑭᐊᖅ
ᓯᓈᑉ ᖃᓂᑕᖓᓂᑦ. ᐃᓕᓯᒪᔪᑦ ᖃᐅᔨᓴᐅᑏᑦ ᐋᖅᕿᒃᓯᒪᑉᓗᑎᒃ ᐅᑉᓗᕈᒥᑕᕐᕕᐅᓕᖅᐸᑦ
ᖃᐅᔨᓴᐅᑎ ᐊᔾᔨᓕᐅᕆᓂᐊᕐᓗᓂ.

ᐊᐱᕆᔭᐅᖕᒪᑕ ᐅᖓᓯᒃᑐᒦᑦᑐᑦ ᐊᔾᔨᓕᐅᕈᑎᓂᒃ, ᖃᐅᔨᓚᐅᖅᑐᑦ ᖁᓕᐅᔪᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ
ᐅᖃᓚᐅᖅᑐᑦ ᖃᐅᔨᒪᙱᓐᓂᕋᖅᖢᑎᒃ ᐅᖓᓯᒃᑐᒦᑦᑐᑦ ᐊᔾᔨᓕᐅᕈᑎᓂᑦ ᐱᑕᖃᕐᒪᖔᑦ,
ᐊᒻᒪᓗ 14 ᐃᓚᐅᖃᑕᐅᔪᑦ ᐱᑕᖃᕐᓂᕋᐃᑉᓗᑎᒃ.

use the local
water/ice  information ᐃᓄᐃᑦ ᒥᑎᓕᒻᒥᐅ (Arctic Eider Society) ﻿ᑲᑐᔾᔨᖃᑎᒌᑦ ᐱᓕᕆᖃᑎᒋᔭᐅᔪᑦ

ᐱᓕᕆᐊᕐᒥᑦ, ᐊᒻᒪᓗ ᑖᑉᑯᓅᓇ ᖃᐅᔨᒪᔪᒍᑦ ᓄᓇᓕᖕᒥᑦ ᖃᐅᔨᓴᐃᓂᕐᒧᑦ
ᑐᕌᖓᔪᖅᑕᖃᖅᑐᖅ ᓴᓪᓕᕐᒥᑦ, ᐃᓚᐅᑉᓗᓂ ᓯᑯ (SIKU). ᑭᓯᐊᓂ, ᐊᐱᖅᓱᐃᓂᕐᒥᑦ
ᑭᐅᔪᑦ ᐅᖃᖅᑐᑦ ᓄᓇᓕᖕᒥᐅᑕᐃᑦ ᖃᐅᔨᒫᓂᙱᑦᑐᑦ ᑐᕌᖓᔪᓂᑦ, ᐅᕝᕙᓘᓐᓃᑦ

ᐊᑐᖃᑦᑕᖅᖢᒋᑦ ᐊᐱᖅᖁᑕᐅᓂᖏᑦᑎᒍᑦ ᐊᐱᖅᓱᐃᓂᕐᒥᑦ.
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Are there remote cameras
recording environmental

conditions in Coral Harbour?

I Don't
Know
42%

use the remote  
camera information 

No
31

Yes
26

I don't
know

58 Yes
23

IDK 1*

No 2 19 (83%)
use the local

water/ice  information 

No
58%

Remote cameras are cameras placed in areas where a photographer
cannot be at the camera to take photos. Remote cameras often have a
self-timer built into the camera so photos can be taken at specific times.
An example is a remote camera mounted somewhere near a floe edge. A
built-in timer is set to take a photo at noon each day. 

When asked about remote cameras, it is notable that 10 participants said
that they do not know if there are remote cameras, and 14 participants said
they do not exist. 

use the local
water/ice  information Arctic Eider Society is a partner in this project, and through them we

know there are local monitoring programs in Coral Harbour, including
SIKU. However, survey responses suggest that community members are not
widely aware of these programs, or they did not associate them with the

way the questions were asked in the survey.



ᐱᖁᑏᑦ ᐊᒻᒪᓗ ᐱᓂᐊᕐᓗᒋᑦ ᐊᕙᑎᒥᒃ
ᓇᓚᐅᑦᑖᖅᑕᐅᔪᑦ
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ᐃᓱᒪᓕᐅᕐᓂᐊᕐᓗᓂ ᐅᓗᕆᐊᓇᙱᑦᑐᒃᑯᑦ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ, ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᑭᐅᔪᑦ
ᐊᑐᖃᑦᑕᖅᑐᑦ ᐊᔾᔨᒌᙱᑦᑐᓂᒃ ᓯᓚᒧᑦ ᐊᒻᒪᓗ ᐃᒪᕐᒥᑦ ᓇᓚᐅᑦᑖᕆᓂᕐᓂᒃ, ᐊᒻᒪᓗ
ᐅᓕᑦᑕᖅᑐᓄᑦ ᑎᓂᑦᑕᖅᑐᓄᑦ ᒪᓂᒪᔪᓂᒃ. ᐊᓯᖏᓐᓂᒃ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ
ᐱᕝᕕᐅᔪᖃᑦᑕᖅᑐᓂᒃ ᐱᑕᖃᑐᐃᓐᓇᕆᐊᓕᒃ ᐊᓯᖏᓐᓂᑦ ᐅᖃᐅᓯᐅᔪᓂᒃ ᑭᐅᔪᓄᑦ.

ᒥᑦᑕᕐᕕᖕᒥᑦ ᓯᓚᓕᕆᕝᕕᒃ/ᓯᓚᓕᕆᓂᕐᒧᑦ ᐊᑐᖅᑕᐅᔪᑦ 
ᑕᓚᕕᓴᒃᑯᑦ
ᑲᓇᑕᒥᑦ ᖃᖓᑕᓲᓕᕆᕝᕕᖕᓂᑦ ᓯᓚᓕᕆᕝᕕᒃ 
Environment Canada (https://weather.gc.ca) 
ᐊᓄᕆᑐᔪᖅ (Windy) (www.windy.com)

ᓯᓚᒥᒃ ᓇᓚᐅᑦᑖᕆᓂᕐᒧᑦ ᐱᖁᑏᑦ ᐊᑐᖅᑕᐅᔪᑦ

ᑕᕆᐅᕐᒥᑦ ᐃᒪᖓᓂᑦ ᓇᓚᐅᑦᑖᕆᓂᕐᒧᑦ ᐱᖁᑏᑦ ᐊᑐᖅᑕᐅᔪᑦ

ᑲᓇᑕᒥᑦ ᖃᖓᑕᓲᓕᕆᕝᕕᖕᓂᑦ ᓯᓚᓕᕆᕝᕕᒃ 
Environment Canada (https://weather.gc.ca/marine) 
ᓄᓇᕐᔪᐊᕐᒥᑦ ᑐᓴᒐᒃᓴᐃᑦ ᑕᓚᕕᓴᒃᑯᑦ 
ᐊᓄᕆᑐᔪᖅ (Windy) (ᖃᕆᑕᐅᔭᒧᐊᓲᖅ ᐊᒻᒪᓗ www.windy.com)

Environment Canada (https://weather.gc.ca/marine)
ᖃᕆᑕᐅᔭᒃᑯᑦ ᑕᑯᔭᐅᒋᐊᖅᑕᕐᕖᑦ Google, Google Earth 
ᓈᓚᒡᕕᐊᓛᒃᑯᑦ 
Tide-forecast.com
ᐊᓄᕆᑐᔪᖅ (Windy) (www.windy.com)

ᐅᓕᑦᑕᖅᑐᓄᑦ ᑎᓂᑦᑕᖅᑐᓄᑦ ᑎᑎᖅᖃᖅ ᐱᖁᑏᑦ ᐊᑐᖅᑕᐅᔪᑦ

https://weather.gc.ca/
http://www.windy.com/
https://weather.gc.ca/marine
http://www.windy.com/
https://weather.gc.ca/marine
http://tide-forecast.com/
http://www.windy.com/


PRODUCTS AND ACCESSING
ENVIRONMENTAL FORECASTS

35

To decide if it is safe to travel, Sallirmiut respondents use a wide range of
weather and marine forecasts, and tide tables available. There may be
other information sources available beyond those mentioned by
respondents. 

Airport weather station/weather network
Cable television
Canadian Aerodrome Radio Stations (CARS) weather
Environment  Canada (https://weather.gc.ca)
Windy (www.windy.com)

 WEATHER  FORECAST PRODUCTS USED

 MARINE  FORECAST PRODUCTS USED

Canadian Aerodrome Radio Stations (CARS) weather
Environment Canada (https://weather.gc.ca/marine)
Global News on television
Windy (app and www.windy.com)

Environment Canada (https://weather.gc.ca/marine)
Google, Google Earth
Local radio
Tide-forecast.com
Windy (www.windy.com)

TIDE TABLE  PRODUCTS USED

https://weather.gc.ca/
http://www.windy.com/
https://weather.gc.ca/marine
http://www.windy.com/
https://weather.gc.ca/marine
http://www.windy.com/


ᐱᖁᑏᑦ ᐊᒻᒪᓗ ᐱᓂᐊᕐᓗᓂ ᐊᕙᑎᒥᒃ
ᓇᓚᐅᑦᑖᕆᓂᕐᓂᑦ 
(ᑲᔪᓯᔪᖅ)
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ᐃᓱᒪᓕᐅᕐᓂᐊᕐᓗᓂ ᐅᓗᕆᐊᓇᙱᑦᑐᒃᑯᑦ ᐊᐅᓪᓚᕐᓂᐊᕐᓗᓂ, ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᑭᐅᔪᑦ
ᐊᑐᖃᑦᑕᖅᑐᑦ ᐊᔾᔨᒌᙱᑦᑐᓂᒃ ᓯᑯᒧᑦ ᑎᑎᖅᖃᓂᒃ/ᐱᔨᑦᑎᕋᐅᑎᓂᒃ ᐅᑭᐅᖅᑕᖅᑐᒥᑦ
ᐱᔨᑦᑎᕋᐃᔨᓂᑦ.

ᓯᑯᓄᑦ ᑎᑎᖅᖃᐃᑦ/ᐱᔨᑦᑎᕋᐅᑏᑦ ᐊᑐᖅᑕᐅᔪᖅ

ᑲᓇᑕᒥᑦ ᖃᖓᑕᓲᓕᕆᕝᕕᖕᓂᑦ ᓯᓚᓕᕆᕝᕕᒃ 
Environment Canada (https://weather.gc.ca/marine)
ᖃᕆᑕᐅᔭᒃᑯᑦ ᑕᑯᔭᐅᒋᐊᖅᑕᕐᕖᑦ Google, Google Earth 
ᐊᓕᓚᔪᖅ ᕼᐋᒻᓚᒃᑯᓐᓂᑦ 
ᐃᓅᖃᑎᒌᓄᑦ ᐱᕙᓪᓕᐊᔪᖃᕐᕕᒃ
Tide-forecast.com
ᐊᓄᕆᑐᔪᖅ (Windy) (www.windy.com)

ᑎᑎᕋᐅᔭᕐᓂᖅ ᐆᒧᖓ: ᔭᐃᒥᓯ ᐃᑦᑐᓗ
Art work by: Jamesie Itulu

https://weather.gc.ca/marine
http://tide-forecast.com/
http://www.windy.com/
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To decide if it is safe to travel, Sallirmiut respondents use a wide range of
ice charts/services from polar service providers.

 ICE CHARTS/SERVICES  USED

Canadian Aerodrome Radio Stations (CARS) weather
Environment Canada (https://weather.gc.ca/marine)
Google, Google Earth
Printout from Hamlet
Social media
Tide-forecast.com
Windy (https://www.windy.com) 

ᑎᑎᕋᐅᔭᕐᓂᖅ ᐆᒧᖓ: ᕉᑕ ᕼᐃᕿᓂᖅ
Art work by: Rhoda Hiqiniq

https://weather.gc.ca/marine
http://tide-forecast.com/
https://www.windy.com/
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ᓯᓚᒥᑦ ᓇᓚᐅᑦᑖᕆᔪᑦ

ᑕᕆᐅᕐᒥᑦ ᐃᒪᕐᒥᑦ ᓇᓚᐅᑦᑖᕆᔪᑦ

ᓯᑯᓄᑦ ᐱᔨᑦᑎᕋᐅᑎᓄᑦ

ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᑦ ᐊᔾᔨᓂᒃ

ᑎᓂᑦᑕᕐᓂᕐᒧᑦ

ᐊᑐᖅᑕᐅᔪᖅ
ᐱᖁᑎ

ᐊᑐᖅᑕᐅᓯᒪᔪᑦ
ᐊᒃᓱᕈᕐᓇᖅᑐᑦ

ᖃᑉᓯᐊᕐᔪᐃᑦ ᑭᐅᔪᑦ ᐊᑐᖃᑦᑕᖅᑐᑦ ᓯᓚᓕᕆᔾᔪᑎᓂᒃ ᐊᒻᒪᓗ
ᐊᑐᖅᓯᒪᑉᓗᑎᒃ ᐊᒃᓱᕈᕐᓇᕐᓂᐅᔪᓂᒃ ᐱᓂᐊᕐᓗᒋᑦ

ᐱᖁᑏᑦ ᐊᒻᒪᓗ ᐱᓂᐊᕐᓗᓂ ᐊᕙᑎᒥᒃ
ᓇᓚᐅᑦᑖᕆᓂᕐᓂᑦ 
(ᑲᔪᓯᔪᖅ)

ᓇᓚᐅᑦᑖᕆᔾᔪᑎᓄᑦ ᐱᖁᑎᓂᑦ ᐊᑐᖅᑕᐅᔪᓂᑦ, ᓴᓪᓕᕐᒥᐅᑕᐃᑦ ᑭᐅᔪᑦ ᐊᑐᕋᔪᓗᐊᖅᑐᑦ ᓯᓚᒧᑦ
ᐊᒻᒪᓗ ᑕᕆᐅᕐᒥᑦ ᐃᒪᖓᓄᑦ ᓇᓚᐅᑦᑖᕆᔾᔪᑎᓂᒃ, ᑭᖑᓂᐊᓃᖦᖢᑎᒃ ᓯᑯᓄᑦ ᐱᔨᑦᑎᕋᐅᑏᑦ,
ᐊᒻᒪᓗ ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐊᔾᔨᓂᒃ. ᐅᓕᑦᑕᕐᓂᕐᒧᑦ ᐊᒻᒪᓗ ᑎᓂᑦᑕᕐᓂᕐᒧᑦ
ᓇᓗᓇᐃᔭᐅᑏᑦ ᐊᑐᖅᑕᐅᒐᔪᙱᓐᓂᖅᓴᐅᔪᑦ

96%-ᖑᔪᓂᑦ ᐃᓚᐅᖃᑕᐅᔪᓂᑦ ᐊᑐᖃᑦᑕᖅᑐᖅ ᓯᓚᒥᒃ ᓇᓚᐅᑦᑖᕆᔾᔪᑎᓂᒃ, 17%-ᖏᑦ
ᐊᑐᖅᓯᒪᔪᑦ ᐊᒃᓱᕈᕐᓇᖅᑐᓂᒃ ᐱᓂᐊᕐᓗᒋᑦ. 83%-ᖑᔪᓂᑦ ᐃᓚᐅᖃᑕᐅᔪᓂᑦ ᐊᑐᖃᑦᑕᖅᑐᑦ
ᑕᕆᐅᕐᒥᑦ ᐃᒪᖓᓄᑦ ᓇᓚᐅᑦᑖᕆᔾᔪᑎᓂᒃ, 10%-ᖏᑦ ᐊᑐᖅᓯᒪᔪᑦ ᐊᒃᓱᕈᕐᓇᖅᑐᓂᒃ
ᐱᓂᐊᕐᓗᒋᑦ. ᓯᑯᓄᑦ ᐱᔨᑦᑎᕋᐅᑏᑦ ᐊᑐᖅᑕᐅᔪᑦ 71%-ᖑᔪᓄᑦ ᐃᓚᐅᖃᑕᐅᔪᓂᑦ ᐊᒻᒪᓗ
ᑖᑉᑯᓇᙵᑦ, 35%-ᖑᔪᑦ ᐊᑐᖅᓯᒪᔪᑦ ᐊᒃᓱᕈᕐᓇᖅᑐᓂᒃ ᐱᓂᐊᕐᓗᒋᑦ. ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᑦ
ᐊᔾᔩᑦ ᐊᑐᖅᑕᐅᓚᐅᖅᑐᑦ 67%-ᖑᔪᓄᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ, 25%-ᖏᑦ ᐊᑐᖅᓯᒪᔪᑦ
ᐊᒃᓱᕈᕐᓇᖅᑐᓂᒃ ᐱᓂᐊᕐᓗᒋᑦ. ᐅᓕᑦᑕᖅᑐᓄᑦ ᑎᓂᑦᑕᖅᑐᓄᑦ ᑎᑎᖅᖃᐃᑦ
ᐊᑐᖅᑕᐅᓚᐅᖅᑐᑦ 54%-ᖑᔪᓄᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ ᐊᒻᒪᓗ ᑖᑉᑯᓇᙵᑦ, 15%-ᖏᑦ
ᐊᒃᓱᕈᕐᓇᖅᑐᓂᒃ ᐱᓂᐊᕐᓗᒋᑦ.
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number of respondents who use forecast products
and experience challenges when accessing them 

PRODUCTS AND ACCESSING
ENVIRONMENTAL FORECASTS
(CONTINUED)

 Of the forecasting products used, Sallirmiut respondents most often rely on
weather and marine forecasts, followed by  ice services, and satellite images.
Tide tables are used less often. 

Of the 96% of participants who use weather forecasts, 17% experience
challenges when accessing them. Of the 83% of participants who use marine
forecasts, 10% experienced challenges when accessing them. Ice services
were used by 71% of participants and of these, 35% experience challenges
when accessing them. Satellite images were used by 67% of participants,
25% of whom experience challenges when accessing them. Tide tables were
used by 54% of participants and of these, 15% experienced challenges. 
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ᐊᒥᓲᓂᖅᓴᐃᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐱᔪᒪᓂᖃᖅᑐᑦ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐊᓂᒍᖅᑐᒥᑦ
ᐊᓯᐊᙳᕐᓂᐅᔪᓂᑦ ᓯᓚᒧᑦ, ᐃᒪᕐᒧᑦ ᐅᕝᕙᓘᓐᓃᑦ ᓯᑯᐃᑦ ᖃᓄᐃᓐᓂᖏᓐᓄᑦ (ᐱᔾᔪᑎᖃᖅᑐᑦ
ᓯᓚᐅᑉ ᐊᓯᔾᔨᖅᐸᓪᓕᐊᓂᖏᓐᓄᑦ) ᓇᓚᐅᑦᑖᕆᓂᐅᔪᓂᐅᖓᓂᑦ.

ᐊᒥᓲᓂᖅᓴᐅᕌᒡᔪᒃᑐᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐱᔪᒪᔪᑦ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐊᓯᐊᙳᖅᑐᓂᒃ ᐅᑭᐅᖅ
ᐊᓂᒍᖅᑐᒥᑦ, 2-10 ᐅᑭᐅᓂᑦ, ᐅᕝᕙᓘᓐᓃᑦ 11-50 ᐅᑭᐅᓂᑦ ᐅᖓᑖᓄᓪᓘᓐᓃᑦ,
ᐊᓂᒍᖅᑐᒥᑦ ᐅᑭᐅᑉ ᐃᓚᖓᓂᐅᖓᓂᑦ.
 
ᐊᒥᓲᓂᖅᓴᐅᕌᒡᔪᒃᑐᑦ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐱᔪᒪᔪᑦ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐱᔾᔪᑎᖃᖅᑐᓂᒃ ᓯᕗᓂᒃᓴᒥᑦ
ᐊᓯᐊᙳᖅᑐᓂᒃ ᐊᑕᐅᓯᕐᒥᑦ ᐅᑭᐅᑉ ᐃᓚᖓᓂᑦ, ᐊᒻᒪᓗ ᐅᑭᐅᒥᑦ ᐅᑭᐅᒧᑦ, 2-10 ᐅᑭᐅᑦ
ᐅᖓᑖᓄᑦ, ᐅᕝᕙᓘᓐᓃᑦ 11-50 ᐅᑭᐅᓄᑦ ᐅᖓᑖᓄᓪᓘᓐᓃᑦ.
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ᐅᖓᑖᓄᑦ ᐅᑭᐅᑉ ᐃᓚᖓᓂᑦ

ᐅᖓᑖᓄᑦ ᐊᑕᐅᓯᖅ ᐅᑭᐅᒥᑦ

ᐅᖓᑖᓄᑦ ᒪᕐᕉᖕᓂᑦ ᖁᓕᓄᑦ ᐅᑭᐅᓂᑦ

ᐅᖓᑖᓄᑦ 11-50 ᐅᑭᐅᑦ (ᐅᖓᑖᓄᓪᓘᓐᓃᑦ)

ᑭᐅᔪᑦ ᑭᐅᓚᐅᖅᑐᑦ “ᐄ”-ᒥᒃ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐱᔪᒪᔪᑦ ᐊᕙᑎᒥᑦ
ᐊᓯᐊᙳᖅᑐᓄᑦ

ᐱᔭᐅᔪᒪᓂᖏᑦ ᑐᑭᓯᐅᒪᔾᔪᑏᑦ
ᐱᔾᔪᑎᖃᖅᑐᓂᒃ ᐊᓂᒍᖅᑐᓂᑦ ᐊᒻᒪᓗ
ᓯᕗᓂᕐᒥᑦ ᐊᕙᑎᒥᒃ ᐊᓯᐊᙳᖅᑐᓄᑦ

ᐊᓂᒍᖅᑐᒥᑦ ᓯᕗᓂᕐᒥᑦ
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More participants are interested in information about past changes to
weather, water or ice conditions (related to climate change) than are
interested in forecasting or predictions. 

Slightly more participants are interested in information about changes over the
past year, 2-10 years, or 11-50 years or more, than about the past season.
 
Slightly more participants are interested in information about future changes
over one season, and over year year, than over 2-10 years, or 11-50 years or
more.

0% 10% 20% 30% 40% 50% 60%

Over a season

Over a year

Over 2 - 10 years

Over 11 - 50 years (or more)

% of participants who said "yes" they are interested in having
information about long-term environmental changes  

INTEREST IN INFORMATION ABOUT
PAST AND FUTURE ENVIRONMENTAL
CHANGES

PAST FUTURE
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ᐊᒥᓲᓂᖅᓴᐃᑦ ᑭᐅᔪᑦ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐱᔪᒪᔪᑦ ᐊᓂᒍᖅᑐᓂᑦ ᐊᕙᑎᒥᑦ ᐊᓯᐊᙳᖅᓯᒪᔪᓂᑦ
ᓇᓚᐅᑦᑖᖅᑕᐅᔪᓂᐅᖓᓂᑦ ᐊᓯᐊᙳᕐᓂᐅᔪᓂᑦ. ᐅᖃᐅᓯᐅᒐᔪᒃᑐᑦ ᐱᔪᒪᓂᕆᔭᐅᔪᓄᑦ
ᐃᓚᐅᔪᑦ ᐊᓯᐊᙳᖅᑐᑦ ᑕᕆᐅᕐᒥᑦ ᓯᑯᐃᑦ ᐃᑉᔪᓂᖏᑦ, ᖃᖓᒃᑯᑦ ᓯᑯᐃᑦ
ᓯᖁᑉᑎᖃᑦᑕᕐᓂᖏᑦ/ᖁᐊᖅᐸᓪᓕᐊᓂᖏᑦ, ᐊᒻᒪᓗ ᓯᓈ.
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ᐊᓯᐊᙳᖅᑐᑦ ᑕᕆᐅᕐᒥᑦ ᓯᑯᐃᑦ ᐃᑉᔪᓂᖓᓂᒃ

ᖃᖓᒃᑰᖓᓂᖏᑦ ᓯᑯᐃᑦ ᓯᖁᑉᑎᖃᑦᑕᕐᓂᖏᑦ/ᖁᐊᖃᑦᑕᕐᓂᖏᑦ

ᐊᓯᐊᓄᐊᕐᓂᖓᑕ ᓯᓈᑉ

ᐊᓯᐊᙳᖅᑐᑦ ᑕᑭᑎᒋᓂᖓᑕ ᐃᒪᙳᖅᓯᒪᖃᑦᑕᕐᓂᐅᑉ

ᐊᓯᐊᙳᖅᑐᑦ ᐊᓂᖅᓵᖅᑐᖅᑕᑉᑕ ᓂᒡᓕᓇᕐᓂᖓ/ᐆᓇᕐᓂᖓ

ᐊᓯᐊᙳᖅᑐᑦ ᑕᕆᐅᑉ ᐃᒪᖓᑕ ᓂᒡᓕᓇᕐᓂᖓ/ᐆᓇᕐᓂᖓ

ᐊᓯᐊᙳᖅᑐᑦ ᐃᒪᐅᑉ ᖁᑦᑎᖕᓂᖓ

ᐊᓯᐊᙳᖅᑐᑦ ᑰᖕᓂᑦ ᐅᕝᕙᓘᓐᓃᑦ ᑕᓯᕐᓂᑦ ᓯᑯᐃᑦ ᐃᑉᔪᓂᖏᑦ

ᖃᖓᒃᑯᑦ ᑰᑦ ᐅᕝᕙᓘᓐᓃᑦ ᑕᓰᑦ ᓯᑯᖃᑦᑕᕐᓂᖏᑦ/ᖁᐊᖃᑦᑕᕐᓂᖏᑦ

ᐊᓯᐊᙳᖅᑐᑦ ᐊᓄᕆᑐᓃᑦ ᓇᑭᙶᕐᓂᖏᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐊᓄᕆᑐᓂᖏᑦ

ᐊᓯᐊᙳᖅᑐᑦ ᖃᐅᓯᕐᓃᑦ ᖃᓄᐃᓕᐅᕐᓂᖏᑦ (ᒪᖁᖕᒥᑦ ᐊᒻᒪᓗ ᐊᐳᑎᒥᑦ)

ᐊᓯᐊᙳᖅᑐᑦ ᐊᐳᑎᑐᓂᕐᒥᑦ, ᐊᒻᒪᓗ ᑲᑎᑉᐸᓪᓕᐊᔪᑦ ᐃᓂᓂᑦ

ᐊᓯᐊᙳᖅᑐᑦ ᐃᓂᖏᑦ ᐋᔪᕋᐃᑦ ᐊᒻᒪᓗ ᓯᑯᐃᑦ ᐊᐅᓚᓂᐅᔪᑦ

ᐃᓂᐅᔪᑦ ᐊᒃᑐᖅᑕᐅᔪᑦ ᓱᕋᒃᑐᒧᑦ

ᐊᓂᒍᖅᑐᒥᑦ ᓯᕗᓂᕐᒥᑦ

ᑐᑭᓯᐅᒪᔾᔪᑏᑦ ᐊᓂᒍᖅᑐᓂᑦ ᐅᕝᕙᓘᓐᓃᑦ ᓯᕗᓂᒃᓴᒥᑦ
ᐊᓯᐊᙳᖅᑐᓄᑦ ᐃᓱᒪᓕᐅᕆᓂᐊᕐᓗᓂ

ᑭᐅᔪᑦ ᑭᐅᓚᐅᖅᑐᑦ “ᐄ”-ᒥᒃ ᑐᑭᓯᐅᒪᔾᔪᑎᓂᒃ ᐱᔪᒪᔪᑦ
ᐊᕙᑎᒥᑦ ᐊᓯᐊᙳᖅᑐᓄᑦ

ᐱᔪᒪᓂᖃᕐᓂᖅ ᐊᑯᓂᐅᔪᒥᑦ ᐊᕙᑎᒥᑦ
ᐊᓯᐊᙳᖅᑐᓂᑦ

ᐊᓯᐊᙳᖅᑐᑦ ᖃᓄᑎᒋᐅᓂᖓ ᐊᒥᓱᓄᑦ ᐅᑭᐅᓂᑦ
ᓯᑯᙳᖅᑐᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐱᖃᓗᔭᐃᑦ

ᐊᓯᐊᙳᖅᑐᑦ ᖁᐊᖑᐃᓐᓇᐅᔭᖅᑐᑦ (ᑎᑭᐅᑎᓯᒪᓂᖏᑦ,
ᐊᔪᙱᓐᓂᖏᑦ, ᐊᐅᒃᐸᓪᓕᐊᓂᖅ, ᓄᖑᑉᐸᓪᓕᐊᓂᖅ
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 More respondents are interested in having information about past
environmental changes than are interested in predictions of change. Common
topics of interest include changes in sea ice thickness, timing  of sea ice break-
up/freeze-up, and floe edge position. 
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Changes in sea ice thickness

Timing of sea ice break-up/freeze-up

Changing position of the floe edge

Changes in length of open water season

Changes in air temperature

Changes in ocean temperature

Changes in water level

Changes in river or lake ice thickness

Timing of river or lake ice break-up/freeze-up

Changes in prevailing wind direction or speed

Changes in precipitation patterns (rain and snow)

Changes in snow pack, density, and accumulation on trails

Changes in position of leads and polynyas

Changes in the amount of multi-year ice or icebergs

Changes in permafrost (extent, stability, thaw, slump)

Areas affected by erosion

PAST FUTURE

INFORMATION ABOUT PAST OR PRESENT CHANGES FOR
MAKING DECISIONS

number of respondents who answered "yes" they are
interested in having information about long-term

environmental changes  

INTEREST IN LONG-TERM
ENVIRONMENTAL CHANGES



ᐊᔪᕈᖕᓃᖅᓴᐃᓂᖅ ᐱᔾᔪᑕᐅᔪᓂᒃ
ᓴᓪᓕᕐᒥᐅᓂᑦ ᑭᐅᔪᓄᑦ ᐱᔪᒪᓂᖃᖅᑐᑦ
ᐅᑯᓂᙵᑦ
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ᑭᐅᓚᐅᖅᑐᑦ ᐅᖃᖅᖢᑎᒃ ᐃᓕᓐᓂᐊᕈᐊᖅᖢᑎᒃ ᐊᓇᐅᒪᓂᕐᒧᑦ ᖃᐅᔨᒪᔪᑎᒃᓴᓂᒃ ᐊᒻᒪᓪᓗ ᓄᓇᒥ
ᖃᐅᔨᒪᓂᕐᒥᒃ (18 ᐊᐱᖅᓱᒐᐅᔪᑦ), ᖃᐅᔨᓴᕐᓂᕐᒥᒃ ᐊᒻᒪᓪᓗ ᑐᑭᓯᐊᓂᕐᒥᒃ ᐊᕙᑎᐅᑉ ᖃᓄᐃᓐᓂᖏᓂᒃ
(15 ᐊᐱᖅᓱᒐᐅᔪᑦ), ᓄᓇᓕᖕᒥ ᐊᕙᑎᓕᕆᓂᕐᒧᒃ ᖃᐅᔨᓴᕐᓂᕐᒥ ᐱᓕᕆᐊᖑᔪᓂᒃ (13 ᐊᐱᖅᓱᒐᐅᔪᑦ),
ᐊᒻᒪᓪᓗ ᖃᐅᔨᒋᐊᕐᕕᖃᕐᓗᑎᒃ ᐅᑉᕙᓘᓐᓃᑦ ᖃᕆᑕᐅᑎᒍᑦ ᖃᐅᒋᐊᕐᕕᖕᓂᒃ ᐅᑉᕙᓘᓐᓃᑦ ᑲᑎᑕᔪᔪᓂᑦ
(8 ᐊᐱᖅᓱᒐᐅᔪᑦ), ᐅᖃᐅᓯᖃᖁᔭᐅᓚᐅᖅᑐᑦ ᖃᓄᐃᑐᓂᒃ ᐃᓕᓐᓂᐊᕈᐊᕋᔭᕐᒪᖔᑖ. ᑭᐅᓚᐅᖅᑐᑦ
ᐊᐱᕆᔭᐅᑉᓗᑎᒃ ᐊᒥᖃᖃᑎᖃᖁᔭᐅᑉᓗᑎᒃ ᓇᑭᑦ ᐃᓕᓐᓂᐊᕈᐊᕋᔭᕐᒪᖔᑖ, ᐊᒻᒪᓪᓗ ᐊᕙᑎᑉᑕ
ᖃᓄᐃᓐᓂᖏᓐᓂᒃ ᐃᓕᓐᓂᐊᖅᑎᑕᐅᓪᓗᑎᒃ. ᐅᖃᒐᐅᓚᐅᖅᑐᑦ ᑎᑎᕋᖅᓯᒪᕗᑦ ᑎᑎᕋᒐᐅᑉᓗᑎᒃ
ᐅᓂᑉᑳᖅᑐᒥᒃ ᑎᑎᕋᖅᑐᓐᓄᑦ.

  ᐱᐅᓯᒋᐊᖅᓯᓂᖅ ᓄᓇᒥᑦ
ᐃᖏᕐᕋᔭᖕᓂᕐᒧᑦ 
ᐊᔪᙱᓐᓃᑦ 

ᐊᑦᑕᕐᓇᖅᑐᖃᙱᓐᓂᓕᐅᕐᓂ
ᖅ ᐊᒻᒪᓗ ᐊᓐᓇᒃᓯᒪᓂᕐᒧᑦ
ᐊᔪᙱᓐᓂᕐᓂᒃ ᓄᓇᒥᑦ

ᒪᓕᒃᑎᑦᑎᓂᖅ 
ᖃᓄᖅ ᓇᒧᙵᐅᓂᖅ ᐊᖏᕐᕋᒧᑦ 
ᖃᓄᖅ ᓇᒧᙵᐅᓂᖅ NAV CANADA-
ᑯᓐᓂᑦ ᐊᒻᒪᓗ ᐊᕙᑎᒥᑦ 
ᓇᒧᙵᐅᓂᖅ 

ᐊᓐᓇᒃᓯᒪᓂᕐᒧᑦ ᐊᔪᙱᓐᓃᑦ
ᓄᓇᓕᐊᖅᓯᒪᓂᕐᒧᑦ ᐊᔪᕈᖕᓃᖅᓴᓂᖅ -
ᖃᓄᐃᓕᐅᕆᐊᖃᕐᓂᖅ
ᐱᓂᕐᓗᐊᕿᓂᖅᑕᖃᖅᐸᑦ

ᖃᐅᔨᒪᓕᒃᑲᓐᓂᕐᓗᒋᑦ
ᐊᕙᑎᒥᑦ ᓯᓚᐅᑉ
ᖃᓄᐃᓐᓂᕆᔭᖏᑦ

ᓄᓇᒥᑦ ᐱᔾᔪᑎᖃᖅᑐᖅ 
ᓯᑯᒧᑦ ᑐᕌᖓᔪᓂᑦ 

 

ᒪᖃᐃᓐᓂᕐᒥᒃ
 ᐃᓕᓐᓂᐊᕐᓂᖅ ᒪᖃᐃᑎᓂᑦ ᓄᓇᐅᑉ
ᒥᒃᓵᓄᑦ 
ᐃᓅᓯᕐᒥᑦ ᐊᔪᙱᓐᓃᑦ
ᑐᑭᖏᑦ ᐅᑉᓗᕆᐊᑦ (ᐃᓐᓇᕆᔭᐅᔪᓂᑦ) 
ᓇᓐᓂᕆᓂᖅ 
ᓴᓇᕐᕈᑎᓕᐅᕆᓂᖅ 
ᓯᓚᒥᒃ ᓇᓚᐅᑦᑖᕆᓂᖅ
(ᐃᓐᓇᕆᔭᐅᔪᓂᑦ)

ᖃᐅᔨᒪᓕᖅᐹᓪᓕᕐᓂᖅ
ᑲᑉᐳᔾᔭᓅᖅᑐᓂᒃ

ᑲᓇᑕᒥᑦ ᐊᕙᑎᓕᕆᔨᒃᑯᑦ 
ᖃᓄᖅ ᐊᑐᖅᑕᐅᖃᑦᑕᕐᓂᖓ ᐃᓂᐅᔪᒥᑦ
ᓇᓗᓇᐃᖅᓯᔾᔪᑎ inReach 
ᓯᓚᒧᑦ ᓇᓚᐅᑦᑖᖅᑕᐅᔪᖅ

ᒪᖃᐃᓐᓂᕐᒥᒃ
ᐊᔪᕈᖕᓃᖅᓴᑲᓂᕐᓂᖅ ᐊᒻᒪᓪᓗ

ᐃᓄᐃᑦ ᐃᓕᖁᓯᖏᓐᓂᒃ
ᐊᒻᒪᓪᓗ ᐊᔪᖏᑕᖏᓐᓂᒃ



TRAINING TOPICS SALLIRMIUT
RESPONDENTS ARE INTERESTED IN
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Respondents who said they were interested in receiving training on survival skills and
navigating the land (18 participants), observing and understanding environmental
conditions (15 participants), local environmental monitoring programs (13
participants), and accessing or using social media pages or groups (8 participants),
were invited to describe the kinds of training they are interested in. Respondents
were also asked to share about who they would like to learn from, and environmental
conditions they would like to learn more about. The points below were organized to
group them into similar topics.

Improving
Navigation Skills

Developing Safety
and Survival Skills

Guiding 
How to navigate going home
How to navigate with NAV CANADA
and with the environment
Navigation

Survival skills 
On the land training - what to do if
an accident happens 

Strengthening
Hunting and Inuit
Cultural Practices

and Skills

Increasing
Knowledge of
Environmental

Conditions

About the land
On ice programs

 

Hunting
Learning from hunters about the land
Life skills
Meaning of stars (from Elders)
Polar bear skinning
Tool making
Weather predictions (from Elders)

Gaining Familiarity
with Technology

Environment Canada
How to use inReach
Weather forecast
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